
In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Norlynne Coar, Redondo Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lucy Reid, Raleigh, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—D Olson, Eden Prairie, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennifer Shaw, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maureen Hinkle, Glenwood Springs, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edward Schwieterman, Melbourne, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter O'Boyle, Waldport, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Stuart, Edmonds, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin Learmann, Littleton, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeffrey Rix, asheville, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lisa Galminas, Natchitoches, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. I am a real print journalist and Vietnam War air force veteran. My
journalism profession has been purchased by corporations, especially the dailies resulting in no
Fourth Estate or Gatekeepers to ensure the public was truly informed about overthrowing Iraq to
privatize its oil and try to control 70 percent to control OPEC. NO TRUTH AND THIS IS BECAUSE OF
THE FCC. Literally, stealing Iraq's oil could have been stopped with more privately owned media with
more objective editorial practices. STOP ALLOWING CORPORATIONS TO CONTROL EDITORIAL
OPINION. You are responsible in a large part for the terrified pubic awash in daily threats from
people we murder to steal their oil. ENOUGH. One of the FCC board members just went to work at
Verizon. Do you sell the right to sit on the board at the FCC? What isn't for sell in America? We kill
our own kids for oil, so what isn't for sale in America FCC? You're a disgrace and I want my
journalism profession back!!!!!!!!
—Robert Hyer II, Lillian, AL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jack McClain , Sacramento, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Katharine Merrill, Oxnard, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Talbot, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathleen Kopp, Columbus, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary L. Noe, Chula Vista, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Conrad, grafton, WV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alexandra Baron, Santa Monica, CA
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As the FCC reviews its ownership rules, please ensure that it puts the interests of US citizens far
ahead of the interests of commercial corporations. The latter shouldn't even be considered except to
the degree it supports and furthers the interests of the people. I agree with the following principles
and objectives: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Thanks for your service to the people.
—Martin Wittmann, West Hartford , CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judith Lyke, Golden, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sylvia Hermreck, Fort Myers, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Smith, Fresno, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Suzanne Ristagno, san francisco, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Douglas Neiss, Brick, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. I voted for Obama in 2008, but if you pander to big money and big
media, that is just one more reason to stay home on election day 2012. If you want Democratic
votes, show us democratic policy.
—Rex Palmer, Cumberland, RI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judith Turner, Cleveland, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs.After all they are the PUBLIC's airwaves. But too often they focus on
maximizing their profit margins while minimizing their obligation to serve the public. As the FCC
reviews its ownership rules it must commit to strengthening our media — and our democracy — by
putting the public interest before corporate profit: 1. The Commission must not consider any rules
that would further concentrate media ownership. 2. The Commission’s review must address the deep
and intractable disparities in media ownership by women and people of color. 3. The Commission
must strengthen its rules to prevent companies from using local news sharing agreements to
circumvent ownership limits and provide less public interest programming.
—Dana Franchitto, S.WEllfleet, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan Chirillo, Sammamish, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Loren N Stevens, The Dalles, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike Sheppard, Alameda, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ericka Brownlee, College Park, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anne Humphrey, Vergennes, VT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve Ontiveros, Arlington, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maurice FitzGerald, Tullahoma, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janet Roth Shaw, Springfield, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven Walker, Boise, ID

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nathan B. Miron Ph.D., Kenwood, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Judy, Winder, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Greg Fuller, Bloomfield, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Francis Grabau, Santa Fe, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carl Grams, Franklin, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Giles, Portage, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Norie Siers, Rockford, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph C. Ghiloni, Londonderry, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bret Gorman, Fairview, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Russell Wilcoxon, Lake Forest Park , WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Douglas Hurd, Spokane, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sara B. Leviten, North Miami, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pat Murakami , Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jon Leaman, Ocoee, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Erma Lewis, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Please take corrective action!!! Thank you. Sincerely, Robert
Wayne Johnston
—Robert Wayne Johnston, Amherst, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Glenda Carper, Normandy Park, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Spletzer, Coram, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nicholas Gilroy, Bend, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kyle Kirk, Pflugerville, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Brandon Nuckelt, Los Angeles, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rose TRoyer, Morrisville, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Kirchdoerfer, Orefield, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert T. Jordan, Cresco, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andre Deck, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jamie Hill, South Pasadena, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maryanne Preli, Windsor Locks, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Satunas, North Syracuse, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—April Gordon, Rock hill , SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Seiler, Santa Monica, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill McElrath, Des Moines, IA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven L. Grice, Bothell, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Earl Larsen, Omaha, NE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Anthony, Danville, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Smith, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sherry Bupp, Lacey, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher Murphy, Needham, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ross W. Weaver Jr., Bossier City, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. The Commission MUST reinstate the Fairness Doctrine and all
media outlets must follow it or lose their license.
—Lori Coulson, Columbus, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Diane Durante, Chicago, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jenna M, New Orleans, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Emanuel Maris, new york, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Luis Gonzalez-Reimann, Berkeley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brenda Stone, lansing, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Please stand up for the people. Do not just be a rubber stamp for
the corporate media.. Thank you.
—Jeffrey Labovitz, bolinas, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hector H. Azpilcueta, Sallinas, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—MG Rogers, arlington, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Art Elcombe, Snow, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alfred Sichlinger, Harrsion, ID

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jay Cutts, Tijeras, NM
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—EM Schleifer, Jamaica Plain, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Larre Hoke, Cherry Hill, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Lowe, berkeley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roger Newell, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judith Dauphinee, Crnston, RI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Seamus Flannery, West Hartford , CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elaine Tirrell, Boston, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Martha Rowen, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathy White, west hartford , CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Corey Gin, San Jose, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Richey, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address disparities in media ownership by women and
people of color. 3. The Commission must strengthen its rules to prevent companies from using local
news sharing agreements to circumvent ownership limits and provide less public interest
programming. 4. The commision should consider requiring companies to support our democracy by
requiring political ads to be run free for one month prior to elections as wellas providing coverage of
debates and speeches made by candidates in exchange for continued use of our airwaves.
—Glenn Wolfgang, tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathy Krucker, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Cliff, Olney, MD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margaret Cherubin , New London, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Wilson Beauregard, Bethlehem, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Parker, White Plains, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jan Kravitz, Cotati, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Casimiro Castillo, San Antonio, TX

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ray Elliott, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Dongieux, Jackson, MS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Irene Anbender, West Bloomfield , MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Thackrey, San Jose, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—R Huber, NY, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anton McInerney, North Reading, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Madeline Kripke, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lana Worley, Bellingham, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Lauman, Littleton, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Prescott, Portland, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joe McCormack, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lynn Conover, Wellesley Hills, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Norman Gorton, Yelm, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Warren, Citrus Heights, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Frances Sowa, Evergreen Park, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maureen Meegan, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jerome Wasserman, Boynton Beach, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Allen, Kearny, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marca Bennett, Norman, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth S Wahl, Palo ALto, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Harrison, Concord, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Larry Smith, Signal Hill, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jon Ritchey, Pueblo, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ken Young, Rochester Hills, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. We need to return to local control of the media, along with
restoration of The Fairness Doctrine.
—Robert Leduc, Saint Paul , MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Suide III, St. Thomas, VI., VI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eva J Loymendy, Salton City, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew Harwin, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donald Magerkurth, Alpine, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kris Loman, Cross Plains, WI
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I believe that the airwaves are for the public good. Please take strong steps to keep the public
interest as more important than corporate profits. Do not concentrate media ownership! Competition
is the backbone of capitalism and must be fostered. Address the deep and intractable disparities in
media ownership by women and people of color. Strengthen the rules to prevent companies from
using local news sharing agreements to circumvent ownership limits and provide less public interest
programming. Thank you!
—Therese MacKenzie, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edmond Gueringer, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Hendricks, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kurt Franck , Roxbury, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paula Huffman, Las Vegas, NV
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—K Cassanova, Rocklin, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mitch Multer, St. Paul, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—E Nancy Ward, Fortuna, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joanie Fauci, boise, ID

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Templin, Bluffton, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Faber, seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joan Clark, Berlin, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill Land, Katy, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Julia Freis, Santa Rosa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carl Scollo, MANCHESTER, CT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Madelyn Gaul, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Denise TATUM, Omaha, NE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Berton Moldow, Westport, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Yarber, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Betty Faas, Santa Maria, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Yavuz Yasar, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Sincerely, Robert Reed
—Robert J. Reed, Galesburg, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nic d'Avirro, Pasadena, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pamelea Champoux, Westerville, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrick Kruse, LaMesa, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arthur Schuler, Salisbury, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maria DiFiore, Papillion, NE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert D. McKinnon Jr., Cape Canaveral, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—bandit Gangwere, sandia park, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Peek, Knoxville, TN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William A. Furan, Tyler, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joan Colburn, Auburn, AL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Bates, Lakeland, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Adrienne Hochberg, Jupiter, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maksim Tsionskiy, hollywood, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Estelle Glarborg, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dean Thompson, Vinalhaven, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laura Wilder, Garland, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Greg Fornero, Santa Clarita, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donald Manro, tulare, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Romola Georgia, Palo Alto, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Tinsley, Topeka, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher C. Gagliardi, Englewood, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Riley August, San Rafael, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Carp, Desert Hot Springs, CA , CA

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jan-Paul Alon, Cherry Hill, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nestor Soto, Carolina, PR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Davis Keith, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Doyle Jones, Fort Worth , TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mrs. Fran Devonshire, Evanston, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ralph Eckerberg, Crystal Falls, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Franz Corr, des moines, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marion Bernstein, new York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joanne Clark, LITTLETON, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kent Shellenberger, Sequim, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alexander DeSantiago, Stockton, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ronald Harden, Loveland, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ronnie Wilson, Overland Park, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James W. Kalb, Woodbury, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Gregory, Lancaster, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alison Casavecchia, Hinsdale, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joy Miller, soquel, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Norman Schnapper, Bronx, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Philip Chadwick, Long Island City, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jean R. Goldman, New York, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ariel Banks, Pittsburgh, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dennis J. Choleva, Warren, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Tripician, Roosevelt Island, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donna Turiano, West Palm Beach, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Padraic Smith, Graniteville, VT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jane Sloven, Portland, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Jay Weinberg, Livingston, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Freya Qually, Fairfield, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Gover, West Roxbury, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ellen Gannon, Carmel, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rose Mary Mitchell, san francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Grey-Wilsonq, Fort Collins, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Ornstein, brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dr. Don Erickson, Moline, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dave Abbott, Akron, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brad Whipple, Sugar Hill, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eliot Irwin , Claypool, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joyce Roy, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Michael Wyzard, Hesperia, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laura Decker, austin, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margo Tenold, Cupertino, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brenda Dickson, Florissant, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paula Steffen, Newton, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harold J. Denenberg, Langhorne, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edith Montgomery, Ashland, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ivy Liu, Gaithersburg, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara H-E, Pikesville, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carl Mumm, Newport Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Douglass MacKenzie, Baingridge Is, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Zachary Totz, Eastpointe, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Gilbert Sacks, Copake, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Suzanne Valencia, West Melbourne, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. "... Prohibiting the free exercise thereof; or abridging the freedom
of speech, or of the press; ..." DOES NOT ENTAIL ONLY IN/FOR PUBLIC ACCESS TO corporate or
religious bodies concentrating ownership therein. Thank you.
—LARRY skwarczynski, San Antonio, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Keith Graham Ph.D., Champlin, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lance Deen, Lauderdale Lakes, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary O'Keefe Kellogg, Boothbay, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ruth Dyke, Foresthill, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rev Kristin Bradfield, San Pedro,, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—D Pollon, Encino, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Melissa Hughes, stockton springs, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judith Moor, Bozeman, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. Useful information is shrinking and for profit commercial time
increasing alarmingly. As the FCC reviews its ownership rules it must commit to strengthening our
media — and our democracy — by putting the public interest before corporate profit: 1. The
Commission must not consider any rules that would further concentrate media ownership. 2. The
Commission’s review must address the deep and intractable disparities in media ownership by
women and people of color. 3. The Commission must strengthen its rules to prevent companies from
using local news sharing agreements to circumvent ownership limits and provide less public interest
programming.
—Steven Peach, Middleburg, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alexander Caruso Saucedo, la crosse, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennifer Howell, Bennett, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nolis R. Cezair G., Carlstadt, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tim French, Ellicott City, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Smigas, Munhall, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gerald Connor, New Castle, DE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jack Cantwell , Bainbridge Island, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Howard Keenan, Park Ridge, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert M Macrae, Tulsa, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anita Nguyen, Lawrenceville, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Randi Eckstein, San Jose, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deborah Boomhower, Albany, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Hamerstrom, Roscoe, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anthony Hausle, Kenmore, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christy Pennoyer, hastings-on-hudson, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Clyde Doyal, Lakeway, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven Wheeler, Portland, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marilyn Blue, Prescott, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Raymond Larimore, Vallejo, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Espinosa, Tempe, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Roberts, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Byron L Davis, Salt Lake City, UT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roberta Schonemanns, West Lafayette , IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anne Conzemius, Fenton, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Erika Voss, Wauwatosa, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kelli Rohrig, Avon, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Reardon, Quincy, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Minier, Vashon, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Zgraggen, Elkins Park, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Greggory Carpenter, Burlington, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dale Novak, Saginaw, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher M. Smith, SAN DIEGO, CA

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Closter, Coram, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jonathan Minkoff, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brad Oliver, Nashville, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Nick Pallotta , sylva, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dabney S Smith, East Amherst , NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Frank Grygus, San Ramon, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill Wharton, Port Charlotte , FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janet Fish , Wells, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephan Weyte, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deborah Gambill, Festus, MO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Clifford Smith, tampa, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jerilyn Stapleton, Hollywood, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anne Przyjemski, Concord, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lowell Flanders, Long Island City, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephanie Holmes, Bellevue, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ray Rothermel, Sacramento, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Phil Broussard, Portland, OR

It is most important that the electorate be informed in a good democracy. Currently, candidates for
office must raise huge funds to inform the electorate of their positions using public airwaves. Raising
these funds makes candidates beholden to special interests. The airwaves should be free for
elections and the FCC should devise rules to enable this. In exchange for using our airwaves for free,
broadcasters are supposed to provide programming that fulfills community needs. But too often they
focus on maximizing their profit margins while minimizing their obligation to serve the public. As the
FCC reviews its ownership rules it must commit to strengthening our media — and our democracy —
by putting the public interest before corporate profit: 0. Free air time for candidates running for
election. 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Nagle, Pittsburgh, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pauline Callahan, Jordan, MN
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"Free Speech" means just that: FREEDOM to access and share information that has not been
"slanted" or "spun" to serve the wealthy! In exchange for using our airwaves for free, broadcasters are
supposed to provide programming that fulfills community needs. But too often they focus on
maximizing their profit margins while minimizing their obligation to serve the public. As the FCC
reviews its ownership rules it must commit to strengthening our media — and our democracy — by
putting the public interest before corporate profit: 1. The Commission must not consider any rules
that would further concentrate media ownership. 2. The Commission’s review must address the deep
and intractable disparities in media ownership by women and people of color. 3. The Commission
must strengthen its rules to prevent companies from using local news sharing agreements to
circumvent ownership limits and provide less public interest programming.
—JJ Johnson, Rodeo, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jill Ferguson, Milwaukee, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anne Pope, Friday Harbor, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Noel Smith, Sarasota, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David M. Bilkis, Los Angeles, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Vincent Domeraski , Hammondsport, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Szabo, Wayne, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Reveira Wilcove, East Rochester, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elaine H. Levy, Port Townsend, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Mossbarger, Salt Lake City, UT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alisha hanson, Los Gatos, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Claude Hayn, Frederick, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Cali, Rochester, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert L Howell Ii , Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elaine Leach, Lake Shore, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Norma Sturgeon, Lincoln, NE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margot Morgan, Warsaw, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hugh Spector, chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Amy Greene, Wabash, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carlton Glasford, Far Rockaway, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laura G Garfinkel, Peoria, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Morris Surrette, Water Valley, MS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Will James, Kanab, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lenora Black, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shelley Cotrell, Wash, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Collins, Coffeyville, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Denise Legault, atkinson, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Peterman, Chambersburg, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Sheeler, Asheville, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Sjostrom, Key Largo, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael B Knopp, Easton, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Angel Cruz, Hartford, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jane Jones, Sarasota, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark O'Keefe , Nederland, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lawrence & Marjorie Kessler, Katy, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Kephart, Los Alamos, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leah Herzberg, Encino, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dennis Sweatt, Tracy, CA

In exchange for using our airwaves for free, broadcasters focus on maximizing their profit margins
while minimizing their obligation to serve the public. As the FCC reviews its ownership rules it must
commit to strengthening our democracy by putting the public interest before corporate profit: 1. The
Commission must not consider any rules that would further concentrate media ownership. 2. The
Commission’s review must address the deep and intractable disparities in media ownership by
women and people of color. 3. The Commission must strengthen its rules to prevent companies from
using local news sharing agreements to circumvent ownership limits and provide less public interest
programming.
—William Yund, Baden, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peggy Green, berkekey, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ellen Van Allen, Santa Rosa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marsha Wiseltier, Glen Head, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Ramenofsky, DeKalb, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laura Sidel, St. louis, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Herb Engelsberg, Bala Cynwyd, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tony Rice, Orwigsburg, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. Reduce the number of free religious channels so they can be
used for local safety officers.
—Fann Harding, Washingtons, DC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Alquist, Miller Place, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Lehoux, cornish, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Catherine Wallace, Scottsdale, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sandy van Sant, little silver, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Clarence Rosa, atlanta, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills local community needs. But all too often, indeed increasingly too often, they focus on
maximizing their profit margins while minimizing their obligation to serve the public. As the FCC
reviews its ownership rules it must commit to strengthening our media — and our democracy — by
putting the public interest before corporate profit: 1. The Commission must not consider any rules
that would further concentrate media ownership. There is already far too great media ownership in
too few corporate hands to permit furfther consolidation of such ownership. 2. The Commission’s
review must address the deep and intractable disparities in media ownership by women and people
of color. 3. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
America's airwaves should be for the benefit of all Americans, not JUST a few corporations and
media tycoons!
—John Andes, Mount Juliet , TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris & Kristine Olsen, Santa Rosa Valley, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Gazsy, Denville, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edward Klevans, State College, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ria Tanz Kubota, El Sobrante, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—T Dumas, Jacksonville, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul McGibboney, Lafayette, LA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Carlson, st. george, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Frank Cerasuolo , New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Audrey C Bailey, Chesapeake, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James A. Kruz, Ann Arbor, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rita Anne Petruccelli, Villas, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Clausing, Patchogue, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Spohr, Tahoe City, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joyce Jodoin, Cape Coral, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donald Yarbrough, CHICAGO, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anthony T. Cardone, The Woodlands, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often for decade after blighted these tsars without science have
focused solely on maximizing their short term profit margins while minimizing their every obligation
to serve the public--each of the citizen's life good or 'interest'. As the FCC reviews its ownership rules
its members are supposed under Law to commit to strengthening our media — and our democracy
— by putting the public interest before corporate profit, not renewing the irrational and often
nonsensical policies of unregulated newstwisters and anti-individualist hacks: 1. The Commission
must not consider any rules that would further concentrate media ownership, which is already far too
concentrated. 2. The Commission’s review must address the deep and intractable disparities in
media ownership by women, people of color and advocates of anti-regressive policies. 3. The
Commission must strengthen its rules to prevent corporate executives of media from using local
news sharing agreements to circumvent ownership limits and provide ever less public interest
programming.
—Robert M. Cerello , La Mesa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Al Buono, plantation, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Allen, Stockton, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kara Mills, Tucson, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ernest Romanco, Albion, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roland Heath, decatur, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dr Ron Manclaw, Pompano Beach, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shirley Levy, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edith Simpson, Wynantskill, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jason mikel boland, Tallahassee, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arthur Rosato, Capitola, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shon Encinas, Whittier, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elenita Hinds, Libertyville, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Meyers, Higganum, CT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janine Mason, Geneva, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Oconnell, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—fRose Caminiti, Whispering Pines, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kendell Kardt, lodi, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dennis Pettibone, Collegedale, TN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leonard Fishler, SARATOGA, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Curtis Phillips, Sonoma, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert M. Jones, Rancho Cucamonga, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kristina Turechek, Otego, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karin Kachler, los angeles, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Douglas McKasson, Paradise, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dianne Gentrup, Yankton, SD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Don Dollar, Lincoln Park, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ruth Trembath, Spooner, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Many years ago, when I first started in broadcasting, stations took
seriously the rules about public interest, convenience, and necessity. I'm afraid it's been a long time
since this was true. ,
—Warren Dace Jr, LOS ANGELES, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rudy Sovinee, Escondido, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Renee Deljon, Scottsdale, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Shipley, Port Hueneme, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Connie Brennand, Bellevue, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gregory Kozloff, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven Plotnick, Rhinebeck, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Baxter Jr, Clarkston, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hans Engelke, Kalamazoo, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—L Hall, Marrero, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Howard Mittleman, Schenectady, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David C Johsnon, Beaverton, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. The media are already owned by just five major corporations
whose interests in many major areas are sharply at odds with the public interest. Please do your jobs
and represent the public interest.
—Earl H. Staelin, Littleton, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Herbert Stein , Washingtonville, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Taylor, Tampa, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Kuhnle, Silver City, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Campbell , phoenix, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathrina Spyridakis, Birmingham, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—catherine Seely, riverview, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Darren Torres, Spring Hill, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew Winslow, Aurora, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rudolph Nunkovich, CHICAGO, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Allen Caswell, Oneonta, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Greg Shortway, North Haledon, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Liz Vindiola, chico, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Hereford, New Haven, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bernard Hyland, sherman oaks, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James L Kelly, Storrs, CT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Manes, LA JOLLA, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Louis Vuilleumier, Cummaquid, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nita Johnson, Sioux Falls, SD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Pietrusko, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Natarajan Krishnaswami, Hyde Park, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tracy Bartlett, Joshua Tree, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ray Aisen, northbrook, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Morgan, New Bern, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margaret Smillie , Kalamazoo, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mauro Montoya, Albuquerque, NM
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Virginia Brooks, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kelly Howard, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Joy Fleisig, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marna Porath, Amity, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—T H Deery, St Pete Beach, FL

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bret Miller, Ashland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Cuprak, Gardiner, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathleen Chippi, Nederland, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rebecca Hutchins, Oceanside, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margaret Matsumoto, Hartsdale, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dorothy Blackcrow Mack, Depoe Bay, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joanne Thielen, Banning, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sam Rogers, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tony Chavez, North Hollywood, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John McDonald, Lincoln, NE
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Morgan, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sherry Vatter, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Rylance, Columbus, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Corine Hannaford, S WEYMOUTH, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Duane Tinkler, Amarillo, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joanne Corey, Vestal, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Rosemurgy, Ft.Myers, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ivan Henley, Broken Arrow, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary C. Fray, greenville, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terry Conner, Santa Monica, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cary Friedman, S.F., CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Seth Hall, Waldoboro, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ron Dawson, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charmaine Radellant, Fresno, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Perrizo, Eugene, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Many of us feel we did not elect Barach Obama to the Presidency
to cow-tow to big money! As you know, a Presidential election is coming up. Is that enough said?
—Robert M Cohen MD, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margie Bernard, San Jose, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Babatu Y Olubayo, Fort Washington, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Milton Rogers, Columbia, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ruth Stanley, Temecula, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Kane, Chester Springs, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deborah Dahlgren, Cromwell, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Grula, Pasadena, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Monaco, Sag Harbor, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—George Nicholson, Orlando, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Solomon, newton, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janie Jones, Topeka, KS

The airwaves belong to the American people. Broadcasters exist to fulfill a public need not to issue
propaganda and make huge profits do so. In exchange for using our airwaves for free, broadcasters
are supposed to provide programming that fulfills community needs. But too often they focus on
maximizing their profit margins while minimizing their obligation to serve the public. As the FCC
reviews its ownership rules it must commit to strengthening our media — and our democracy — by
putting the public interest before corporate profit: 1. The Commission must not consider any rules
that would further concentrate media ownership. 2. The Commission’s review must address the deep
and intractable disparities in media ownership by women and people of color. 3. The Commission
must strengthen its rules to prevent companies from using local news sharing agreements to
circumvent ownership limits and provide less public interest programming.
—Gerard Albanese, Portland, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kent` Parshall, Oakland, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Emily cain, Okemos, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Garth Jones, idaho Falls, ID

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Clyne Bates, Belmont, MS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brenda Vanderpool Brockman, Prairie Village, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Watlington, Acton, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Araujo, Burlington, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leslie mcgrath, Wimberley, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—April Mondragon, El Prado, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. WE want to VOTE ON SPECIFIC LEGISLATION VIA INTERNET
ENABLED CELL PHONE. WE WANT DIVERSITY AND DIFFERENT OWNERSHIP OF NEWSCASTS
AND NEWS SOURCES--SEPARATE TV, RADIO, AND NEWSPAPERS. WE WANT TO BE ABLE TO
PURCHASE CABLE ALA CARTE. Quit consolidating power into the hands of the few; that is ruining
our country. As the FCC reviews its ownership rules it must commit to strengthening our media —
and our democracy — by putting the public interest before corporate profit: 1. The Commission must
not consider any rules that would further concentrate media ownership. 2. The Commission’s review
must address the deep and intractable disparities in media ownership by women and people of
color. 3. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—James Malenka, Mill Valley, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Amber Johnson, williston, ND

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ron Hoffman, Litchfield, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shirley Kupferberg, nyc, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Raenell Soller, Atlanta, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Donovan, San Francisco, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wallace C Olson Jr, Wadsworth, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Craig Stern, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lori Mulvey, Comstock Park , MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jared McGuckin, College Point, NY

A free country required free speech. Now newspapers aren't the fourth estate - they're owned by
people with four estates. YOU can save democracy by not allowing give-aways to corporate world
business
—Eileen Menteer, CA, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Reggie Stiteler, Baltimore, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Clifford Hanson, Richmond, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lauren Murdock, Santa Barbara, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paula Zimmerman, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Fowler, Austin, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William C. Waterbury Jr., Berwyn, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ed Johnson, Limon, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ted Nagel, janesville, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Tews, bloomfield, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Fay gitman, Pottsville, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Cobble, Boulder, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Nowosad, Detroit, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James O'Non, Traverse City, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Omar Blank, Portland, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathy Nickodemus, Las Cruces, NM
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anna Walton, Las Vegas, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hazel Shore, Cathedral City, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven Petersen, salt lake city, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dohn Martin, Jenks, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Suzanne LeBoeuf, Akron, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Noyes, Dallas, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sharon Maeda, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy L Gilbert, Durham, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert L. Spale , Santa Clarita, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carolyn White, Auburn, MI

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lana May, Mt. Prospect, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sue Loesch-Fries, W. Lafayette, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew Bauer, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gloria Motusic, Cleveland, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Simonsen, Corvallis, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin Ryan, chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Beatrice Sims, Alhambra, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Larry Paszli, Houston, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lawrence Blomberg, Port Orchard, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Vince and Dianne Foster, Bellingham, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roy J Puciato, White Plains, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Berg, St. Paul, MN

The way I understand it, is that a broadcaster receives a license from the FCC to operate on its
assigned frequency on the condition that it program according to the needs of the community it
serves. But in the last three decades or so, I've seen that exchange become thread-bare, and now
virtually non-existent. I understand that your agency is about to review and possibly revise its
ownership rules. I cannot allow that to happen without making a few requests: 1. Please do not
entertain any rules that will only put more media outlets into fewer hands (Clear Channel, NPR e.g.).
2. Why are there few minorities - and too few women - as owners of media outlets? Please focus on
that matter. 3. Please toughen your rules so that so-called "local news sharing" arrangements aren't
used to beat ownership limits (thus reducing public interest programming). 4. Ask why minority
broadcasters (in languages other than Spanish) are banished to unpopular AM frequencies when
their programming could benefit from a simple re-assignment to a FM channel. 5. Speaking of
Spanish-speaking broadcasting, please consider adding redundant monitoring of radio and TV
broadcasters in the language to insure that they are not trying to use a general ignorance of the
language as an excuse to broadcast inappropriate content (the Estrella TV series _José Luis - Sin
Censura e.g.). I've noted that ethnic radio broadcasters in other languages (Korean, Mandarin and
Cantonese Chinese, Hindi, Telugu, and Tamil) are far more respectful of community standards by
comparison. Spanish broadcasters need to be reminded that they, too, are to tow the line or forfeit
their licenses.
—Philip David Morgan, Saint James, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Asnicar, Lyons, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Milada Lee, Carbondale, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leonard Koel, Bernalillo, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew Alschuler, Warren, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ellen M Gerardis, Goleta, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Philip Lowe Jr., Richfield, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew Soderquist, Lacey, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Dukler, New Paltz, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Ruby, Columbia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judith Urich, Little Rock, AR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew Cliffel, cleveland, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rachel S Courteau, Stevensville, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Simon M. Pristoop, INDIAN HARBOUR BEACH, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carlos A. Galvan, Laredo, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Rush, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ron Tergesen, East Islip , NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Bandfield, Oradell, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scot Libants, Lansing, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Walter Wood, Raleigh, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wesley Sleet, denton, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Kummer, Iowa City, IA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joe Marvilli, Astoria, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bryan Ansley, Littleton, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—RA Vermill, Blk Mtn, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cheryl Ivey, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Forpahl, edina, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Wickiser, Minnetonka, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Mcconkey, DeKalb, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Philip Lidth van de Jeude, Carrboro, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Johnie Kemp, Hillman, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles C. Lange, Pensacola, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Valinsky, Santa Barbara, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Samuel Sexton, los angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Alden Thayer, Claryville, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—susan Williams, Port Charlotte , FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rachel Scarlata, Divide, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—A Joan Gravel Gravel, Oceanside, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wilma Smith, Franklin, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Harris, Auburndale, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Adelaide Helen Steely, Harrisburg, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Virginia Kunst, Grand Haven, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sally-Alice Thompson, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Fred Sokolow, Santa Monica, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Gary Milkewicz, Provincetown, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sue Bonomo, city, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Ruzza, Schenectady, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Conry, Omaha, NE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John A. Wolfe, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lynn Elliott, Durham, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Connie Raper, Durham, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Ellsworth, Eastsound, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jude Glass, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Stone-Richard, Virginia Beach, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Grimley, North Wales, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christiane Pistor, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Valerie Bradshaw, apache junction, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew Stanbro, Klamath Falls, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shira Margulies, Astoria, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lowell Hart, Centennial, WY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. Six giant corporations control most of the media. This is not good
for the public. It does not provide media that offer a spectrum of views, and does not provide
sufficient media that significantly aid the function of our democracy. As the FCC reviews its
ownership rules it must commit to strengthening our media — and our democracy — by putting the
public interest before corporate profit: 1. The Commission must not consider any rules that would
further concentrate media ownership. 2. The Commission’s review must address the deep and
intractable disparities in media ownership by women and people of color. 3. The Commission must
strengthen its rules to prevent companies from using local news sharing agreements to circumvent
ownership limits and provide less public interest programming.
—Jordan Maclay, Richland Center, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bonnie Thompson, GLENDALE, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wendy Ferrier, Langley, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Greg Meyer, St. Louis, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harold Titus, Florence, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Seakwood, New Lebanon, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Muller, miami, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jack Stewart , Jasper, AR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Manita Holtrop, seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Parish, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Nighbert, Mechanicsburg, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stefan Waldman, W. Nyack, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Cammarata, Peoria, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lee Kefauver, Auburndale, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karson and Douglas G Kucera McKinnon, Highlands Ranch, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Duda, Bradenton, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Martha M. Miller, Appleton, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Rodriguez, Sacramento, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mitchell Struble, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Diana K Rosenberg, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Isaacs, Arlington, VA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dave Revia, federal way, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Zoe Anastasia MCgonegal, Wilmington, DE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Glenn Schein, Mendocino, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Beuschlein, APACHE JUNCTION, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dennis O'Keefe, dunellen, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Zach Vietze, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Aimee Lee Cheek, san diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alexis Alomar, bayamon P.R, PR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ryan Caldwell, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janis Lane-Ewart, Minneapolis, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Vicky L. Sharer, South Euclid, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patton T. Allen, Frederick, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chia Longtree, Keaau, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Goodner, Rochester, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Darrow, Mukilteo, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Douglas Feinstein, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lynne van deelen, city, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ann Danylkiw, Birnamwood, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bonnie Gismondi, Holbrook, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James R. Arthur, Spring Branch, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sharon Dardenelle, Moss Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary G. Maxton, Centerville, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Rae, Lynden, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terri Spurr, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeremy Shepherd, Owings Mills, MD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eduardo Magana, Goleta, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Batista, Beach Park, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Douglas Prescott, Downingtown, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kim Crowdis, Eminence, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Achim and Alice Weidemann, Palo Alto, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Stein, pt. reyes, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Hunter, Phoenix, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Hamell, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Loren Skarie, Vergas, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Perry, Santa Rosa, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Lyons, Indian Wells, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Muhammad O. Mwamba, Windsor Mill, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marlene Bloss, Dunedin, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Darnell, Clarkton, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Helene M. Beeney, INDIAN WELLS, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Diane Schrack, Littleton, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Kniprath, St. Paul, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike Koenig, Thurmont, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. The FCC should reinstate the Fairness doctrine. It's outrageous
that lies, propaganda and toxic ideology can pass as "news" in this country, no mater the source.
Quit being corporate lackeys and protect the public interest!
—John Borstelmann, Driggs, ID
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrick Marcinko, West Linn, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Holly A. Blouch, Hummelstown, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Stoll, Las Vegas, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roberts Stevenson, Daytona Beach, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harvey Rabichow, Anthem, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gayle Thompson Prinkey, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephanie O'Donnell, Yonkers, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Promani, Discovery Bay, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tony Ippolito, Atlanta, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Mickelsen, Waltham, MA

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Timothy Gural, Centennial, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Van de Castle , Charlottesville, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carole C. Deily, Plano, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathy Chuparkoff, Highland Heights, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Pottle, Atlanta, GA
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Please read this letter. It concerns the true freedom in "freedom of the press." In exchange for using
our airwaves for free, broadcasters are supposed to provide programming that fulfills community
needs. But too often they focus on maximizing their profit margins while minimizing their obligation to
serve the public. As the FCC reviews its ownership rules it must commit to strengthening our media
— and our democracy — by putting the public interest before corporate profit: 1. The Commission
must not consider any rules that would further concentrate media ownership. 2. The Commission’s
review must address the deep and intractable disparities in media ownership by women and people
of color. 3. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Stephanie Schneider, Royal Oak, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. The concentration of the public media in the hands of a few has
got to stop. No more handouts to for profit corporations, please. If they continue to be allowed to
make a profit on the dole, then let's make them pay for it by taxing them to use public air time and
insist that they provide adequate programming to meet community needs.
—Raymond Weitzman, Fresno, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Geoffrey Knobl, Blacksburg, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Thomas Harker, Circleville, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Nicoletto, Huntington, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Mangione, Rochester, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Walstrum, Parkville, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marsha Brown, Kewaunee, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—G Wolfe, Brattleboro, VT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Serafina Magnussen, Burbank, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Reischel , Concord, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jean Conti, Cape May CH, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gail H. Safrit, Greensboro, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nathan I. Nahm, Chappaqua, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Thompson, Santa Monica, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Virginia Stainton, Boulder, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ken Bobrow, walla walla, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Larry Courtright, Tulsa, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jay savage, Holyoke, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alfred Ianacci, Lake Ronkonkoma, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marge Shapiro, Los Altos, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Greg MacGowan, Waltham, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edward Little, E. Haddam, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must re-commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Trivisonno, San Jose, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Schmutzler, Jeff City, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Felicia Kenney, Eugene, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Teresa Ann Kolter, Champaign, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carolyn Gabel-Brett, West Hartford , CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—D Carino, Boise, ID
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John L. Draper, tulsa, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Yorgey, Corvallis, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anna Shenk, Somerville, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—PE Jaimie Blackstone, Kennesaw, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Helen Fritzel, Annandale, VA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—M Gordon, Fort Madison, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. The Commission should ask Congress to return ownership rules
to the local ownership by limiting the number of broadcast outlets owned by one owner nationwide to
5 each, AM, FM and TV. No one can own more than one of each of type of broadcasting outlet in a
market. No one owning a newspaper in a market can own a broadcast outlet in the same market. No
one should own more than five networks commonly available over the air and on cable / satellite. No
broadcaster shall own a controlling interest in a cable, satellite or internet service provider. 5. The
Commission require the public interest be served by broadcasters by requiring 24/7 staffing at all
stations, trained and capable of informing the public of emergencies and other urgent information.
All stations must be required to be accessible to the public via the internet and by answering
telephone calls with local staff, again 24/7.
—Jeff Goldy, Prior Lake, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carl Friberg, Berkeley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Foley, Oakland, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carolyn Anderson, GOLDEN VALLEY, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Abie Mazon, Inglewood, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joanna Herlihy, Cambridge, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Davenport, Olympia, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dr. Jack Otto , new york, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Smith, Bethlehem, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joyce probst, Martinsville, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ellen Gendron, Chicopee, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Fiorentino, BOSTON, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—TK Smith, Ogden, IA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan Chavez, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Prinkey, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alexis Fecteau, auburn, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laura Strom, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Bonkowski, Lombard, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Myra-Ann Pickens, Mountain View, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan Gerhard, Mount Vernon, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles McIntyreJr., Freeland, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. LARGE CORPORATIONS ALREADY HAVE TOO MUCH POWER. UNFORTUNATELY,
THEY ARE CONTROLLING GOVERNMENT AND PREVENTING GOVERNMENT TO FUNCTION IN
THE PUBLIC INTEREST. 2. The Commission’s review must address the deep and intractable
disparities in media ownership by women and people of color.
—Bob Bittner, Bath, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gregory Allen Richmond, Boonville, IN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike Hoban, Newton, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Noah Putterman, Raleigh, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margie Engel, Studio City, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jaime Rivera, Poway, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Good, New York, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Struzynski , Providence, RI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Claudia Osborn, Westfield, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—George Fledzinskas, Tubac, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ralph Koenig, Hardeeville, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jay Dillon, Rocklin, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ronald DuVall, Newport, RI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Celio da Silveira, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lathel Duffield, Falls Church, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Laub, Modesto, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alberta Harbutt, Brooklyn, NY, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Downey, Arnold, MO

Fox news never allows a dissenting opinion air time and regularly makes false statements, justifying
them as entertainment even though the false statements are presented as news. Clear Channel
owned by one or two people controls most of the radio programs we hear. The corporate interest run
our media like a communist country. We need to put the fair back in broadcasting. Intelligence is
built when a huge number of diverse opinions are heard but reporters are held accountable for
telling lies to the public. In exchange for using our airwaves for free, broadcasters are supposed to
provide programming that fulfills community needs. But too often they focus on maximizing their
profit margins while minimizing their obligation to serve the public. As the FCC reviews its ownership
rules it must commit to strengthening our media — and our democracy — by putting the public
interest before corporate profit: 1. The Commission must not consider any rules that would further
concentrate media ownership. 2. The Commission’s review must address the deep and intractable
disparities in media ownership by women and people of color. 3. The Commission must strengthen
its rules to prevent companies from using local news sharing agreements to circumvent ownership
limits and provide less public interest programming.
—James Shelton, Richmond, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Darlene Kellum, Overland, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Samson, Bradenton, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rosanne Bane, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert B. Kaplan, Port Angeles, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Amanda Silha, Fond du Lac, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James & Evelyn Bentley, East Helena, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cherylann Brown, Seattle, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—J Thomas, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Prinkey, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shea Stephenson, Salt Lake City, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bob Nolan, Morning Sun, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elisabeth Caron, Chicago, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennifer Ho, Hilo, HI

As the FCC reviews its ownership rules it must commit to strengthening our media — and our
democracy — by putting the public interest before corporate profit: 1. The Commission must not
consider any rules that would further concentrate media ownership. 2. The Commission’s review
must address the deep and intractable disparities in media ownership by women and people of
color. 3. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Barry Hufker, Richmond Heights, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Berggren, Maplewood, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—J Thompson, Wolcott, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Ambaras, Chapel Hill, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deborah Giordano, Castro Valley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shara Drew, Cambridge, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sean Barnett, Annandale, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephanie Pipes, Swampscott, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sherry Shortt, Helen, GA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Greene, orlando, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Conner, Olympia, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marina Druseikis, Columbia, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Becky Compton, Westwood, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rosalie Valente, Richmondville, NY

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judd Williams, Mill Valley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Furst, Boyers, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—linda Green, columbia, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maurine E Frost, Hewitt, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Mullins, Silver Spring, MD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Romportl, St Louis Park , MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jared Vidrine, Opelousas, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Sakol, Oak Park , IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sig Rosen, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gregg Stocki, old hickory, TN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Kasbohm, Newton Center, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Diane Curlette, Boulder, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Grant Wiegert , Grand Canyon, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jerry J Moe, Knoxville, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Deane, new york, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alexandra Benson, portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terry Haire, Wylie, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Candace Sorensen, Woodruff, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jessica Bohlman, Grand Forks, ND

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Phyllis W. Budell, Marcellus, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jack Intveld , New Brighton, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Poteet, Canandaigua, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Casper, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julia Annese, W Babylon, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Ann Gordon, Huntington Beach, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeanne Johnston, Englewood, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Reeser, Dothan, AL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bart Farell , Clinton, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Landi, Elkhart, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Frank Krentzman, Venice, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. Make all presidential election broadcast ad time limited (e.g. 20 hr/week )and free to top (by
national polling) 5 candidates that take it. None of these candidates can then buy any more TV time.
This would go along way toward campaign finance reform. 2. The Commission must not consider
any rules that would further concentrate media ownership. 3. The Commission’s review must
address the deep and intractable disparities in media ownership by women and people of color. 4.
The Commission must strengthen its rules to prevent companies from using local news sharing
agreements to circumvent ownership limits and provide less public interest programming.
—Mr. Markin Whitman, Sebastopol, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert B Owens, STUART, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Henley, Beeville, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. A good start would be to require media to provide gratis access
to legitimate election campaigns.
—Richard C. Burrows, Bonney Lake, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Azim Rawji, SACRAMENTO, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gerald Ganann, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Wood, Bethany, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew Dunbar, Peterborough, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Foster, Saint David , AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Holsten-Coleman, Jamesburg, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Emanuel Fineberg, Bushkill, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Art Hogan, Traverse City, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Georgette Lombardi, wilmington, DE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chloe Cerutti, Murfreesboro, TN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Berger, Kailua Kona, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Christina Bernier, Cambria heights, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mrs. Diane Nash, Bethlehem, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Ed Zych, Cameron, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Henry Barnes, Black Mountain , NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cornelius McKown, State College, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Malcolm Bastron, Rochestor, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Holtzclaw, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roger Seapy, Los Alamitos, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Helen M Mendoza, Binghamton, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But realistically this hasn't happened for years. Instead the media outlets
focus, at best, on maximizing their profit margins while minimizing their obligation to serve the public.
As the FCC reviews its ownership rules it must commit to strengthening our media — and our
democracy — by putting the public interest before corporate profit: 1. The Commission must not
consider any rules that would further concentrate media ownership. 2. The Commission’s review
must address the deep and intractable disparities in media ownership by women and people of
color. 3. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Mark Bateman, Brockport, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Ferguson, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—George Butzin, Brookville, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nan Stevenson, saint paul , MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Bartow Barfield, Plano, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Fiser, Kirkland, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Gafford, Hilo, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Diana Larson, Plain City, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Boris Kulikov, Berkeley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lawrence Duncan, CHICAGO, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Suzanne Yaroch, Berrien Springs, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew Kern, Summit, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Grace Mccarter, Hebron, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terrill Eliseuson, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lee Savary, Canterbury, NH

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nathalie Kachur, Pleasant Hill , CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jane Myers, Elkader, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roy Evans, Daleville, AL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anna Henschel, New Orleans, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jean Goodsell, Cardiff, CA

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jean M Tradup, San Antonio, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Vreni Rod, Rye, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ann Rudd, Carmel Valley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cary Brief, raleigh, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wally Hamann, Milford, IA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth A. Macaulay, La Crosse, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eugene Jay, North Palm Beach, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jon Larimore, Arlington, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Glorye Wool, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Krasowski, Portland, ME
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Henry L. Hoskison, Victorville, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan Drumm, Eau Claire, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Amy Vernon-Jones, Somerville, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Collins, Norwalk, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jahfree A Harp, Shutesbury, MA

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Natasha Ericta, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Claire Vogel, Salem, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Diane Kar, Skokie, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rose Messina, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Martin Jacobs, Mentor, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen McGarrity, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stuart Nezin , Jackson Heights, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. It is extremely important that the PUBLIC INTEREST is accurately
understood and respected.
—Don Rembert, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kenn knoll, Palm Springs, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Teresa Carstensen, Columbus, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ronald Bogin, El Cerrito, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Madison, Gresham, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lucy Elliott, elgin, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Freas Rogers, Grass Valley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joan Summerhays, Taos, NM
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Philip Strickland, Akron, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dorothy Daraio, Lake Worth, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jerry Hodge, Canton, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judy Creason, Atascadero, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Ullman, Long Branch, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Prescott H. Paine, Peaks Island, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jill Wooldridge, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Simon Levin, Bedminster, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin S Kirk, Branchburg, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mrs. Dianna Coumos, New Kensington, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Lanigan, Clearlake Oaks,, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Adam Rauf, Bethel Park, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Morry Campbell, Long Island City, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dolores Congdon, Maryknoll, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeff Lyles, Yacolt, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kenneth Lenke, Scottsdale, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marie Kidd, Novi, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dolores Mauloff, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Keith Allen Brown, Lathrup Village, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Craig A Lowry, Tacoma, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Marquis, Muncie, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michele Jacques, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Crystal Griffin, Crescent City, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jessica Lam, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donna Simpson, hampton, VA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cordia Gotshall, Monterey, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Condon, Fairfax, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ruth Thompson, Clovis, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laura Manges, Berea, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rosa M. Martinez, Miami, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Prem Lall, Brisbane, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Fred Hunt, Harrisville 02830, RI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Frank Perretty, washingtonville, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven Lane, San Antonio, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Perry Chappano, Columbus, OH

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Denise Durkin, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill Eagle, St. Helens, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Baker, Coeur d Alene, ID

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charle L. Roberts, hueytown, AL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janice Myers, Harrisburg, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Tierney, Cedar Rapids, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Baizar M. Gottlieb, Laguna Hills, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Martin, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Haikel Ben Salah, dearborn, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janice Wendel, Bailey, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Spring, Schenectady, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hans Laven, San Antonio, TX

It is a shame that we have big corporations enjoying the ownership of our airways. What happens to
a free press under those circumstances? As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joel Isaacson, Berkeley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Don Kraycik, Tulsa, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Henry Wendel, Bailey, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Vecchio, Bradenton, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Adam Colbert, Sparta, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roman Schmitt, Erie, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Guzardo, Kerrville, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Randy Lawrence, Voorhees, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Inge R Owens, Stuart, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Owen Gourley, Anchorage, AK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peggy Ryan, Amherst, MA

The airwaves are a public good that is being used like a private commodity: the industries associated
are financially secure, but Public Access Media is in peril because we don't have your muscle on the
public media side. We are citizens before consumers and we only hear about consumer rights
whenever the execs want to cut our facilities, limit their fair share of the cost of public media centers
and public access tv channels. This is a federal issue that you can redefine so the small counties get
their fair share of the usage fees AND the public media centers and channels can be funded but you
need to affirm the fairness of how much money they make versus how much we struggle to keep our
stations open and channels on the air. Already in San Francisco we have no studio access and
media literacy is no longer taught at public access Ch 29. We have a horrible situation in SF
because the fees you set between fed and state are not enough and the industry is keeping all the
profits in unfair percentages. In exchange for using our airwaves for free, broadcasters are supposed
to provide programming that fulfills community needs. But too often they focus on maximizing their
profit margins while minimizing their obligation to serve the public. As the FCC reviews its ownership
rules it must commit to strengthening our media — and our democracy — by putting the public
interest before corporate profit: 1. The Commission must not consider any rules that would further
concentrate media ownership. 2. The Commission’s review must address the deep and intractable
disparities in media ownership by women and people of color. 3. The Commission must strengthen
its rules to prevent companies from using local news sharing agreements to circumvent ownership
limits and provide less public interest programming.
—Miss Catherine Lee, San Francisco, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike Waters, colorado city, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Isaac Walton II, Cleveland, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ann Warner, Sherwood, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rosemarie Casaccio, Neew Hyde Park, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—marge Epstein, Oak Park , IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alice Clemente, Cumberland, RI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julie Frisino, Escondido, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tim Stanton, Point Reyes, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike Hudak, Binghamton, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Irene Saikevych, Talent, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Murray, El Cerrito, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brenda Woolley, Sacramento, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—C Sharp, alhambra, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michelle A. Boleski, White River Jct., VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carolyn Felitsky, Franklin, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lauren Donna Graham, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary A Lail, Beacon, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brit Churchman, Gallatin, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robin Gabler, Palm Springs, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Francis, lake charles, LA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sam Graber, South Bend, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anatol Dinbergs, Rockville, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Justin M Buie, auburn, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Russell Mills, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan Pilkington, Steubenville, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kurt Schaefer, Westchester, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Tassone, incline village, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephanie Nelson, Moravia, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jon Stein, battle ground, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Lauridsen, El Cajon, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gregory A. Clark M.D., HOLLYWOOD, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dennie Carcelli, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maureen O'Connell, Danville, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Skibell, chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Phyllis Jones, Dallas, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Brockway, natchez, MS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cynthia Rosin, LoS Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robbie Ross, Andover, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ron George, SOMONAUK, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Cain , Van Nuys, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mona Mitchell, Madison, AL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Michaelis, Columbia Station, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julia S. Russell, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Wixen, Quartz Hill, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—N Sukumar, TROY, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Justin Toms, Ukiah, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Larry Edward Armstrong, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Luis Santiago, orlando, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jean Layton, greens farms, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marcia L Vinson, Virginia Beach, VA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jason Margulis, Ashland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Corbitt, Brookside, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michele Bock, BROWNWOOD, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Lehner, Boston, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Maness, Gainesville, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Reynolds, Santa Fe, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wayne L Gorman, Fernley, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill Leyrer, seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Perez Creus, Ingenio, None

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Wagner, Corpus Christi, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jesse L. Ashcraft, Lakeside Park, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephanie Shine, Ponderosa, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—PT Stanton Purinton, Bellflower, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bernie Hovden, Sebastopol, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terry Young, San Rafael, CA

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cecil Woolley, Westminster, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Frank Vondersaar, Homer, AK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terry Tedesco-Kerrick, Phoenix, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Gregg, santa cruz, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Valerie McAllister, New Paltz, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve Roddy, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Evanson, Minneota, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—June M Roldan, port richey, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Josh Flory, Oak Grove, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Richardson, W. Melbourne, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Angela Cresser, Warwick, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Kaufman, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nadine Gregg, SANTA CRUZ, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Hill, Knoxville, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Paula Gaerlan, Springfield, VA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Kilpatrick, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dr. Patricia Golemon, Houston, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joanna Harmon, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jade Gregg, santa cruz, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rick Auman, Las Vegas, NV
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. We desperately need independent news sources that compete to
deliver the best news and analysis. There still is a large segment that don't have access to the
internet and rely on local news for information.
—Marge Yuenger, Green Bay, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Seebert, ROCHESTER, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel D. Aunkst, Watsontown, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Johnny Wilson, Gainesville, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Timothy Hjersted, Lawrence, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Etta Wilkins-Foster, Lake Oswego, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—George Stroebel, Mayville, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Howard W Woo, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Amie LaRouche, Colorado Springs, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Do the right thing and surprise us all!
—Jo Ellen Cole, Vista, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Hathaway, Taito-Ku,

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Olga Flowers, Nixa, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. The FCC must begin the process of dismantling the detrimental
consolidation that has already occurred on its watch.
—Andrew Reeves, Woodinville, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wylton James, New York, NY

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Albert J. Ulrich Jr., Bronx, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janet Connor, New City, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ellen Brock, Sun Prairie, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alan Northcutt, Georgetown, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nicholas J Englebert, Manahawkin, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jonah Blaustein, Riverdale, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lauren Godbey, Fort Collins, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pedro Salgado, Orlando, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Bingaman, Brunswick, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harry Scholten, Vermillion, SD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—VS Anderson, Asheville, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tim Bocardo, Richardson, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Taylor-Shortt, Reno, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ned Hamson, Cincinnati, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Wendel, Sacramento, CA

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Drapeir, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Hooper, Valrico, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tina Congdon, Fort Atkinson, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joyce Radtke, Cudahy, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pete Batcke, Midland, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Helen Lakatos, Bethlehem, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dorri Raskin, Northridge, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—landry Volcy, West Palm Beach, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Arata, portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kaleb Gagnon, port crane, NY

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Larry M Beasley, Cudahy, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. carl mansfield, philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Byrne, West Orange, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sheilah Barry, ribera, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christine Snyder, Cheektowaga, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Rayow, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joan Knisely, Camarillo, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alex Benjamin, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bernadette Lirakis, Newport, RI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Bledsoe, Chicago, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shawn Williams, Tavares, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Martha Girolami, Apex, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Don Peat, Poway, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Preble, SOMERSET, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Friedland, Ellensburg, WA

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lisa Willis, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gale Sylvester, Ocala, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ian Stahl, New Orleans, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Cruz, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Howard Dillon, Bolinas, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cyrano Wilson, Concord, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kirby Smith, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chad Fuentes, N LAS VEGAS, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karl Sanders, wimberley, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Heidi Schubert, Chicago, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Horwitz, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Katherine Cooper, Xenia, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve Rowley, Belmont, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Denise Janssen Eager, Evansville, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard M Gardner, menomonie, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Raymond Macdougall, Orange, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lucinda Shaw, Baltimore, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Zachary Wray, Waco, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. James Boyden, Conklin, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest BEFORE corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Layne, Woodbridge, VA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Irena Schlossnagel, El Cajon, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dr. George B. Richter, Grand Rapids, MN

"Media Consolidation" is inherently contrary to the interests of a free and informed public. Given the
apparent inevitability of "media Consolidation," however, it is imperative that the remaining outlets
be required to prominently (in prime time) make time available to virtually all public groups. In
exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marshall N Brown, Lake Forest Park , WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Johan Vermaak, Madison, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maximillion Peifer, santa cruz, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sarah Lanzman, Afton, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joanna Savarese, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. susan deane-miller, poughkeepsie, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brendan Beavers, Lebanon, MO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ptolemy Adams (TOM), Grandville, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lisa Preney, Falmouth, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Kathy Whitney, Tulsa, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joan Liberty, Lynnwood, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Slaugh, colorado springs, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stefanie Urban, Grand Prairie, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harvey Fernbach MD MPH, Bethesda, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Coleman, New Paltz, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anita Manuel, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lane Yoshiyama, Los Angeles, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ralph Spezio, Rochester, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Breadon, Brighton, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Herzfeld, windsor, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James D Marts, Carmichael, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bonna Zion, Eminence, KY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark A. Weiss, Roswell, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Abramsky, Bronx, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eugene Cruz, center tuftonboro, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matt Creech, Frisco, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Greg Wonderly, Virginia Beach, VA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Aaron Sinner, Saint Paul , MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chauncey Hollingsworth, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Candlish, Dillon Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Martha Maske, Gresham, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Suzanne Comer, Wallingford, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Onur Altunyay, Wilmington, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joe Schmit, Pleasanton, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Lopez, northville, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Loren Molling, Onalaska, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Toney Blanks, San Diego, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dr. Jack Keller, Logan, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Florence Deborah Campbell, St Louis, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margaret Mahoney, englewood, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Frederick, Ashburnham, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Gregory, Waynesville, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Haris Ashraf, Fremont, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karl Johnson, Monroe, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Winans, Leonardtown, DC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peggy Walton, Conroe, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sonia Paslawsky, OXON HILL, MD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cornelis Pieterse, Wilton, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. I agree and approve of this letter in the name of the people of
which I am one. -Liese McCullough
—Liese Mccullough, McLean, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cliff LaRocque, Fairview Park, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lorraine Shirkus Moore, San Antonio, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ron Hepler, Round Rock, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher Brown, Astoria, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judy Walsh, Springfield, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Moore, Farmingdale, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maureen Hyland, Breckenridge, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ward Mundy, Mount Pleasant , SC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Judi Moseley, Columbus, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Troiano, SUGAR LAND, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Ferguson, Chandler, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dr. Brian Ruppert, Urbana, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Statkus, Arbor Vitae, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Fran Howard, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rae Lee Siporin, Corrales, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elaine Steele, NYC, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James C. Booth, Nampa, ID

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Stoneburner, Minneapolis, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ronald Cohen, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jacqueline Torre, Gainesville, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James P. Turner, Charlotte, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dorinda Kelley, portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Jones, Tanner, WV
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Hubbard, Aurora, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew D. Mercurio, Cincinnati, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan Gratton, Essex Junction, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew Uphoff, Orlando, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tris Palmgren, Grosse Pointe Woods, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lynn McCarthy, Paia, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Ashton, Eugene, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Owens, holland, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sue Holtz, Boulder, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David A Sahakian, Madison, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Greg Jackson, san marcos, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Keith Maxwell, Ivins, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chuck Infantino, sterling heights, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rosemary Swartz, Las Vegas, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Gadomski, Sterling, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Corey Haight-Nali, city, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Betsy cooke, gloucester, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tim Godshall, Harrisonburg, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Philip Lauer, Easton, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kim Brayton, Flower Mound, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Annie Sproat, hauula, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Barton, Seatle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—D'Neilia Casas, Groveton, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Etta Jon VandenBosch, Santa Rosa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Catherine Haug, Bigfork, MT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Ford, los lunas, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wanda Hoots, salter path, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Suzanne Nixon, dodgeville, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gina Griffith, St. Albans, WV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Danahy, Manchester, CT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Giovanna Tonelli, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harold N. Lazar, LaBelle, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Krystle Portocarrero, Beaverton, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mario Rivera, Winter Haven, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Vincent J Hardt , Warrenville, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill Lingle, Corte Madera, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Douglas Imhoff, Stamford, CT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Here in the San Francisco area, we are about to suffer an
egregious insult to the community in serving us with a variety of viewpoints on news and current
events on OUR public airwaves. It appears to me that Clear Channel and Cumulus are acting in
collusion - and recent news releases from both companies indicate that there is a clear business
partnership between the two companies - to silence ANY progressive voices on the AM radio dial.
Clear Channel is changing the format of KKGN-AM to right-wing eliminationist propaganda. As this
area already has ample right-wing broadcasting on the AM dial with Cumulus-owned KSFO and
Clear Channel-owned KNEW, there is simply NO real and valid need for Clear Channel to
commandeer yet another frequency for right-wing propaganda. Yet, Clear Channel plans to silence
progressive voices like the brilliant Constitutional scholar Thom Hartmann; the sharp, witty and
incisive daughter of Barry Goldwater's VP running mate, Stephanie Miller; and the outspoken yet
accurate Mike Malloy - and replace them with the ilk of the lowest and most vile common
denominator of the right wing, Glenn Beck; a right-wing "religious" fundamentalist financial advisor,
Dave Ramsey; and ultra right-wing propagandist and Fox "News" entertainer, John Gibson. As two
ultra-right-wing propaganda noise machine AM stations already exist in this area, this change seems
to be driven NOT by public demand for even MORE right wing propaganda swill, but by a desire to
censor the PUBLIC airwaves of the SF Bay Area in an election year. Clear Channel's Don Parker
actually had the nerve to state publicly that this censorship of progressive voices is clearly intended
to push right-wing propaganda at an even more escalated fever pitch during the election year of
2012: "We saw the opportunity to expand our footprint in this crucial arena as we head into an
election year and a population increasingly engaged in local, state, and national events and
activism," Parker said, apparently without irony, when announcing the censorship of any opinion on
SF Bay Area AM radio other than that of the radical right wing. And the coup de grace of Clear
Channel is to banish the progressive KKGN content to **HD FM** radio - which has virtually NO
hardware saturation in the general public, and effectively silences progressive opinion in this area for
those who do NOT have (1) HD FM in their cars; (2) satellite radio in their cars; or (3) ability to stream
internet content in their cars. Which is to say, virtually every person in the 99% in the SF Bay Area
will be effectively censored from obtaining progressive opinion, news and information on our PUBLIC
AM AIRWAVES. Broadcasting that serves the public on the public airwaves needs to be fair and
even-handed, and needs to be accessible to the public on the most basic, common hardware
available - the AM spectrum. In addition to the vicious attack on progressive thought and opinion in
the SF Bay Area by Clear Channel, so they can push right-wing eliminationist radio to the area's
citizens in an election year, Cumulus has just gutted KGO-AM, getting rid of every host who was
even moderately centrist, replacing local talk that served the community with an "all news" format
that is ALREADY offered on KCBS-AM, and that adds NOTHING of benefit to the public AM airwaves
in the SF Bay Area. Broadcast policy MUST benefit the public. This media consolidation, and the
collusion by Clear Channel and Cumulus to censor progressive content, does NOT benefit the
public. These recent changes by Clear Channel and Cumulus only make even more glaringly
obvious that the Fairness Doctrine is NOT, as you so cavalierly put it, a "dead letter", but in reality
sadly needed to restore fairness and balance in broadcasting on the PUBLIC AIRWAVES. (It's very
telling that when Google is searched with the term "fairness doctrine Genachowski", the initial hits
are ALL from right-wing eliminationist propaganda organs: Mediaite, Fox "News", the Sun Myung
Moon owned Washington Times, NewsMax, and The Blaze.) I am losing faith in the First Amendent
rights that my country was built upon, due to rampant media consolidation, the trashing of the
Fairness Doctrine, and now the collusion of media giants Clear Channel and Cumulus to actively
censor all progressive content on the SF Bay Area AM public airwaves. These changes effectively
remove freedom of speech from the SF Bay Area public airwaves. I feel a sense of futility for even
writing this report to the FCC on the seizure of the SF Bay Area public airwaves by the right-wing
eliminationists and by the "religious" fundamentalists. An FCC like I remember back in the 50s, 60s,
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eliminationists and by the "religious" fundamentalists. An FCC like I remember back in the 50s, 60s,
and 70s would never allow these vicious, mean-spirited, power-hungry attacks on free speech and
on the public airwaves by these eliminationists.
—Kathleen Daniusis, Half Moon Bay, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Doucette, Providence, RI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Allen, Chamberlain, SD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph V Fertitta Jr, Dallas, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Don Burnard, Berkey, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew Rogers, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill Tower, Worcester, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—J Richard Durnan, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Early Jester, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Parker, Seattle, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janet Johnson, Chico, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Our airwaves must be used to strengthen communities. That can
be accomplished when the citizens are truly informed and not subject to propaganda. Our airwaves
must be
—Sandra J. Carrubba, Buffalo, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—D Lowell Logan, Dallas, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Signor, Anaheim, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Ziegler, Casselberry, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. This country has had hard times because several banks and Wall
Street firms were too big to fail. There is a lesson in this. The public interest is lost in huge banks,
and huge broadcasters. Please don't let this happen to public interest broadcast policy.
—Caroline Fribance, Monona, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jason Sauer, Tallahasee, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard and Beth Monroe, Rochester Hills, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Philip Madruga, Hanford, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Clifford D. Bennett, Falling Waters, WV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve Kozel, Saint Louis, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin Black, Portland, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven F. Scharff, Henderson, NV
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Fred Phinazee, Raleigh, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Klaus Proemm, Canton, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Langdon, Vancouver, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Vickstrom, Plymouth, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Franchezska Zamora, pasadena, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—2868 Vista Boulevard #124-103, Sparks, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gregg Arnold, newton falls, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rev Richard Gelwick, Harpswell, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Aaron Wagner, tampa, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Jones, Martinsville, VA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Phyllis Stanbury, Grand Blanc, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrea A. Abbott, Oceanport, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shari Kizirian, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Benson Russell, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ricky Reilly, Freeland, MD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—McAfee Bill, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Thank you for leading the FCC in a change for the better.
—Sylvia Nogaki, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—T Jeffries, Prineville, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William K. Dustin, Stillwater, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rita Malkin, Holland, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Skye Christensen, San Francisco, CA

Please pay attention, because I am another tax-paying United States citizen who wants to remind
you that In exchange for using our airwaves for free, broadcasters are supposed to provide
programming that fulfills community needs. But too often they focus on maximizing their profit
margins while minimizing their obligation to serve the public. As the FCC reviews its ownership rules
it must commit to strengthening our media — and our democracy — by putting the public interest
before corporate profit: 1. The Commission must not consider any rules that would further
concentrate media ownership. 2. The Commission’s review must address the deep and intractable
disparities in media ownership by women and people of color. 3. The Commission must strengthen
its rules to prevent companies from using local news sharing agreements to circumvent ownership
limits and provide less public interest programming.
—Lois Crabtree, Fremont, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dawn Wilder, Seffner, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Don Rose, Largo, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Gray, Cypress, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rachel Edwards, Santa Barbara, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Norman Emmons, Charlestown, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edward W. Maupin Ph.D., San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joy Leo, Lake Oswego, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Don Miller, St. Geo, UT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—JOHN devine, LYNN, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Klein, Walnut Creek , CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laura Lastoskie, Dillsburg, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tad Mannes, Lawrenceville, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gabriel Dunsmith, Arden, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joe Falkenstein, Tallmadge, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—M Nolan, tulsa, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deborah Bozsa, Collinsville, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kenneth Houston, goleta, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Pysher, Bath, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew Scaglione, Long Beach, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Emily Robbins, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Yaron Pruginin, san diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. It is imperative that the Commission does not allow for any rules that would further
concentrate media ownership. 2. It is imperative that the Commission’s review address the deep and
intractable disparities in media ownership by women and people of color. 3.Our democracy's future
demands that the Commission strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
Our airwaves belong to the citizens of the US, we have gone too far in allowing profits before service
to the public to be the overriding use of our airwaves. Moreover, in allowing continued corporate
consolidation of broadcasters our democracy looses - propaganda and mis-information grow and the
news takes on a sameness from station to station. Please assure that broadcast policy benefits the
public. Thank you.
—Annemarie Avanti, Phoenix, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dr. DL Chris Diehl, Mercer Island, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—A Anita Hidalgo, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Dennis Arbaugh, Fairfield, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Quella, Boston, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James P. Page, Madison, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lynne Harter, Lehi, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. this is one more indication that we no longer live in a democracy.
—Brian T Bayer, williston park, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alice Singer, Sun City, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew Furie, Chesterfield, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Roadman, Central Point, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dolly Schertz, New Braunfels, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrice Hall, Bronx, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sally Jackson, Johnson City, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cheryl LaBrecque, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Loretta Womack, Nuevo, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Vinton Gates, Hampton, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Andrew Parker, Hamilton, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike Ehrlich, Westhampton, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ted Hogan, Nashville, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeffrey Levitan, Martinsburg, WV
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Clay Howard, fairfax, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Victor Escobar, Midlothian, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hugh Moore, El Cajon, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joe Smuda, Ann Arbor, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cheryl Emmons, Boonville, IN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher Pond, Glide, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven Wright, Melrose Park, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Stack, Lummi Island, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Arnao, Santa Clara, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tony Keane, Rochester, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Vajra Kilgour, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Hansen, Eureka, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ellen Murphy, Bellingham, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Regina Krause, Lawrence, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Jong, Metuchen, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alan Weiss, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margaret Jerinic, Acton, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Deshler, Port Orchard, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gregory Louie, Carrboro, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Miller, San Francisco, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Ozmun, Grove City, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Celeste Winterberger, Raleigh, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Hammel, Pacifica, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Shanagher, wappingers falls, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rohit Kajaria , Oakton, VA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jonathon White, King, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Davey Cunningham, chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Pennington, Palm Springs, CA

Quit allowing large corporations to hijack our freedoms. The media is there for the PUBLIC, WE THE
PEOPLE, not corporate interests. In exchange for using our airwaves for free, broadcasters are
supposed to provide programming that fulfills community needs. But too often they focus on
maximizing their profit margins while minimizing their obligation to serve the public. As the FCC
reviews its ownership rules it must commit to strengthening our media — and our democracy — by
putting the public interest before corporate profit: 1. The Commission must not consider any rules
that would further concentrate media ownership. 2. The Commission’s review must address the deep
and intractable disparities in media ownership by women and people of color. 3. The Commission
must strengthen its rules to prevent companies from using local news sharing agreements to
circumvent ownership limits and provide less public interest programming.
—Darlene Boyd, San Juan Bautista, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Adamski, Oxford, CT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Davidson, Decatur, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Skip Vena, Woodland Park, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. As the FCC reviews its ownership rules it must commit to strengthening our
media — and our democracy — by putting the public interest before corporate profit: 1. The
Commission must consider new rules that will reduce monopolies in media ownership. 2. The
Commission’s review must address the deep and intractable disparities in media ownership by
women and people of color. 3. The Commission must strengthen its rules to prevent companies from
using local news sharing agreements to circumvent ownership limits and provide less public interest
programming.
—John D Howard, Purcellville, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Glenn Goodlove, San Diego,, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pat Kosack , Royal Oak, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judith L Gonzales, Rockford, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathryn O'Connor, Jackson Heights, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cristina Candy, Windsor Locks, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Geoghan, Capitola, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Litt, Moorhead, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dylan Cooper, carrollton, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Blayne Goodman, Livermore, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jon Pankin, Mill Valley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margaret Joseph, San Antonio, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Greg Rankin, River Forest, IL
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Please consider our pleas. Too often our government and its regulatory agencies forget the common
people in favor of the clamor of corporations and their lobbyists. In exchange for using our airwaves
for free, broadcasters are supposed to provide programming that fulfills community needs. But too
often they focus on maximizing their profit margins while ignoring their obligation to serve the public.
As the FCC reviews its ownership rules it must commit to strengthening our media — and our
democracy — by putting the public interest before corporate profit: 1. The Commission must not
consider any rules that would further concentrate media ownership. 2. The Commission’s review
must address the deep and intractable disparities in media ownership by women and people of
color. 3. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
Thank you for your time and consideration.
—Amy Winch, Marietta, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rita Rochte, Pewaukee, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kim Clune, East Nassau, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Geoghan, Capitola, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Fern Dielentheis, Mahtomedi, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Ketcham, East Berne, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. We would like the FCC to become one less agency, created to
guard the public trust by creating an an atmosphere of fairness in media, become a lap dog for
corporate interests. American public institutions are fast becoming corporate entities that curtail the
freedoms of the 99% to further enrich the 1%. We are tired of it and are slowly banding together to
resist it. Consider this as you contemplate making changes.
—Avon J. Bellamy, Baltimore, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Jon Seeley, Starksboro, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Roberts, Berkeley, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marissa Kreifels, Council Bluffs, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Virginia Felter, McKinleyville, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cheri Henderson, Asheville, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ellen McConnell, Sayreville, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeremy Mclaughlin, Houston, TX

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Adrienne Fourcade, Jeffersonville, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Debasitis, San Jose, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ryan Evan Watson, indianapolis, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles stander, ST paul, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kristie Lukas, Seattle, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deb Jellick, Severna Park, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Roger Epstein, honolulu, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lorna Zukas, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jack Meagher, Lunenburg, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joan Gannon, Kealakekua, HI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rick Sinkiewicz, Higganum, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—A Ferris, ithaca, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Zippert, Eutaw, AL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Farmer, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ken Spinosa, sea girt, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Toni O. Terry, Long Branch, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jonathan Scott, Fort Lauderdale , FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judy Jacobson, Windsor, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kristin Ahles, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Florence Walker, West Newton, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ricardo Corrales, Heredoa, C. R., NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Earle, Canton, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jacques Bourquin, Dearborn, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tad Malone, Burbank, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gloria and Wilbert Griffith , Mountain City, TN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Vafa Riahy, La Jolla, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Crom, Colonie, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stefan Hoppe, seminole, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Hogan, Santa Fe Springs, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dianne Wendt, Wheeling, IL

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Patterson, Saunderstown, RI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming Pay attention to the American people. Thank you..
—Vaughn N Anderson, St Petersburg, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Marmer, peekskill, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Renee Sherman, Concord, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anthony Bishara, Charleston, SC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sarah E Hood, Cary, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Madonna Giamberdino, St. Charles, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—T Stone, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeanne Trimble, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Paar, Stoddard, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jorg-Michael Schwarz, peekskill, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lama Lane, Santa Ana, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Randall, Canon City, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dean Clark, San Jose, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Manuel Jimenez, chicago, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karin Camara, fall river, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Trisha Barry, Tamarac, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Jalbert, Bradford, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ken Canty, oxford, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Frank Bragg, Riverview, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jake Anderson, Winston Salem, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Alfafara, Warren, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jean-Claude Berthelot, NYC, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Erin Jennings, memphis, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Calcagno, Rio Rancho, NM
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Thomas, Santa Fe, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Debby Lietz, phoenix, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ramon Alaniz, Reno, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Tynes, Swartz Creek, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—art Almquist , TUCSON, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terry Blount, Walnut Creek , CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Cronin, Beaverton, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lynn Allienello, Attleboro, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Duffy, Racine, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sharon Tobe, Highland Village, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles Fletcher, Mt. Center, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Edson, Palm Springs, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sergi Tolstolutskey, houston, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Fali Engineer, houston, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dorothy Wilson, Bloomington, IN

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathy Priola, Santa Fe, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Toqui S. Terchun, Riverhead, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Palmer, TUSTIN, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anne Sauvie, Eugene, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Monna Haugen, Belfair, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leslie Winston, Washington, DC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marc Klopert, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Vitale, Hartfor, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Tamasfi, Clearwater, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Adams, milan, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Halperin, city, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joel Stuart, Long Island City, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Michael Brennan, Dallas, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Aaron Forland, San Antonio, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Darryl C. Taylor, Seattle, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media by putting the public interest before corporate profit: 1. The Commission
must not further concentrate media ownership. 2. The Commission must strengthen its rules to
prevent companies from using local news sharing agreements to circumvent ownership limits and
provide less public interest programming.
—Judith Langhans, Olympia, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ruth Tringo, Winchester, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrea Abrahams, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Perrier, eagan, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edith Dumhart, Pennington, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laurie Warhurst, Bend, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. They often focus on maximizing their profit margins while minimizing their
obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. The presence of many voices is a core tenet of democracy. 2. The Commission’s review
must address the deep and intractable disparities in media ownership by women and people of
color. Again, the issue is whose voice is heard. 3. The Commission must strengthen its rules to
prevent companies from using local news sharing agreements to circumvent ownership limits and
provide less public interest programming. Public interest programming requirements should apply to
each station.
—Ruth Phinney, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Melissa Nece, Palm Harbor, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tanya Leighton, San Diego, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ruth Raborn, Eklins, AR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Yvette Robertson, Corbett, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Mitton Jr., BRICK, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christina Vrooman, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Melinda Thompson, Cary, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Farin, Hollywood, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dexter Bellows, Hancock, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeanette Naumiec, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Orrin Howard, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Phil Scott, Vancouver, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Neal Carr, Weatogue, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karl Zimmerman, Amherst, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Geltman, Potomac, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carla McCammon, Phoenix, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dean Rickard, Columbia, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin Powers, BRICK, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Tramutolo, Bishop, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Doris Sutliff, Bradenton, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Juan Huey-Ray, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Wall, Tucson, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles Potter, Fort Collins, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. If the Commission refuses to do this, the FCC should be
dismantled as failing its mission.
—Eric Dynamic, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shane Justice, Hartselle, AL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—George Seman, Marion, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Hopkins, Renton, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Delvan Ramey, Louisville, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Trudy Crow, Lyman, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Cramer, Glendale, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bonnie Singer, houston, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sophia M. Bicoy, San Antonio, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Phil Mayes, Santa Barbara, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Stadelman, Ashland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Meggen Lyon, Asheville, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gerald McDonough, Sun Prairie, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Sitrick Jr., Santa Fe, NM
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jack Hayes, Portland, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Merlin Self, Poulsbo, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennifer Spas, Ashville, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles Waugh, San Marcos, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stuart Summer, Hillsdale, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joe Scardo, Clintwood, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Vaughn McKelvey, Edmonds, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Ellenstein, Indeprndence, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—judith norwood, Royal Oak, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Minerva Acosta, Brooklyn, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Thompson, Aurora, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wayne Schuster, Jericho, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrea Szeto, Berkeley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Erdman, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—P Ross, Fairmont, WV
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Meghan Shupp, Phila., PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kate Rubbelke, St. Louis, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. MAKE THEM PAY!!!!!!!! As the FCC reviews its ownership rules it
must commit to strengthening our media — and our democracy — by putting the public interest
before corporate profit: 1. The Commission must not consider any rules that would further
concentrate media ownership. 2. The Commission’s review must address the deep and intractable
disparities in media ownership by women and people of color. 3. The Commission must strengthen
its rules to prevent companies from using local news sharing agreements to circumvent ownership
limits and provide less public interest programming.
—M Behm, Berkeley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Connolly, Boston, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Eakins, Columbus, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike Jett, Forest Hills, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Evie Kosower, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Jeanne Carpenter, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve Weiss, Henderson, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Trent Balzer, Littleton, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hugh Harris, Kanawha Falls, WV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Sheets, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin Leja, Bellingham, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Stefanovich, Desert Hot Springs , CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Manju Pillai, Horsham, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Roberts, Virginia Beach, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bradley Clough, Missoula, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dave Clayman, Clifton Park, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew Scherbarth, Baltimore, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Share, MOUNT LAUREL, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Pratt, Kaysville, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ben Teitelbaum, Pasadena, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard DeVinney, Sugar Land, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James H. Livesay, Sneedville, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Blum, San Jose, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Wharton, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Newton, Burnsville, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Cady, minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donna Miller, N. Hollywood, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher Nicolosi, Houston, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jane B. Fitzpatrick, Port Chester, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Fryburg, Bellbrook, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathleen Crotwell, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Schreiber, Arlington, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Dozier, Prescott, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. The Commission should consider reimposing the 12-12-12 rule
that was the law of the land in the 1980's. If that is done, you will have many voices in EACH media
market, not the same four in EVERY media market.
—Randy Dayton, Rochester, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Toni Volk, Gt. Falls, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jamie Mandrake, portland, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mrs. Jerry H. Bailey, Florence, SC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christie Burgess, Hood River, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ed Permenter, Clearwater, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Brady Sr, Flint, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Fornek, Panama City Beach, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. Clearly this obligation has not been first and foremost in most broadcaster's
minds. As the FCC reviews ownership rules I would like to see a renewed commitment to improving
our public media (which we recognize as a fundamental need for an informed populace) by putting
the public interest on at least equal footing with corporate profit: 1. The Commission must not
consider any rules that would allow further concentration of media ownership. Such concentration is
the surest path to an anemic and lopsided "fourth branch" of government. 2. The Commission’s
review should consider the deep disparities in media ownership by women and minorities, and see
what can be done to broaden the base of media ownership. 3. The Commission must sharpen its
rules regarding local news sharing agreements. This practice circumvents ownership limits and
provides a reduced level of public interest programming. I feel there is also an intrinsic dishonesty in
this practice. Thanks very much for considering my comments, and thanks for your work.
—Frank Glass, Albany, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marilyn Cohen, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carroll E. Arkema, Pompton Lakes, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John J Masucci, Fort Myers, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill Stanton, Santa Fe, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tony DiSalvo, Elmwood Park, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ted Fountain, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Comtois, seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Carpenter, Houston, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lionel abram Lints, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Williams, Graham, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cynthia L Ballard, Marquette, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christine Kellett, Fairfield, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donald B Redding, Carolina Shores, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ted R. King, Adairsville, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ted Padgett, Vancouver, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Fraley, Bradenton, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Gobe, Stanley, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marcia G Kirshner, Boca Raton, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rob Cullen, Pittsburgh, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Kerschner, Ferrisburgh, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Johnson, Lawrenceburg, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Rinehart, Palm Beach Gardens, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Amit Sen, Memphis, TN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Manuel Dayenian, Grayslake, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Fannie LeFlore, Milwaukee, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gerald Ravnitzky, Mahopac, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Garruba, Bethpage, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Byron James, Lawrence, KS
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Senhen, San Deigo, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carlos Montalvo, MCALLEN, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara J. Evarts, Pahoa, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Filipi, Moorhead, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shirley Rodman, Greensboro, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Achebe Betty Powell, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Walsh, boston, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kris Orsborn, Terrace Park, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marilyn Lorenz, Alma, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gregory Green, Stony Brook, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deborah L. Mays, Tacoma, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Driscoll, Belfast, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Robinson, Fresno, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tahoma Wrubleski, Lopez, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wendell Sprigg, Seattle, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Fulton, Peachtree City, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rosemary Williams, Columbus, OH

How about standing up for the citizens of our great country instead of the global corporate 1%ers?
Every myth about "less is more" in media consolidation is demonstrably just that - myth. When the
inevitable climate event hits your town do you want to be able to alert people about how to survive or
shall we listen to Clear channel "hits" while the broken bridge, flood, snowstorm etc affects the local
community without a local station to inform folks about how to cope? In exchange for using our
airwaves for free, broadcasters are supposed to provide programming that fulfills community needs.
But too often they focus on maximizing their profit margins while minimizing their obligation to serve
the public. As the FCC reviews its ownership rules it must commit to strengthening our media — and
our democracy — by putting the public interest before corporate profit: 1. The Commission must not
consider any rules that would further concentrate media ownership. 2. The Commission’s review
must address the deep and intractable disparities in media ownership by women and people of
color. 3. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Tim Isom, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dermot Harvey, Garnerville, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Anne Rosenzweig, Morgan Hill, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carlene Behmer, Houston, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harvey E. Gossard, Willow Street, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Kushner, East Meadow, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Decker, Bethlehem, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anne Nies, Pleasanton, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Beverly Hollingsworth, Savannah, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Glen Anderson, Lacey, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dr Walter Charles Wiseley, Sacramento, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mel Copeland, Tucson, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas L Mills, Lawton, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chuck Linington, Sacramento, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edward Walworth, Lewiston, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ron Oliver, healdsburg, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sally Smith, Seymour, TN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Erik Roper, Sacramento, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edith Cacciatore, Novato, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew Conforth, Wayne, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Philip Kunzler, bronx, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Goodrich, Park Forest , IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peg Millett, Mayer, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Liz Wagner, Bisbee, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jimmy Long, venice, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Miller, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jacqueline Cochrane, Redondo Beach, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mrs. joyce hollister, genoa, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Clair R. Touby, Saranac Lake, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jean /Jack Atthowe, stevensville, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jesse Huttenbrauck, Santee, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael F. Pitsch, Kenosha, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Howard Lee Wood, Raleigh, MS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathy Smith, Covington, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Rose, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dean Strause, Temple, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hugh Harkins, Bellingham, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Phyllis Reed, Fresno, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mrs. Jerri Dahler, Marietta, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—sky Tripp-Schaefer, Middle River, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Brown, Beaverton, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles V Landell, Carson City, NV
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin O'Grady, St Louis Park , MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. The time has come to end the lies and deception being fed to the
American people by a small handfull of corporations that control the media and the misinformation
being spread to the people. That is the job of the FCC - to ensure that the bandwidth is used to serve
the people, not the corporations!! DO YOUR JOB AND STOP THE LIES!!!!
—Paul Shabazian, Granada Hills, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Blake Overall, fairfield, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lana Anderson, New Auburn, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joan Tanner, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Wallace, Vancouver, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James F Morse, Iva, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joshua Lam, Charleston, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jan Ross, Swannanoa, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher David, CHICAGO, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donald Merrick, Tigard, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Fulcher, Palm Desert, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anthony Day, San Jose, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Malakay Betor, Richland, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Boris Katan, Fairhaven, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Lewton, Phoenix, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gabriel Phillips, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Parish, Manhattan, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lydia H Grotti, Andrews, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
or ignoring the obligation to serve the public. As the FCC reviews its ownership rules it must commit
to strengthening our media — and our democracy — by putting the public interest before absentee
owners whose only motivation is corporate profit: 1. Please do not consider any rules that would
further concentrate media ownership. 2. The Commission’s review must address the deep and
intractable disparities in media ownership by women and people of color. 3. The Commission must
strengthen its rules to prevent companies from using local news sharing agreements to circumvent
ownership limits and provide less public interest programming.
—Thomas Brown, Williamstown, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tanya Milosevich, san francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donovan M Garcia, Englewood, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—George Averkiou, Prescott Valley, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—MaryJo Matheny, Indianapolis, IN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jimmy Williams, Raleigh, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edward Goretzke, New Florence, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brent Feeney, St. Louis, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Don Beams, Silver City, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Rafoth\, Pittsford, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lois Jennings, Groton, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary L Robison, Hamden, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ronald Salma, Whiting, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jonah Lenss, Green Bay, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William K Siglar, East Alton, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Fredrick Ames, Aurora, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tena Meadows O'Rear, Lovettsville, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles Banks, Oak Park , IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rodolfo Garcia, Claremont, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Constance Mattingly, El Cerrito, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Blaine Newberger, Palmdale, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven Rosen, Vancouver, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dial Hoang, Garden Grove, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Dearstyne, Salem, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Debra Schonfeld, San Diego, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harris Daniel L, Medford, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dr. Mitchel Haralson, Atlanta, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alii Bek, Sedona, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Forrest Jewell , lock haven, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Bird, Arlington, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julie Hamilton, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stuart Hyatt , Eugene, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julie Bozeman, Ocala, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Amanda Norwood, Waldorf, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—DL Ellenburg, Asheville, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David McCracken, Herndon, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eunice Hafemeister, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew M, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeanne Wilhelm, Worthington, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Basile Vallas, Santa Fe, NM
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terry Barnett, Ocean Park, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lily Peacock, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Grant, Keystone Heights, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lewis Starkey, Wendell, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lynn Crecelius, St. Louis, MO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judith Pantoja, Lake Elsinore, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill Maxwell, Windsor Heights, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janice Clark, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Johnson, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Bobber, bellevue, ID
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Monica Leavitt, san francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—M Molthen, Chico, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Keith C MacKIN, SEATTLE, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary McGee Light, Denver, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Reuter, Oxnard, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lynn Mattson, Fort Collins, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pat and Gary Duncan, Los Lunas, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. mitch stock stock , slc, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephenie Roberts, Wichita, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marie Barker, Rochester, NY

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeffrey J. Mackell, El Paso, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kayly Newcomer, Harrisburg, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Beth Buczynski, Cheyenne, WY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Albert White , SpringLake, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Lopes, Rutherford, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Wolfe, Greensboro, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nicholas Muellner, Spencer, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sarah Josselyn, Andover, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Appleby-Vanko, Towson, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Pranys, Clifton Park, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anita Scheunemann, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deirdre Weber, Potosi, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rev William R. Hoyt Ph.D., Asheville, NC, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tommie Owens, Syracuse, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—J Emahiser, Lake Forest Park , WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hans Etter, venice, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karl Knutsen, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bob Rounsavell, Oologah, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ruth Duerr, Westminster, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. John Hand, Minneapolis, MN

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert J. Roberts, Pittsburg, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—MaryGrace Brown, Mount Sinai , NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Burnett, Medford, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Craig Glassner, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edward Mansilla, Chandler, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alan J Nishman, Haydenviille, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dennis Peterson, Englewood, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael D. Mauer, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David K. Lindsey, Beaver Dam, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dennis Wright, Peterborough, NH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cory Peeke, La Grande, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joyce Szot, hoffman estates, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dennis Shaw, Englewood, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Andress, Baltimore, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Samelson, w. bloomfield, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Aisha Greenfield, Fairchance, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marion Mendelson, Venice, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: . The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—George E. Lord, Central City, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Odilia Leal-McBride, Lufkin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brenda D. Mitchell, South Kingstown, RI

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Sue Hyslop, Houghton, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ann-Elizabeth Barnes, Great Barrington, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jean Yaste, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—C Eckley, Inver Grove Heights, MN, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Yefim Maizel, San Francisco, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—CB Horton Jr., Old Hickory, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joe Bacon, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Raymond Beale, Phila, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Diana Collins, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margaret Schneider, Fargo, ND
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shirley Scriver, Two Rivers, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wayne Smith, Champaign, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Louise Harrison, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Doug Henry, Hull, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ronald Dean Arzaga, Sacramento, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janice Murphey, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Bailey, Round Hill, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Samantha Rauth, Painesville, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joan Costa, East Hampton, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carole Caryl, Hull, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Pierce, Shaker Hts., OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nicole Wagner, Lakeport, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul P. Tung, Rancho Palos Verdes, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Joyce Moeller, Williamsburg, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—L Wolfman, Oakland, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donna Gordon, Cloudcroft, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dixon Smith, Kailua, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrick Williams, Sunnyvale, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Holland, Dalton, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jack Michael , williamson, WV
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gregory Roos, Boonville, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jon Alsip, Des Moines, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dr. Mary E. Haas, Morgantown, WV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ted Killian, Medford, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Holloway, Saugerties, NY

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gordon Steuck, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bartlett Harvey, littleton, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Horton, Muskegon, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Sempadian, Fresno, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marilyn Kirsch, New York, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maria Heymans, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Nelson, SEATTLE, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve Mattan, Edgewater Park, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Guerdette, New York City, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrick MacRoy, chicago, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. I ask that the FCC put the well-being of ordinary Americans first,
rather than big corporate profits. It is supposed to be "We the people", not "We the corporations" or
"We the rich people". 1. The Commission must not consider any rules that would further concentrate
media ownership. 2. The Commission’s review must address the deep and intractable disparities in
media ownership by women and people of color. 3. The Commission must strengthen its rules to
prevent companies from using local news sharing agreements to circumvent ownership limits and
provide less public interest programming.
—Douglas Long, Rio Rancho, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kenneth W Brennan, Freeport, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Heather Lore, Ojai, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Haberstroh, huntington Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susanne Willard, Portland, ME

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Fred Bergmann, Poynette, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jon M Oatley, Plymouth, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sophia Gevas, Norwalk, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Raven Rivera, Howard Beach, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Oler, diamond bar, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roger Moen, Breckenridge, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Rindler, Orlando, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Debra Lynn Taylor, Duluth, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dorothy Many, Belfast, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James M Wallrabenstein, Spokane, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julia McMahon, Rockport, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom West, Merion Station, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Danielle Montague-Judd, Wanship, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Lou Balbaky, Cambridge, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Novak, Groveland, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cleo Dioletis, Northglenn, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Wutz, Depew, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Do not make the mistake of thinking that WE do not care! This is a
global/diverse world we live in, and to keep us in ignorance by homogenizing our broadcast sources
is not in the best interest of anyone, least of all our government. As it is for all government agencies,
the FCC's job is to keep America functioning at its highest potential. We don't appreciate policies
which aim to restrict the free flow of information. The "dumbing down" of America has gone too far
already. Don't add to the injustice by exchanging informed citizens for more corporate profit.
—Nancy Darby, Silverhill, AL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karl Ryan, Rockland, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Beryl Landau, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joel Hofslund, Beecher, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alison McIntyre, Akron, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harvey Ginsburg, Eugene, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathleen O'Keefe, Ringwood, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arlene Torbica, milwaukee, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dede Tete-Rosenthal, Washington, DC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Brooner, Jeffersonville, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Reins, St.Paul, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sharon Crespi, Arlington, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margie Wildblood, Fredericksburg, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Morris, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Constance Bevitt, Silver Spring, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Beatrice Birch, Larchmont, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Denis Wright, Grants Pass, OR

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ryan Danzinger, Arlington Heights, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sharon Terry, Victoria, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dave Sturgeon, Joliet, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Jambois, La Crosse, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Greta M Rizzuti, Spokane, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Webster, Santa Monica, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew Barmore, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Filiberto Alonso, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kay Kopatich, Urbandale, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hannes Brueckner, Palisades, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jean Wilhelm, Eastport, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Slais, Stratford, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ronald Gray, Rock Hill , SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harry Colwell, East Middlebury, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Greg Fuess, Houston, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Quakenbush, Loveland, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Henry Lowendorf, New Haven, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Spiegel, Burbank, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Debra Capitan, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mrs. Sue Kachnic, Longmont, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julia Marie Gillett, Ridgway, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Raymond A Morse, BELLEVILLE, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Wagner, Greenfield, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marylou Brownson ___2121-1230947@x.x, Boise, ID

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Tierney, Paia, HI

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
******* Alternatively, release this spectrum into the public domain. The success of unregulated WIFI is
surely indicative of the kind of beneficial, disruptive force America needs to move forward-- both
socially and technologically. *******
—Brian Allen, LA, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dave Kranz, Monroe, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patti Bossert, San Jose, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles Petrik, Norcross, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jamil Shoot, mountlake terrace, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Homan, Ocklawaha, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven Mattison, Southfield, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ryan Gately, Midwest City, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Giana Gelsey, Flagstaff, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Hawkins, Kent, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles Kauffman, Marshall, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—k Kirby, albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lisa Cronin, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Milo Smith, Washington, DC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kenda R Gammell, Hamilton, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Colleen Hardiman, Fishkill, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeffrey Vetter, Aurora, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ruth Wendell, Binghamton, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lynne Bradley, Marysville, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ralph Zelman, Hightstown, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jan Wyatt, tahlequah, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rebecca Bettencourt, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stefanie Van Pelt, Bethlehem, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deric Smith, INDEPENDENCE, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brett Ussher, Tempe, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donald DeGeorge, Ellicott City, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Heyn, Port Jefferson, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David McClinton, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Delenora Grey, Anchorage, AK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Lewis, Reno, NV
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Singdahlsen, Santa Fe, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Garrett, Dolan Springs, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin Valliquette, Oklahoma City, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arthur F. Lamb Jr., Livingston, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gail Halmstad, Chippewa Falls, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Glynden Bode, Houston, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Corinne Willinger, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Porter, jonesboro, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dawn Nelson, Nyack, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Jellison, Arlington, VA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—JR Jarvis, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leila Crosby, Lansing, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Brian Dohe, Walla Walla, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hannah Roditi, Bloomfield, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Fritzi Cohen, Nahcotta, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Harriston, Henrico, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Poels, Wilkes Barre, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Herschel Dosier, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher Galton, Myrtle Beach, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jude Malen, Tucson, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Larry Mulvihill, jackson, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julia Estes, Birmingham, AL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ronald Ward, bklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carrie Ousley, oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Timothy Marco, Campbell, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ken McLeod, Winston-Salem, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Morgan Kirkham, Bloomington, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Stretch, Galena, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ann Dorwin, Waukegan, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Greg Heckaman, San Diego, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gunnar Kullenberg, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roger Maxwell, Stuart, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margy Ohring, Round Hill,, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janet Smoker, Corvallis, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Lindsay, Livonia, MI

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wendy Futrick, Shillington, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Herbert Nelson, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lori Stoner, Bryan, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charlotte Lowrey, Fremont, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shellee Davis, Cotati, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Clow, Northford, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Domingo Rebollozo, Burley, ID

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dave Snyder, Massillon, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jack Coombes, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Boyd A Davies Jr, Wichita, KS
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Helen Stefanov, Kansas City, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Meyers, Grafton, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Collins, Wethersfield, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sibylle Miller, Shoreview, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—full name*Sybil Kollar, cityBrooklyn, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Althea Schoen, Edison, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jenny Tesar, Bethel, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jerilyn O'Driscoll, Bloomington, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Edwards, Houston, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judith Werner, Toledo, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sharon Osolnik, West Hollywood, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nicole M Lepoutre-Baldocchi, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tim Casey, Roslindale, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Galloway, Roanoke, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan Ireland, St. Paul, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven Newman, Santa Cruz, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Constance Tolleson, Bay Point, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janet Reid , Blue Gap, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ron Gilroy, Chillicothe, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hector Garcia, Houston, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Lowe, Arlington, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marjorie Roen, South Fallsburg, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephanie Schueler, Chesterton, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terri Benish, Des Moines, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Louis Schlickman, Meridian, ID
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ralph W Belcher, Kissimmee, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Bennigson, Palo Alto, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Froelich , Fontana, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Woodfield, old chatham, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Jo Masters, San Pedro, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donald Juengling, memphis, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Roth, Denville, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Woodrow Olson, Minneapois, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Vanessa Cardona, Fontana, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Boris Bless, Boulder, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edwin C Selby, Branchville, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jamal Johnson, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Reukauf, Levittown, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jerilynne Nibbe, Santa Barbara, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julia Fleeman, Phoenix, AZ
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In exchange for using our airwaves for free, broadcasters are to provide programming that fulfills
community needs. But it is apparent that they focus on maximizing their profit margins while
minimizing their obligation to serve the public. As the FCC reviews its ownership rules it must commit
to strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Harmon, Broken Arrow, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kelly Reilly, Orlando, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Floyd, Palm Desert, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gert Thorn, richmond, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Adrienne D. Thomas, Jacksonville, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Carlton, bloomington, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lu Ann Loftin, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Severo Quiroga, Brownsville, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Lovejoy, Arvada, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andy Havens, Springfield, MO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tony Benavides, San Jose, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Ward, Somerville, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leslie Sternberg, sudbury, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anthony Grudin, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lorraine Norton, Livonia, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. The airways belong to the people, not just big business. I here
things on radio that are not true, the line between truth and fiction is not clear.
—Bill Burns, Buda, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian T. Gibbons, Greenbelt, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Mary Fowler, Washington, DC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Curtis J. Krock, Champaign, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Don B Pratt, Lexington, KY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Hartl, Ketchum, ID

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leslie Schiff, Rochester, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nicole Cathart, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lizzie Vierra, Costa Mesa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Belinda Chambers, Bellingham, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Keith Weng, Mountain view, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Goldialu Stone, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joan Hazbun, Media, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roger Harvey, Chattanooga, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Evanne Levin, Sherman Oaks, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Heyward L. Nash, MPLS, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mrs. Harriet Hess, Alexandria, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Roling, winter park, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terrence R Nightingale, Marysville, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gay Kramer-Dodd, Eugene, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terry Percival, Topeka, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Taylor, Charlotte, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janet Kortuem, Stillwater, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hal Pillinger, port chester, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Hilger, fountain valley, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. Most ceased doing so long ago. Too often they focus on maximizing their
profit margins while minimizing their obligation to serve the public. As the FCC reviews its ownership
rules it must commit to strengthening our media — and our democracy — by putting the public
interest before corporate profit, not the reverse: 1. The Commission must not consider any rules that
would further concentrate media ownership and should begin breaking up potential monopolies
(i.e.NBC/Comcast). 2. The Commission’s review must address the deep and intractable disparities in
media ownership by women and people of color. 3. The Commission must strengthen and conform
to its rules to prevent companies from using local news sharing agreements to circumvent ownership
limits and provide less public interest programming.
—Kevin Walter, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Diana Onley-Campbell, Washington, DC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Schoenberger, Eden Prairie, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Helene Brazier, Bonsall, CA

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Wilkins, bronx, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sheila Spencer, Gresham, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alexander Kruedener, Jamaica, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joshua Bellotti, Tampa, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrick Craig , Monte Rio, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leo Judy Klohr and Occhetti-Klohr, Raleigh, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janet D. Mackenzie , Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Douglas Ower, ZION, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ann Ewalt Hamilton MD, Riverside, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Virginia L. Martin, St. Paul, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rob West, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John & Barb Bender, Eden Prairie, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maggie Haller, Saint Louis, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. BUT THEY DON'T. Return the airwaves to our communities. Ban huge
monopolies such as Clear Channel. I am sick and tired of what passes for radio these days. Hateful
people like Rush Limbaugh are forced into our sphere. Corporations have destroyed our local
communities through there hijacking of the airwaves. DO SOMETHING ABOUT THIS MESS!
—Kathy Jadud, Columbia Station, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brandy Ingram, Los Angeles, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carmen Iniguez, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles Petrek, Burbank, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Amy Boyle, Venice, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Alderette, Santa Rosa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert D. Salinas, SAN ANTONIO, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve Trangsrud, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Warren Thornburg, asheville, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Diane King, Fort Atkinson, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Uzel, Waterloo, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Aaron Brown, Banks, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Vaheed R, New Orleans, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Rosen, Providence, RI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Wheeler, Milan, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Jorgensen, Parker, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robin M. Church, Elgin, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bruce Mitchell, Van Nuys, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gibwa N Kironde, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—George Stratton, Gardnerville, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Austin, Chaparral, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nikki Harmon, Glenside, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. jessie denson, Fort Myers, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andree Lamoth, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gail Knowles, San Rafael, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laura Sturdevant, North Las Vegas, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—CJ Kalil, Alexandria, NH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lisa Markwart, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laurel Dorr, Atlanta, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jerry Szumski, Des Moines, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. Remember: You work for the people, not corporations.
Monopolies are NOT what Americans want.
—Kim McCormick, Rancho Cucamonga, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4.The use of the public airwaves is subject to licensing to serve the
public interest. . These "free" licenses are valuable and are bought and sold with none of the
proceeds going to the public. Money should be captured by the Federal government to serve public
purposes such as air time and other financing for Federal and even statewide elections. The present
massive campaign ad payments to licensees must not be continued. It has corrupted our electoral
system and prostituted the public airwaves.
—Robert Harmon, Upper Arlington, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ana Coria, LONG BEACH, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gennaro Gargano, Mechanicville, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Amy Jo Mcgill, Dubuque, IA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Hambleton, Wilmington, DE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Benjamin M. Kalish, Northampton, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Bauld, Milan, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judy Lubin, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Glista, FRANKLIN, ME
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arthur Figur, New Rochelle, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Mathis, Middletown, RI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Powell, Kennebunkport, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edythe Shaw, Laguna Woods, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rob Byron, Fuquay Varina, NC
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It is no wonder the electorate is so often ill-informed. In exchange for using our airwaves for free,
broadcasters are supposed to provide programming that fulfills community needs. But too often they
focus on maximizing their profit margins while minimizing their obligation to serve the public. As the
FCC reviews its ownership rules it must commit to strengthening our media — and our democracy —
by putting the public interest before corporate profit: 1. The Commission must not consider any rules
that would further concentrate media ownership. 2. The Commission’s review must address the deep
and intractable disparities in media ownership by women and people of color. 3. The Commission
must strengthen its rules to prevent companies from using local news sharing agreements to
circumvent ownership limits and provide less public interest programming. Close the loopholes!
—Lindsey Cadot, Machias, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Timothy Downs, Harper Woods, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cathy Mathia, Dallas, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Bogert, Western Springs, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roger Thompson, Layton, UT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julie Mccormick, Port Townsend, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robin Harmon, Fort Collins, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Davis, san diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Greg Teetsell, Sacramento, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lloyd Fjare, SAINT PAUL, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alan D Hudson, Eureka, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Cooper, naalehu,, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deborah Lyons, Oxford, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Ward, Leavenworth, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Myrna Castaline, Boulder, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marcus Arieta, Jamaica Plain, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ronald A Roberts, Castro Valley, CA

The demands below sound sensible to me. Having the use of our airwaves for free should absolutely
obligate big media to treat the public fairly. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gisela Ray, Gresham, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Virga, Bronx, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles & Barbara Anderson, Glencoe, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lisa Langbein, Plainfield, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Estep, East Haddam, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Earll Nikkel, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Melvin Logan, Sheridan, WY
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If not for the Internet, all of America would be covered in the mindless darkness of overly
corporatized ownership of public airwaves! American news programs are mostly horrible kitsch. And
why is it that the FCC practically mandates huges amounts of money in American campaign politics
by allowing corporations to charge an arm & leg for political advertising time????????? In exchange
for using our airwaves for free, broadcasters are supposed to provide programming that fulfills
community needs. But too often they focus on maximizing their profit margins while minimizing their
obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Colin Purdy, san diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Pliskin , White Plains, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Henry N Lawrence III, Panama Citu, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Thomas, Wilmette, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Neal Snyder, San Leandro, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bruce Van Voorhis, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Erika Heins, Toledo, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laer Haider, Keizer, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lillian Deslandes, Tequesta, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charlie Simonds, Mequon, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Carolan, Bayside, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donald Bernardini, vineland, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Glenn Lambert, Springfield, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joel Gaton, Fairview, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Phillip Schneider, williamsburg, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tony Tribuzio, Marysville, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bernard Berger, Kailua Kona, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—M Goldstyn, Oxnard, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ruth Furman, Tustin, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Greg Vawter, Temple Terrace, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Joe Joyner, Greeley, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Bedford & Barbara Hines, Appleton, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arleen Beaty, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rita Seclow, Easton, CT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hans Reichenbach, York, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Adam Thomas Carr, Bowling Green, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Krouskoff , White Plains, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Grover Shade, Muldoon, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrick Desmond, Tucson, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ron Bean, Healdsburg, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Keith Thompson, Saint Paul , MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arnold Duncan, Lithonia, GA

But too often broadcasters focus on maximizing their profit margins while minimizing their obligation
to serve the public. As the FCC reviews its ownership rules it must commit to strengthening our
media — and our democracy — by putting the public interest before corporate profit: 1. The
Commission must not consider any rules that would further concentrate media ownership. 2. The
Commission’s review must address the deep and intractable disparities in media ownership by
women and people of color. 3. The Commission must strengthen its rules to prevent companies from
using local news sharing agreements to circumvent ownership limits and provide less public interest
programming.
—Kirk Rainey, denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Hooper, Kansas City, MO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Kougelis, Franklin Square, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kendra Hunter, Haiku, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathleen Kolar, Boston, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Wegner, Wales, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Douglas Uptain, Rapid City, SD

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Sawyer, Edmonds, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Whealdon, Frankfort, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Fitzpatrick, Rice, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Darren Lilla, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jo Anna Buckley, salem, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matt Kaetzel , Gaithersburg, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bonnie Fitzpatrick, Rice, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wanda Williamson, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Larry Kilburg, Bellevue, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—George G. Stradtman Jr., Elkins Park, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Anne McFadden, hampden, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Mineck, Vinton, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Hawk, REDDICK, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Gallagher, Milwaukee, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Drummond, Seattle, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Eberth , slc, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Williams, Lake Jackson, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Songalia, St. Paul, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dr. Dr. Carl O Helvie, Hampton, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marc Rubin, frenchtown, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rose Wilcher, Akron, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peggy Braun, Lenox, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles Fornia, Everett, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennifer Elsbury, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christina Metcalfe, oakland, CA
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As the FCC reviews its ownership rules it must commit to strengthening our media — and our
democracy — by putting the public interest before corporate profit: 1. The Commission must not
consider any rules that would further concentrate media ownership. 2. The Commission’s review
must address the deep and intractable disparities in media ownership by women and people of
color. 3. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Misha Cohen, rochester, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Cheryl A. Aaron, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charlie Elliott, Dickson, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lauren Carlson-Vohs, Eden Prairie, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by puttingW the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Erik Moeller, New lenox, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kristofer Raikes, Santa Cruz, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. William Razo, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nate Griffith, Buffalo, WY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alice Lester, Springfield, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ronald Hardee, Martinsburg, WV
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Sweeney, Washingtonville, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Dantoni, slidell, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—E Joan Hennessy, Sheboygan Falls, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cherise Williams, Louisville, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. And the FCC should strengthen community and low-power
stations' ability to reach more people.
—Robert Gross, Burnsville, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donald A. Jensen Jr., Longmont, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Norma Mcculloch, Peoria, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Randy Saldinger, San Jose, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: The Commission must not consider any rules that would further concentrate media ownership.
The Commission’s review must address the deep and intractable disparities in media ownership by
women and people of color. The Commission must strengthen its rules to prevent companies from
using local news sharing agreements to circumvent ownership limits and provide less public interest
programming.
—Ph D. Richard Gorringe, Portland,, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Francisco Dominguez, El Paso, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Evelyn Silver, Worceste, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ashley Fusselman, Huntington, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael H O'Neal, N Ft Mters, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Himmer, Blue Bell, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Dickinson, University City, MO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Doug Seaman, Simi Valley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Joseph Blankenship, Milton, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sue Milham, Sunset, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—P Thomas, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James M. Reaume Jr., Munising, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gregory Harder, Santa Fe, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gloria Mollohan, Dayton, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tonya Crumsey, Chattanooga, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Priscilla J. Jenkins, Winthrop, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Forman, Coconut Creek , FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roberto DeAnda, Mountlake Terrace, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pamela Stine Biersteker, Colorado Springs, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dennis Stevens, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Georgia Bazemore, Cheney, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janet Bellamy, Albuquerque, NM
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mrs. Kirstin Brauch, Bothell, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Myers, Scottsville, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Juliana Gondek, Studio City, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Kranzdorf, San Luis Obispo, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Sandow, LaFayette, GA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Irene Krupka, Chatsworth, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike Kovach, Pensacola, FL

Actually, the airwaves, like water, should belong to citizens rather than be in the hands of any
businesses. Our country would be better off in many ways if this were so. However: In exchange for
using our airwaves for free, broadcasters are supposed to provide programming that fulfills
community needs. But too often they focus on maximizing their profit margins while minimizing their
obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Thank you for your consideration.
—Bobbie Best, Wailuku, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sylvia Kratins, Oakland, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Twohig, Beacon, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Reid, Melrose, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Stafford, Plainwell, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jen Gough, Fair Oaks, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tim Glover, Micco, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Bruner, Royal Oak, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Stewart , Pinson, AL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Fred Harvey, Grizzly Flats, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Fred Schwacke, Bondville, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Helen Palmer, Sarasota, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Van Kolken, Grand Rapids, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dave Wheelock, Socorro, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Erick Salazar, Renton, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—April and Joseph Faires, Puyallup, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—avis & jeff Fisher, mchenry, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—thomas Scott, CA, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Carpenter, Euclid, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Tuley, Arnold, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—FH Schwacke, Bondville, Vermont, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Gwinn, Boulder, CO

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew Patton, Deltona, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Whittaker, SPOKANE, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Candace Lider, Guilderland, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maureen Poole, Chelmsford, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven Taub, Greensboro, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Louis Arredondo, Kansas City, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew B Weinberger, South Orange, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Evan Mayes, Dallas, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Raiteri, Memphis, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Clifford E J Smart, sAINT lOUIS, MO

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Howard Goldberg, Plainview, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gene B. Stewart, Willits, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laymone W McCumber, West Park , FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Puryear, Montrose, AL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hank Bourscheidt , Westminster, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Koelling , Plano, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Harmeyer, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Ann Ford, Kansas City, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul BInder, Sarasota, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jay R. Strand, Seattle, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Sherwood, hillsboro, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—LoErna Simpson, Corvallis, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Norman Whitzell, Randolph, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven D. Blunk, Louisville, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Josh Francis, Glasgow, KY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Kromer, Torrance, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anne and Harry Ellis, Crossville, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan Bryk, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shana Powers, Tampa, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margaret Henke, Santa Ana, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our republic — by putting the public interest before corporate profit:
1. The Commission must not consider any rules that would further concentrate media ownership. 2.
The Commission must strengthen its rules to prevent companies from using local news sharing
agreements to circumvent ownership limits and provide less public interest programming.
—Phil Phillips, Iowa City, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Van Deusen, Feura Bush, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dave Hansen, Boise, ID

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Curtis Myers, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alvin Brightbill, Laguna Niguel, CA

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anna Schuessler, Cedar Falls, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. I SUGGEST THAT HALF OF THE AIRWAVES BE RESERVED
FOR LOCAL COMMUNITY PROGRAMMING. As the FCC reviews its ownership rules it must commit
to strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Natalie Williams, Utica, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shelby Solomon, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Sodt, Camano Island, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph M. Escue, Hendersonville, TN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Antonio Locatelli, Martinez, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeffrey S. Duneman, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Impicciche, Chesterfield, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Morrill, Wellfleet, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sherry Gorelick, NY, NY
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FCC Please consider the people more and less on the broadcasters profits and give back the air
waves to the people sincerely In exchange for using our airwaves for free, broadcasters are
supposed to provide programming that fulfills community needs. But too often they focus on
maximizing their profit margins while minimizing their obligation to serve the public. As the FCC
reviews its ownership rules it must commit to strengthening our media — and our democracy — by
putting the public interest before corporate profit: 1. The Commission must not consider any rules
that would further concentrate media ownership.
—Yvonne Wootten, Lexington, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Fetters, Columbus, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Thompson, Bloomington, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kim F Floyd, Wrightwood, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wendi Abbott, Scappoose, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Moore, Brentwood, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Boles, Summerfield, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rita M. Klein, Miami, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Rokas, Eastpointe, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janice Hall, Princeton, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ann Mosel, The Woodlands, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Bickett , Coos Bay, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. The Murdoch scandal is just one example of the abuses that can
happen when a large company controls huge amounts of media outlets. The airwaves do NOT
belong to corporate media - it's time for the FCC to make rules that will ensure a truly free and
independent media - that means more decentralized ownership, less incentive for profit, more for
actual journalism and less for media that pretends to be journalism but actually functions as
advertising for large corporate interests.
—Cantor Abbe Lyons, Ithaca, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Timon Thompson, FT.WORTH, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—June Forbes, Davis, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joanne G. Allen, Wellsville, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carlos Pareja, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Norman Kindig, Yorba Linda, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—elizabeth Bulla Cooper, bbeaufort, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carolyn Kostopoulos, new york city, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kate Behrens, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Herb Jasper, Bethesda, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Fay Servedio, Oak Ridge, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom McMullen, Abingdon, VA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Norman Cubanski, Sacramento, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Honor our founders' wishes regarding free press.
—Ms. Jann McGuire, Lindsay, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Iña Martinez, Glendora, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ashish Bhat, Manhattan, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Amanda Carroll, St. Marys, GA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gerard Murphy, Montgomery Vlg, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Milio, S. Pasadena, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Privatization of public wavelengths is one of the most significant
reasons for the decline of a civic public space and sense of community that is at the core of many of
the social and political chasms this country is suffering from. When private interests are given great
access to what should be public in nature, they are allowed to charge enormous funds for the right to
broadcast political speech. This has been the essential reason why the legislative branch has been
reduced to chasing dollars and whoring for the next campaign funding. In addition, since appeal to
the strongest emotions such as fear and anger also sells well, the public space has essentially
eliminated all civic reasoned discourse without which reasoned policy debates cannot be carried
out. As a result the big issues of the day have no public forums where they can be discussed and
analyzed in sufficient depth to maintain citizen awareness. Any moves by the FCC should therefore
be in the direction of increasing local noncommercial non profit oriented uses of public airwaves
during times of maximal public attention. This however cannot be accomplished if the current efforts
to allow greater concentration of private interests succeed. For this would merely insure that the
current pathological exploitation of the public interest for private profit will continue unabated. It
would be yet another dagger held at the throat of the public interest that you must not allow to
happen if you sincerely believe in the long term social and political health of the society.
—ben Lichtin, rochester, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gloria L. Klimczak, Akron, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sommer Shehadeh, Rochester Hills, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Cheverie, Buffalo, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Kornreich, Dewitt, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kimberly Adams Lamson-Scribner, Berryville, VA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wayne Meeks, Hamden, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—MA Patricia McHugh, Saint Louis, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Suzette Perles, New Orleans, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christine Nuttall, Arlington, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Becher, Somerset, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Allen Holloway, Phoenix, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rodney Rice, Littleton, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Sotis, Greenwich, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jonathan Tong, Kenmore, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Young, Laguna Niguel, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jason Millard, minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maurice Brown, boise, ID

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Ricker, Livingston, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Heather Gladney, Sacramento, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jack Morrison, Costa Mesa, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Liz Helenchild, mendocino, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christine Teppet, Alburgh, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maureen McGee, Pacific Palisades, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mariano Mumpower, Baltimore, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nick Zachariasen, Vermillion, SD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ranbir Dhillon, attleboro, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Miguel J Margarida, Tempe, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Wallpe, Warrenton, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Owen Swerkstrom, Eagle Mountain, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harvey Kaiser, High Falls, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Pat DiLeva, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—George Homaich, Binghamton, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gina Martini, Sacramento, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Banke, DeKalb, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Mertz, Salina, KS
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Gullo, Royal Oak, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Shriber, portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women, people of color and power by money. 3. The Commission must strengthen its
rules to prevent companies from using local news sharing agreements to circumvent ownership
limits and provide less public interest programming.
—Bonnie McNairn, Taos, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Wootton, Ithaca, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lynn Olson, Deming, NM
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tina Curry, fletcher, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Collin Parmele, Medford, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan Breeden, Van Nuys, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Sincerely, Jack Blumenkrantz
—Jack Blumenkrantz, san francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arlene Fisher, Oakland, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeffery Allen, Concord, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nick Robb, Gallatin, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jackie Pierce, Salem, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeanne Branson, Seahurst, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joyce Sherokow, St. Louis, MO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Asch, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas R Palmer, Saint Joseph, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laura Epstein, Norwalk, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michelle Berditschevsky, Mount Shasta , CA
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My community lost a great little radio station to a giant media outlet, a few years ago. Gone were the
high school sports reports and local shows. It was valuable to those living in the community and it's
absence has left a giant hole in our town. The piped in programming from far away was anything but
local! In exchange for using our airwaves for free, broadcasters are supposed to provide
programming that fulfills community needs. But too often they focus on maximizing their profit
margins while minimizing their obligation to serve the public. How well we know this in our
community! As the FCC reviews its ownership rules it must commit to strengthening our media —
and our democracy — by putting the public interest before corporate profit: 1. The Commission must
not consider any rules that would further concentrate media ownership. 2. The Commission’s review
must address the deep and intractable disparities in media ownership by women and people of
color. 3. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Lisa G Payne, Hamilton, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Reszinski , SAINT ANN, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Caroline Zaworski, Corvallis, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Nance, Dallas, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ahdena Clark, Heber City, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Anna May, Westminster, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lee Baldwin, Northwood, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. The Commission must initiate a tax on the use of our airwaves
based on the profits of the broadcaster. That way we get public benefit for the use of common
property.
—Jack Bennett , DeKalb, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Sinclair-Smith, Coloado Springs, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Lefly, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sheena Thomas, Des Moines, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy C. Cantalupo, Arlington, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jan Adler, Austin, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nahid Buswell, San Carlos, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eugenia Rocca, Morgan Hill, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kara Littell-McWilliams, Byron, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bette M., Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—George Sutton, Nogales, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Claude Morris, Efland, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. While the world including the United States is in the greatest crisis
of my lifetime these corporate giant media companies spend less than two minutes per hour giving
any real news that would allow the public to know how serious the global economic crisis is! As the
FCC reviews its ownership rules it must commit to strengthening our media — and our democracy —
by putting the public interest before corporate profit: 1. The Commission must not consider any rules
that would further concentrate media ownership. 2. The Commission’s review must address the deep
and intractable disparities in media ownership by women and people of color. 3. The Commission
must strengthen its rules to prevent companies from using local news sharing agreements to
circumvent ownership limits and provide less public interest programming.
—Craig Talbert, Marina del Rey, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brad Hanan, Petaluma, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charlene Lauzon, Lynnwood, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Myers, Oceanside, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mrs. Sandra Copeland, Ponca City, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dorothy Wiley, Forest Knolls, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Teri Weiter, Raytown, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Scott, Ontario, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Carlin , Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jason Fisher, Cary, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Al McCullough, Birmingham, AL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Franzine Gies, Watertown, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carmela Cameron, Huntsville, AL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan Richardson, Pasadena, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—K D. Bryan, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Miller, Chehalis, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thuan Trinh, Gaithersburg, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alan Schaefer, Port Reading, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Aaron Sweeney, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Who will except the responsibility for the loss of the public trust! I
am truly tired of the ownership take over because you may have a few song on your computer
system that do not have a traceable object code or even if back in the day your children were
downloading the music before it became illegal to down load music. You have given the Net Work
Authority the rights to disable your B.I.O.S. that's right just turn your computer system off. As to where
the manufacture can not restore it because your computer is being remotely operated. So tell me
once again why we are digging our selves in to a deeper whole with the people who actually know
every thing about you when you sleep and when you wake up how much you spend in a day, or a
week, or a month. And what you spend your money on because we have given up all rights to our
private information because there are no and I mean no laws that govern the internet! This is the wild
wild west to those who have the knowledge and are tracking people with out the person having to
committing a crime. Because of the content certificates that they send to your computer that are from
countries that are out side of the United States of America. You don't have to even surf the net out
side of the country they send them to you and that way they get to do what ever they want to you.
This has been the craziest thing that I have ever seen because no matter who you talk to or attempt
to file a complaint with there is no oversight. So for years you could listen to music on the radio
purchase a CD and make your own mix tape. And then if your could afford it you could go to a see
the band play live at a concert. Now if you have the CD you have to question can you make a copy or
if you find music on the internet just the way the Steve Jobs got I Tunes started we all up load our
music with the Tape 2 Pc machine. Oh but now this is enough for some one to track your computer
and perhaps turn your system off. All I can say is there is no public interest in the NT Authority and
Net Work Management. And what is being done in the name of NT Authority. They are not training
Americans for jobs and every thing is a Secrete because as long as they know all of the information
why would they share the information with any one else they just don't have too. Sad Day in
American we are loosing our freedom! And we are loosing the right to work. Darlene Anderson
—Darlene Anderson, Sacramento, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lucy Wiley, Wimberley, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joyce Thibodeaux, Houma, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Zeke Springer, Bronx, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kenneth Grossman, Arleta, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael J. Wise, LaPorte, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gail Henigman, San Francisco, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Douglas A. Depue, Salem, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jm Crane, Lake Barrington, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Suzanne Heiss, Towaco, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Riffey, St Petersburg, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ed Nicholson, Tucker, GA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—June E. Knipper, Fort Myers, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nicole Green, Cupertino, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Atkinson, Boulder, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—philip Weber, mills river, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Naue, Chicago, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gwyn Williams, Sonoma, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hieu Nguyen, lawrenceville, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Berger, Fair Lawn, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Andrew Battiste , Gainesville, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hillary A Bean, Evanston, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—colette Clifford, SunPrairie, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ada Kerman, Marlborough, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Nierenberg, Teaneck, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Heard, Lubbock, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anton Glotser, New York, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brion Hurley, Sausalto, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Fasano, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Saleh A Zaki MD, Fort Myers, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joyce Bibzak, Mokena, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda R. Tokarz, Greenbelt, MD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Bowne, Hoffman Estates, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrick Archer, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marian Schellin, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marlene Magone, Prospect, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Norton, christiansted, VI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Hood, Knoxville, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Monique Goldstein, Oregon City, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janne McLaughlin, Montrose, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership.
—Thirl Wootten, Lexington, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wayne Mullins, Granby, MO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert A. Ramsay, Fresno, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marylee Fithian, Guerneville, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peggy Jordan, Boise, ID

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill Geddes, Berthoud, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eileen Waldow, Fraser, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sam Goldman, TUCSON, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin M Hengehold, Chandler, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marian Shaaban, Bloomington, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alicia Nuszloch, Reno, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julie Johnston, Bloomington, IN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Merrill, Branford, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carolyn Rice-Davis, COLLIERVILLE, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rand Guthrie, Snohomish, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carlos Montalvo, MCALLEN, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ian Boardman, Arlington, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ben Ohnecken, Bloomington, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—nelson & Lily Adlin, Stevenson, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Degler, Lumberton, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Crawford McCallum, Tijeras, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ed Quackenbush, Kanehoe, HI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—biff Michael Appia , Spokane, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ellin Baskin, W. Columbia, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dagmar Fabian, Cockeysville, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Keith A. Scarmato, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Frederick W Couch, Parker, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eileen Tozer, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James K. Leger, Las Vegas, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Catherine Whitright, chardon, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John & Lainie Beavin, Glen Gardner, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Urdahl, El Cajon, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eden Chubb, Cambridge, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charlotte Klieman, Miami, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brendan mcmullan, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Keith Tuley, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David R Yale, Bayside, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Benn Nadelman, Ithaca, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ronni Etterman, Mankato, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roxey Lucia, novi, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terry Twitchell, boston, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maria Costigan, Brookline, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Katherine Noble, Hailey, ID

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Angla Marie Jansky, Hurst, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rodney A Hill, Auburn, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roy Whitford, Chaumont, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Bohn, holbrook, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathie Nelson, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Caroline Branca, Wilmington, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ronda Wilde, Cincinnati, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judy Ahern, Novato, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Virginia Schlundt, Lakewood, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Freeman, Huntsville, AR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rev Pete Lovejoy, New Boston, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christine Kellogg, golden valley, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Carmi, St Louis, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. More to the point, media ownership should be broadened. 2. The Commission’s review
must address the deep and intractable disparities in media ownership by women and people of
color. 3. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Priscilla Hardin, Terrebonne, OR

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Douglas Vorolieff, Morristown, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James L Sakamoto Sanderson, Beaverton, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Suzan Clausen, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kacey Milwicz, Boulder, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Burley Herrin, Stewardson, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Macdonald, New Britain, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Schwarzenbach, Penllyn, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Gallagher, Settle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ian Matheson, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gregory Wood, Williamsville, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harry Smythe, Olmsted Falls, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Howard Gordon, Erdenheim, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James & Ann Ellen Tuomey, El Prado, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Russell, Bloomington, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Manhart Aga, Aiea, HI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Don W Wagner, Canon City, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Walsh, Stone Ridge, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gerry Cain, Menominee, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeanne Sipahigil, Liberty, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Philip Gounis, Florissant, MO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew C. Jones, Gladstone, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Peer, Yanceyville, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cynthia Fischer, West Chester, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Dawson, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leslie Brooks, Long Beach, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lynette Cofer, ABQ,, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nicholas Raia, Staten Island, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara MacCambridge, Longmont, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Satterfield, centereach, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—T Miller, MIAMI, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Virginia Macy, Fontana, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Augustine Roth, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Burton Steck, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Amalio J Martinez, Seware, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Chastain, Longmont, CO

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher bush, Robbinsdale, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John A Beavers, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gerry Kaufman, New City, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Harnage, Las Vegas, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin O'Toole, Fort Collins, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Priscilla Deane, Leeds, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carolyn Wolin, Las Cruces, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Anderson, Crockett, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kim Fortin, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dr. Sara Singh, Fenton, MO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Timothy Henry, Bethesda, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lon Levy, Fanwood, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sarah Meador, Luling, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Parsons, Tacoma, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lawence Abbott, San Leandro, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Denise LaRossa, Rochester, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bryan Farris, north plains, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maria Wyatt, Long Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Constance Jerome, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Webb, Amelia, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve Cagan, Cleveland Heights, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bonnie Block, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sara Ogden, Hohenwald, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ed Ray, Dawson Springs, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judd Rogers, Austin, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Hassler, Forrest City, AR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeri Burgdorf, Brentwood, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—George Cook, North Bend, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dara Niruyi, westlake vlg, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Chairman Genachowski, please represent all the citizens not just
the ones who have had the monies to lobby for the right to rule all the airwaves. You know the
corporations make mucho monies; however, you were appointed to be fair, are you being fair? Will
you be fair?
—Bettie Handley, Franklin Springs, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Jessup, East Wenatchee, WA

Monopolistic concentration of one service in the hands of one or only a few is inimical to democracy.
How much more so when the service is the public dissemination of information which is the lifeblood
of an informed electorate. In exchange for using our airwaves for free, broadcasters are supposed to
provide programming that fulfills community needs. But too often they focus on maximizing their
profit margins while minimizing their obligation to serve the public. As the FCC reviews its ownership
rules it must commit to strengthening our media — and our democracy — by putting the public
interest before corporate profit: 1. The Commission must not consider any rules that would further
concentrate media ownership. 2. The Commission’s review must address the deep and intractable
disparities in media ownership by women and people of color. 3. The Commission must strengthen
its rules to prevent companies from using local news sharing agreements to circumvent ownership
limits and provide less public interest programming. Thank you for your attention to this matter and
for your stewardship of the public airwaves. God bless.
—Paul Baker, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy A. Hoffman, Sparks, NV
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Gamble, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Hurley, Eastsound, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Watkins, Atlanta, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Fred Schwacke Jr., Bondville, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin Probasco, Bellingham, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen V. King Sr., Marietta, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gisele Jacobson, edison, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paula Capocchi, Corte madera, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Juelich , Tacoma, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elise Sokolay, Occidental, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dorlaina Fabiano, North Bergen, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Regina Minnissq, Baltimore, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert N Johnson, Terlingua, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Kelly, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ki Lee, Davis, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Miriam Stahl, Exeter, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Wagner, bothell, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tung Ton, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James and Kathleen Stark, Edgerton, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Marrero, Valley Stream, NY

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bobbi Martin, Lexington, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ginger Bowen, HOUSTON, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Adam Matar, Asheville, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen O'Connell, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth M. Char, Berkeley, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Lehman, Lyndhurst, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Burger, Garden City, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dr. Vincent Palladino, Santa Fe, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Frank Codispoti , Oceanside, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wes Seifert, Cary, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rod Moren, ST. Petersburg, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Doug Smith, Kettle Falls, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John J Cox, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Oliva , Kaukauna, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Duff, Chicago, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sam G. Collins, Omaha, NE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Murphy, Clifton Park, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bryce Edmonds, Manhattan Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David A Gutierrez, AUSTIN, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Burrell Ar, Orlando, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Korry Engvall, Westport, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Larry Shaw, Mill Valley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jenifer Horne, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Pureka, Cambridge, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kimberly Martin-Mubasu, Chantilly, VA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nerin William, Gig Harbor,, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cornelia Oromulu, Gahanna, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dr. Darlene Townsend, Spokane, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Resseguie, Phoenix, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary A Bloom, Saint Ann, MO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Beyers, Pipestone, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eleanor Skinner, Albany, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jose Ardon, Houston, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Leighton, KANSAS CITY, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Poppert, city, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Norman Hawk, Rio Verde, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. We have suffered a huge hit to public discourse with the loss of the
equal time rule and there are too many broadcasters who make no clear difference between opinion
and fact, indeed, they often broadcast things they know to be untrue and have been corrected many
times about but continue to repeat. This is not to the public good.
—Suford Lewis, N, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brooks Darrah, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Timothy Bankson, Chelan, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Seymour, Crescent City, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elliott Saille , Cascade, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roger Davis, Whittier, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Aaron Fooshee, canoga park, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Molly Bichan, Rio Vista, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrick Naylor, boulder, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jean Riis, CHARLESTON, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Vince Pardi, plymouth, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Samuel Meneely, Salinas, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gregg Low, Ann Arbor, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike Wilson, largo, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Diane Jacobs, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan Carrillo, San Dimas, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Kelsey, Muksegon, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert W. Hughes, Osceola, IN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennifer Westra, Spokane, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dean Hill, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arthur Haft, Lake Mary, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bonnie Tyler, Cincinnati, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrick Horst , Harrisonburg, VA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margaret Cochran, city, TX

In exchange for using our public airwaves for free, broadcasters are supposed to provide
programming that fulfills community needs. But they really don't. The FCC must recommit to putting
the public interest before corporate profit: 1. Do not consider any rules that would concentrate media
ownership more than it is now. 2. Address the great discrimination in media ownership by women
and tacial minorities. 3. Strengthen rules to prevent companies use of local news sharing
agreements to get around ownership limits. 4. Make sure licensees provide morepublic interest
programming. Thank you.
—Jim Engelking, Golden, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cheri Riznyk, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Moser, Louisville, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Norma Corey, Redwood City, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill Blackburn, Camp Meeker, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lana Eisenberg, Bloomington, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Doe Kelly, Longmont, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dr. Michael Predmore, Stanford, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Dearborn, Amherast, NH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Farouq Shafie, ann arbor, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Spangler, Logansport, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terri McEntee, Castle Rock, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Damours, Montgomery Village, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Molly Rothenberg, New Orleans, LA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Luis Miguel Luna, Arcade, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sheila Ondrachek, Oak Park , IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Traer, Claremont, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Austin Stahl, Loveland, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jean Tepperman, Berkeley, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Izabella Worwag, Evanston, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Bret Burns, reseda, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anne & Mike Botwin, Bellingham, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maria E Mendes, Port Townsend, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Walt Conrad, Henderson, NV
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Armando P Suarez, Fort Wayne, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Irene Blomberg, Lopez Island, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carmen Miller, Kennebec, SD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rachel Conn, Canajoharie, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tina Gallaway, Harrisburg, PA

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Walter Cook, Madison, WV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leasha McCoy, Aurora, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joan Downey, milwaukie, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rodney Saenz, Spring, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Geneivive, Coral Springs, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Durnell, Longview, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But far too often they focus on maximizing their profit margins while
minimizing their obligation to serve the public. As the FCC reviews its ownership rules it must commit
to strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Victory, Nashua, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Peterson, Fresno, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mrs. Linda Hill, Poughkeepsie, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Raymond Guss, Pottstown, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joshua Feltman, brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dianora Niccolini, New York City, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joan Downey, milwaukie, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Gold, Milford, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dennis Paul, Champaign, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bruce Sims, ESCONDIDO, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Ted Durst, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carolyn Fletcher, Issaquah, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sg Sg, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sandra Armour, Sidney, NE
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—BS Friedson, Westport, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tim Bade, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peg Wupperman, new york, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Stern, cupertino, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ben Jone, NY, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marvin Smith, Missoula, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Gordon, Duncanville, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—India Amos, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Murray/Marie Callahan, Havertown, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—D Bietler, Pgh, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Jesse Figueroa, Webster Groves, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Shall operate in the public convenience, interest, and necessity.
Not a word about corporate propaganda.
—Paul Cardwell, Bonham, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marvin Lett, Mt.Pleasant, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Merrill Dellas, SANTA ROSA, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Vander Stel, Grand Rapids, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Hair, Boise, ID

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—C Spitler, Pasadena, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Wilson, Pine Bluff, AR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eugenia Haggin, bellevue, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Estrella Quiroga, Whitethorn, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. ardele Lister, brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Laxon, Miramar, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Heidi Shaffer, West Palm Beach, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rose Araya, Clarkston, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Gerstner, Kettering, OH

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James R Arnold, Penngrove, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Visscher, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dee Emrich, Arlington, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan McMahon, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eleanor Gomez, San Francisco, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lana Kitchel, Los Molinos, CA

You could begin a nice totalitarian state when the news is controlled by smaller and smaller factions.
What these corporations want is truly un-American
—Bill Paci, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Cutler, Longmont, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marge Acosta, Centerport, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Tracy, Gualala, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gabe Van Lelyveld, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Kitchel, Los Molinos, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. Stop supporting big businesses and do your job of supporting the
true meaing of the FCC. This orgainization was created to protect free speech without the monoply
of one opinion forced upon them. Look back to the Hearst monoply days, and why it was broken up.
Public broadcasting is being stiped for profits. Greed and control of the airways has corrupted you
administration. You work for me, do the right thing. As the FCC reviews its ownership rules it must
commit to strengthening our media — and our democracy — by putting the public interest before
corporate profit: 1. The Commission must not consider any rules that would further concentrate
media ownership. 2. The Commission’s review must address the deep and intractable disparities in
media ownership by women and people of color. 3. The Commission must strengthen its rules to
prevent companies from using local news sharing agreements to circumvent ownership limits and
provide less public interest programming.
—Kathleen Edlich, Buffalo, NY

As you know, the corporate elite's power grab is accelerating and alarming. As Chairman of the FCC,
you may well be part of that elite, or perhaps one of their servants. Either way, you are still a human
being, capable of choosing the honorable road of supporting the freedom and power of the people. I
realize that going against the elite may be dangerous. There are worse things than dying, and few
things better than freedom. I pray for your soul. In exchange for using our airwaves for free,
broadcasters are supposed to provide programming that fulfills community needs. But too often they
focus on maximizing their profit margins while minimizing their obligation to serve the public. As the
FCC reviews its ownership rules it must commit to strengthening our media — and our democracy —
by putting the public interest before corporate profit: 1. The Commission must not consider any rules
that would further concentrate media ownership. 2. The Commission’s review must address the deep
and intractable disparities in media ownership by women and people of color. 3. The Commission
must strengthen its rules to prevent companies from using local news sharing agreements to
circumvent ownership limits and provide less public interest programming.
—Eli Dumitru, Medford, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Genie McCombs, Kingston, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Swift, baldwinsville, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Aaron Libson, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Beth Johnson, Lafayette, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael David Melio, Westminster, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alan Bosshardt, Hawthorne, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Larry Evans, dayton, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Seda J. Collier, Eugene, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Are we not learning anything from the Murdoch scandal in the UK?
Most of the media is already in the hands of 5 major corporate conglomerates. Slowly, there are
fewer and fewer independent broadcasters and the "...truth that makes us free" is becoming an
endangered species. If we let go of more public airwaves, do you really think we will be able to get
them back?
—Nicole Kephart, Portland, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Kam, Olympia, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terry Laug, Hermosa Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Vincent Longobardo, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alice McGough, Mashpee, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ralph M. Demers, Palm Beach, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jonathan Edward Cross, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven Mello II, Swansea, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard V., Morton Grove, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Semel, Hollywood, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nora Block, Boynton Beach, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—BenRifkah Bergsten-Buret, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roy Sharkey, St. James, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stuart Mangold , Poulsbo, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brendan Fitzgerald, Las Vegas, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chad P. Schumacher, waukesha, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janice Hayden, Concord, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Keltner, Merced, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Howard Steeley, Olympia, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Erik Wenzel , Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rachel Ethier Rosenbaunm, Auburndale, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Amy Carpenter, Eugene, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Allyndreth Stead, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Audrey Storbeck, Santa Fe, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joan Rosenblum, Ann Arbor, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hina Asghar, Kennesaw, GA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Ayers, Racine, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judith Janes, Spokane Valley, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cm Bled, berkeley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ruby Teegarden, Birmingham, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edward DiMaio, Fish Creek, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sahara Gonzalez, Bronx, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marc Woersching, Valley Village, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Frank Haurwitz, Conifer, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judith A Foreman, Saint Paul , MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judith Henningsen, Montgomery, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Clayton Honaker, twin lakes, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Darrell Freeman, Vancouver, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Herbert Engelmayer, Maplewood, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ron Glas, Concord, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules, I hope it will consider first
and foremost the need to strengthen our media — and therefore our democracy — by putting the
public interest before corporate profit: 1. The Commission should reject any rules that would further
concentrate media ownership, to the detriment of the informatiion available to local communities.. 2.
The Commission’s review should address the deep disparities in media ownership by women and
people of color. 3. The Commission absolutely must strengthen its rules to prevent companies from
using local news sharing agreements to circumvent ownership limits and provide less public interest
programming.
—David Gordon, Altoona, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Molly Hale, North Hollywood, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jane Telfair Stowe, Richmond, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike Maksim, San Rafael, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lenore Bentz, Whitefish Bay, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—full name*James Melik, Moxee, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donald Di Dia, New Port Richey, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donald Mercer, S. Charleston, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Myrow, Getzville, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ben Kloepper, St. Louis, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan Lasky, Aiken, SC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ronald Osborne, Cotopaxi, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Boulton, Mill Valley, CA

In EXCHANGE for using our airwaves for free, broadcasters are supposed to provide programming
that fulfills community needs. But too often they focus on maximizing their profit margins while
minimizing their obligation to serve the public. As the FCC reviews its ownership rules it MUST
COMMIT to strengthening OUR MEDIA — and OUR DEMOCRACY — by putting the PUBLIC
INTEREST before corporate profit: 1. The Commission must not consider any rules that would further
concentrate media ownership. 2. The Commission’s review must address the deep and intractable
disparities in media ownership by women and people of color. 3. The Commission must strengthen
its rules to prevent companies from using local news sharing agreements to circumvent ownership
limits and provide less public interest programming.
—Earl C. Gernert Jr., Greenbelt, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan H Fitzgerald, Sun Prairie, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jessy Jones, OLYMPIA, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tracy McCowan, Norwalk, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lisa Hilyer, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bruce D Burleigh, O'Fallon, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Suzanne Cook, McKinleyville, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. J.C. Williamson, Encinitas, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Diane Durham, Bossier City, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Feit, Burbank, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roma Knee, Silver Spring, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Samuel S Crawley, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jason Myer, Elkridge, MD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—JFloyd Wggmn3, Bryn Mawr, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elisabeth Sherman, Sebastopol, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael VanderPloeg, Harvey, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ernest L Evans, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jolene Enns, San Francisco, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Davis, Girard, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Duane J. Matthiesen, Lexington, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anne Trout, Jamaica Plain, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marilyn Boerding, Saint Charles, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gaia Mika, Taos, NM
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Chilton, Bryan, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pat Nix, Sequim, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marilyn McKee, Harrisburg, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles Kuyper, Homer Glen, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan H Williams, Anderson, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Joyce A. Zucker, Greenlawn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ed White, shinnston, WV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Angel-Field, South Pasadena, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Stotler, Montgomery Village, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eoin Duffy, San Luis Obispo, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles Lange, Eugene, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christine Bakke, OLDSMAR, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve Lombard, Encino, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matt Warren, alameda, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donna Wallach, San Jose, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Rousseau, Clarkston, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Mancasola, Redding, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cynthia Lemelle, Lake Charles, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sylvia Diss, potomac, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elliott E. Fisher, Apache Junction, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Gambone, ETNA, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terry Prescott, Winston Salem, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Flurry Dowe, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nathan Board, Huntington, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Fritz Seegers, Kalamazoo, MI
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The increasingly monopolistic control of our broadcast media is a serious threat to the free flow of
ideas and hence to any meaningful democracy. In exchange for using our airwaves for free,
broadcasters are supposed to provide programming that fulfills community needs. But too often they
focus on maximizing their profit margins while minimizing their obligation to serve the public. As the
FCC reviews its ownership rules it must commit to strengthening our media — and our democracy —
by putting the public interest before corporate profit: 1. The Commission must not consider any rules
that would further concentrate media ownership. 2. The Commission’s review must address the deep
and intractable disparities in media ownership by women and people of color. 3. The Commission
must strengthen its rules to prevent companies from using local news sharing agreements to
circumvent ownership limits and provide less public interest programming. I urge you to do all in your
power to further the ffree flow of information and ideas in the United States. Thank you.
—Anne Reissig, Patchogue, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marge Gamboa, Hinsdale, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph R Knox, Grand Marais, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kady Hommel, Colorado Springs, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jan Lindner, columbus, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Hanson, Hudson, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Abramson, Olympia, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Swann, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gwen Curran, Eugene, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Suzanne Sarkozy, Marietta, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Jeffers, Liberty Twp., OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles Klelis, north Caldwell, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kelly Madison, South Pasadena, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark H Ervin , Hailey, ID
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew Cranston, El Cajon, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Stephenson, Arnold, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wendy Sternshein, Olympia, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Brown, Black Mountain , NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Drees, city, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Garth Johnson, Olympia, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alan Greenspan, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Quiles, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—sara Steiner, Pahoa, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Norm Michelle, Portland, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Media consolidation leads to manipulation of the public. Corporate
media lobbyists and advertisers "support" unscrupulous politicians who undermine our country for
financial gain. We want competition and Democracy not an Oligarchy!
—Jonnel Covault, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Emily Chandler, city, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Lazenby, Mastic, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sachiko Berry, Palo Alto, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara English, Redmond, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jan Rubens, Palo Alto, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dawn Roberts, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laurence Burdick, Arcata, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Henry L Gibson, Palm Bay, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sally Elesby, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often greed rules, and they focus on maximizing their profit margins
while minimizing their obligation to serve the public. As the FCC reviews its ownership rules it must
commit to strengthening our media — and our democracy — by putting the public interest before
corporate profit: 1. The Commission must not consider any rules that would further concentrate
media ownership. 2. The Commission’s review must address the deep and intractable disparities in
media ownership by women and people of color. 3. The Commission must strengthen its rules to
prevent companies from using local news sharing agreements to circumvent ownership limits and
provide less public interest programming.
—Robert Keller, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shinn Dorothy, Akron, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karla Devine, Manhattan Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Kay Glazier Henning, Wakonda, SD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arvid Hoppass, menlo park, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jaylon Carter, Valley Stream, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Magaly Fernandez, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Danny Yip, Duluth, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Virginia Fujioka, Oregon House, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tim Martinson, ventura, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher Fritz, Earlville, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Saunders, Ironton, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Eversole, LOS ANGELES, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Thea Kuticka, Portland, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Fall, Olivehurst, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pat White , El Paso, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laurence Skirvin, Villa Rica, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Danielle Perata, San Jose, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kenneth F. Martin, Oakland, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. For example, helpful announcements and programs are aired at 1
or 2 AM, when the audience is probably small. As the FCC reviews its ownership rules it must
commit to strengthening our media — and our democracy — by putting the public interest before
corporate profit: 1. The Commission must not consider any rules that would further concentrate
media ownership. 2. The Commission’s review must address the deep and intractable disparities in
media ownership by women and people of color. 3. The Commission must strengthen its rules to
prevent companies from using local news sharing agreements to circumvent ownership limits and
provide less public interest programming. I look forward to learning you have agreed to these
guidelines in the public interest.
—Katherine Miller Miller, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Theodore Voth Voth III, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ronnie Kleber, Orlando, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles Roth, Pasadena, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marilyn Nudelman, Beachwood, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David L Bixler MD FCCP FACP, Lake Forest Park , WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Darcy K. Leach PhD, Peoria, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ingrid Waldron, Little Compton, RI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—JoAnne Klein, Bakersfield, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William MacArthur, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Johnson, Mountain View, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janice Rogers-Levy, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lee Sanford, Burnsville, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sally Brownfield, OLYMPIA, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—M J Pouliot, Bloomington, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tricia Newton-Rahima, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Shore, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew M Yarbour, beaverton, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Graham Skelly, Bremerton, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Dillavou/Tom Frazier, Richmond, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Virginia Sharkey, santa rosa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Full Name*scott Sherrets, independence, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lily Adams, Santa rosa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—K Danowski, pittsburgh, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edgar Hatchel, Lubbock, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Certa, Richland, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shirley Grossman, Spokane, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Adam Broner, Albany, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Martha Rivas, Aztec, NM
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nick Engelfried , Missoula, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrick Dunn, San Antonio, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pamela Stanaslofsky, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brad Parker, Encino, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Stanley, Bend, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Larry Cotton, Springfield, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. This is damned important to our democracy, quite voting along
party lines and vote to keep the public airways public, and vote along American lines.
—John Goggins, Lakewood, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sally Giles, winterville, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laura Magzis, Penacook, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Clyde Bailey, Brookings, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—G Gainen, Kamuela, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Fife, Gallipolis, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gabriel Reed, Bolivar, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Saunnie Michael, Las Vegas, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Ferguson, Oakland, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert L. Shier, Parkville, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gordon R Feighner, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven J Wells, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harvey Witlin, Lake worth, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sharon Rosner, Beverly Hills, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mavis B. Knight, Dallas, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janelle Himmel, Sherman Oaks, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roch Jimenez, San Antonio, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jane Cothron, South Beach, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Duval Philip, Hamburg,
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lisa Read, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Hurych, woodbridge, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrick Corbett , Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jay and Rob Swenson-Butler, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jon Swailes, Long Beach, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Greg Campbell, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kate Shield, Santa Anna, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donna Thompson, Kansas City, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Graham, Fontana, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Victor Chiu, wyoming, OH

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Baker, Grass Valley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—jonathan Franklin mdison jr, Lompoc, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judith Routledge, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Davies, Sterling, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nicholas Halsey, Auroroa, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Lawrence, Citrus Heights, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Timothy Clasen, new smyrna beach, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Crisp, Macon, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dennis Barrett, Sunnyvale, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Doug Fischer, Santa Barbara, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Randy Hoepker, Canton, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeremy Martinez, Fort Collins, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janis Sawyer, Santa Rosa Bch, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Erika Nanes, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Louise Quenon, Saratoga, CA

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—P Rinaldi, PC, AL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ben Phelps, Albany, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Gaines Sr, Apple Valley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roger Bove, West Chester, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Taylor Gauthier, The Colony, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Therese LePage, Newbury Pk, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wil Kimura, Novato, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Don McClure Jr., Champaign, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anne Veraldi, sf, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Mcgoey, Evansville, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Russell L Relethford, No. Bellmore, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jan Harris, Sebastopol, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Don Baker, Panama City, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lillian Whitney, Wellesley, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Earl Lagomarsino, sacramento, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terry Peterson, Imperial Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Cross, Orem, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harry Miller, Driftwood, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Neal Miller, Glendale, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Lent , Kalamazoo, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lo Auer, Columbia, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. PUT PUBLIC INTEREST BEFORE CORPORATE PROFIT!!! 1. The
Commission must not consider any rules that would further concentrate media ownership. 2. The
Commission’s review must address the deep and intractable disparities in media ownership by
women and people of color. 3. The Commission must strengthen its rules to prevent companies from
using local news sharing agreements to circumvent ownership limits and provide less public interest
programming.
—C E Krause, La Quinta, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Allison Saft, Elkins Park, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Harris, Stanford, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Toth , Tucson, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—sandra Wallace, La Canada, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Eltgroth, Saint Cloud, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rick Giovinazzo, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Esther Le Sieur, Daly City, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. Stop media concentration. 5. Do not attempt to reintroduce the
old 'fairness doctrine'. 6.Foster real competiton.
—Shel Silverstein, Van Nuys, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kate Daniel, Benson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Betty Jean Craig, Fort Worth , TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Adam Levine, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Robinson, Ft Lauderdale , FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alex Fleak, KIRKSVILLE, MO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dr. Kelly Kolisnyk, Beverly Hills, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—E Rowe, Arcata, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Keith Hall, Guerneville, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jake Berry, Florence, AL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Horner, Kirkland, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Gibson, Dallas, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sheila Beaudry, Pittsboro, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Darryl Nordstrom, honolulu, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Raymond Coleman, Exton, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joanne Kaus, Grafton, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sam Hollinger, Beavercreek, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. Generally speaking any monopoly is bad. Fight them whenever
you can. Do this if you want your children to live in better place.
—Anatoly Volynets, Sunnyvale, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susie Anderson, Sedona, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deo Schlupp, Arvada, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr William Ewald, Auburn, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Fred Schindler, North Las Vegas, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennifer Holland, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julie Siirila, n. kingstown, RI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James F. Britton, Sheridan, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jared Hardy, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Parenti, Berkeley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Agoya Killeen, Santa Cruz, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Frank Tepper, Henderson, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Faith Vigeant, Chelmsford, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Diane Nash, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pamella Marie O'Dea, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alex Abel, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dian Brown, Lexington, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Zipporah Collins, Berkeley, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Volodarskiy, Lawndale, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James L Grau, Santa Rosa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roxanne Nagy, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Swari Hhan, Fishers, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ken Wemmer, Sacramento, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eugene Schreiber, Waipahu, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stefan Bradshaw, Richardson, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paulette Licht, North Haven, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Yost, Los Gatos, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tracy Mott, Denver, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher J. Barry, Durham, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cindy Sims, dallas, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda K, so pas, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edward Gore, Raleigh, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mario D'Angeli, Stockton, CA

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—AJ Summers, El Cerrito, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carole Jokiel, kaneohe, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barb Blaisdell, Rochester, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—T Bundara, Catonsville, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert M. Shelby, Benicia, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol North, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Steven Kologinczak, Houston, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terence Volkirch, city, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission should reinstate rules which formerly limited any entity from owning
or controlling more than a very few broadcast stations and prevented cross-ownership of broadcast
and print outlets. Such rules existed throughout the 1950s and 1960s. Companies such as Clear
Channel should be forced to divest the vast majority of their broadcast stations. 3. Commercial
stations should not be allowed to intrude into the noncommercial sector of the FM band. 4. The
Commission’s review must address the deep and intractable disparities in media ownership by
women and people of color. 5. The Commission must strengthen its rules to prevent companies from
using local news sharing agreements to circumvent ownership limits and provide less public interest
programming.
—David B. Chandler Ph.D., Newark, DE
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anne Daletski, Camano Island, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Valenti, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margie Logue, Santee, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dale Clemons, Lexington, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marian Steiskal, White City, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Will Agee, El Cajon, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edward Vaughn, Everett, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas S. Hogan, Rhinelander, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bruce Nickerson, Tallahassee, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Persia Woolley, Sebastopol, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Korich, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Katherine Sotol, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike Appleby, perry, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jay Osano, philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Karsh, Martinez, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sakura Vesely, Martinez, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Harvey, Sandyville, WV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ëva Ortenberg, Cumberland, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nell Kozub, CANTON, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Antonio Gallardo, TheWorld, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lorraine M. Nelson, Lenox, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charlotte Prince, Sacramento, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—C Spivey, Goshen, AL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom kelly, joliet, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2 The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Linda Anderson, SAINT AUGUSTINE, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dennis Lawler, Houston, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Allen Schneiderman, Ridgewood, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lisie Orjuela, Trumbull, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathryn Stein, Lakewood, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Franklin H. Ellis, Scottsville, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charlotte Vetter, Richmond Hill, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Forest Frasieur, Benicia, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Byron Pratt, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill Weston, Jenison, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—George Dumun, Chalmette, LA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Adam J. Sjoberg, Bentonville, AR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Claus, Marietta, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—BA McClintock, Honolulu, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Abigail Newburger, Newburg, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Strauven Nico, 000, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ken Hiatt, San Dimas, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Norman H Buchanan, Palmetto, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pat Herron, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John H Anderson, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laurence Wert, Hillsborough, NH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate and
consolidate media ownership. 2. The Commission’s review must address the deep and intractable
disparities in media ownership by women and people of color. 3. The Commission must strengthen
its rules to prevent companies from using local news sharing agreements to circumvent ownership
limits and provide less public interest programming.
—Edward Kaplonski, Edgewater, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Vollaro, Lake Elsinore, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Talmadge Burnette, Mills River, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leah McIntosh, Leander, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dennis DeMarinis, New Bedford, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Warren R. Keller, Clearwater, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Ainsworth, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ed Montgomery, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Kyles, Green Bay, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anthony Carpio, Louisville, KY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Lazar, Warren, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeffrey Glave, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ruth Panella, Wilmington, DE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan Hanna, Atlanta, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher Connell, Seattle, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carlos J. Echevarria, El Segundo, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lynn Karr, Berthoud, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Buntele, dumont, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edward Wentworth, Anchorage, AK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shannon Tayor, Holualoa, HI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sharon Ouderkirk, Fulton, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carroll M. Wilson, Pickens, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Klocke, Lawrence, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Holly Yeatman, FAYETTEVILLE, AR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—H Nachtsheim, Sanibel, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dave Christoffersen, Wasilla, AK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Don Murrell, fort smith , AR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher Lines, Baltimore, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alan Mauldin, Doerun, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Randy Kissell, m]uskegon Mi, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elaine Hammond, Hampton, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donna Schall, Stow, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alan Podber, Brattleboro, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve Miller, Borden, IN

As the FCC reviews its ownership rules it must commit to strengthening our media — and our
democracy — by putting the public interest first. It has that right and duty as steward of a vast
common resource whose use it is delegating - the public airwaves. In exchange for using our
airwaves for free, broadcasters are supposed to provide programming that fulfills community needs.
But too often they focus on maximizing their profit margins while minimizing their obligation to serve
the public. 1. The Commission must reject any rules that would further concentrate media ownership.
2. The Commission’s review must address the deep and intractable disparities in media ownership
by women and people of color. 3. The Commission must strengthen its rules to prevent companies
from using local news sharing agreements to circumvent ownership limits and provide less public
interest programming. Thank you.
—Eve Vogel, Amherst, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rick Bassett , Torrington, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bud Johnston, garretson, SD

I urge the Commission you preside to put the "public" back in the public airwaves. Concentrating
media power in the hands of just a few companies is bad for women and people of color, and
minorities in general, who are often shut out of opportunities to become broadcasters themselves. As
the FCC continues to consider media ownership rules that could do away with many public interest
protections, more of us need to remind the agency that it exists to serve the public, not big
broadcasters. Public broadcasting was begun so that broadcasters could provide programming that
fulfills community needs, not to focus on maximizing their profit margins while minimizing their
obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Ramon Rivera, Bayamon, PR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Denise Troll Covey, Pittsburgh, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stair Dickerman, Bainbridge Island, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. In my area one family controls a TV station, the newspaper,
including several "local" papers, and two radio stations. One company controls two of our other
television stations. This is dead wrong! As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Please make sure that you do your job and help make certain that
corporations and rich families cannot control what we see, hear and read.
—Karen Linn, Westerville, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ursula Hair, Fircrest, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nina Goldin, Los Angeles, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin Jones, Boiling Springs, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Conn, Rockville, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elsy Shallman, Loxahatchee, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nell Whitlock, raleigh, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bryan Miller, charleston, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Munro, Greer, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Horst Leuschner, Jamul, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jonathon Addington, Lima, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Frevert, Urbana, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard J. Sheri, Miami, FL

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sandy Tippett-Smith, silt, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pat Jacobs, Pittsburgh, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dean Finocchi, Greensboro, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Juliann Berman, Redwood City, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mel Pugh, West Des Moines, IA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—MB Adams, Vacaville, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deanne O'Donnell, Greensburg, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. PLEASE REESTABLISH RULES THAT BRING THE PUBLIC BACK
INTO THE MEDIA. THE MEDIA -- PRINT AND ELECTRONIC -- ARE SUPPOSE TO REPRESENT
THE 4TH BRANCH OF GOVERNMENT....BUT CANNOT DO SO WHEN IT HAS BECOME THE
TOOLS OF TH ERICH AND POWERFUL AND BIASED. IT IS SHAME AND A CRIME WHEN THE
MEDIA IS IN THE PROPAGANDA BUSINESS AND CAN LIE AND GET AWAY WITH IT. ONLY THE
FCC CAN DO SOMETHING ABOUT THIS. BREAKUP THESE MEDIA BEHEMOTHS AND GIVE THE
MEDIA BACK TO THE PEOPLE YOU NEED IT.
—Michael J. Holtz, Boulder, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—D Kiernan, Vacaville, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ken Haynam, Hamden, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bert Latamore, Linden, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marvin Lee Lowe, Anderson, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Cruz, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Vincent Feconda, FORT LAUDERDALE, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy L Cowger, Wheeling, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Burt Alber, Philomath, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Kiec, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Candace Bieneman, san francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robyn Cleaves, Tacoma, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sherry Chanslor, Northridge, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Pfoltzer, Albany, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Engstrom, Bristolville, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—George Lieblein, new york, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dennis Gunn, des moines, IA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Lee, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. If you are not protecting the Publics' interests, you are not doing
your job. DO NOT DEGRADE THIS COUNTRY ANY FURTHER BY CAVING IN TO CORPORATE
INTERESTS!!!!
—Tracy A Kunstmann, Milwaukee, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jonathan Lyons, Lewisburg, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Trahan, Cooper City, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathryn Tipton, Conway, AR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joanne Larsen, Lee, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kieran Downes, Quincy, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alberta Eidman, Timonium, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julie Davis, Long Lake, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Erik Wood, Ocean, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. We need more diverse viewpoints in any market---not less. That
helps us be more informed voters & citizens.
—Roger Choate, houston, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Tripp, Brewer, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Sentelle, hilliard, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Jorgensen, Staten Island, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Frederick Rosebrook , Harrisonburg, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christine Stephens, Cabin Creek, WV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Timothy R. Norris II, Des Moines, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Robert Rosengard, Smallwood, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wayne Gruber, coopersburg, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christy Spate, Powder Springs, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Walter Minnick, Hagerstown, MD

In exchange for using our airwaves for free, broadcasters are expected to provide programming that
fulfills community needs. Instead, the focus is on maximizing their profit margins and minimizing their
obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting public interest before corporate profit: 1.
The Commission must not consider any rules that would further concentrate media ownership. 2.
The Commission’s review must address the deep and intractable disparities in media ownership by
women and people of color. 3. The Commission must strengthen its rules to prevent companies from
using local news sharing agreements to circumvent ownership limits and provide less public interest
programming.
—Devera Ehrenberg, Gloucester, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sharon Bull, Delray Beach, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Renee Sanders, Lakewood, CO

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judith Parker, Saint Paul , MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Martin, Bradenton, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ted Kawczynski, Cedar Lake, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles E Hunter, Fredericktown, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Geoffrey Moon, Gallup, NM
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Smith`, Oliver Springs, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephanie Lawner, Kinderhook, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Mink, Lansing, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Whelan, KENMORE, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janie Caldwell, Somerset, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Johanna Shafer
—Johanna Shafer, Stanfordville, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ruth Hornbein, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sandra Swindell, Terre haute, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jill Wojtaszek, Port Jervis, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Frances Lorie', Doylestown, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Liechty, Normal, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robin Hoyt, Allston, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve Achille, North Franklin, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jonathan Shailor, Kenosha, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Melissa Martin, Woodbridge, VA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alan Mende, Hummelstown, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dick Corkran, Cambridge, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rachel Groot, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bruce East, LAS VEGAS, NV
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. When the FCC came-out against the recent merger attempt by
AT&T and T-Mobile, myself ,and most likely many other Americans, felt that it seemed that the
commission had listened to the objections of those who voice their opinions on the subject. But the
notion that the FCC might once again allow excessive ownership concentration of media would
undo any of the positive effects of the denial of the aforementioned merger. Americans receive little
in the way of true, well-researched and -reported news. The gross over-commercialization of the
news that came about largely because of the softening of expectations of the networks, such as
those promoted by the practices/policies of the Bush administration, has caused most news reporting
to be so diluted that many citizens have admitted their preference to get their "news" from programs
like Jon Stewart. Whatever happened to insisting that the broadcast networks, in exchange for their
being given the opportunity to broadcast their programming, being required to produce content that
was "in the public interest?" If we are going to be subjected to everything on television being
weighed against the standard of whether or not it's entertaining, then the country should at the least
receive something for what in the past it has given away.
—John Rouze, Garden Grove, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John K. McGrail, Cleveland, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Reed Adams, ft myers, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Hennessy, Waterford, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carl I. Utrata, Lakewood, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janet MacLeod, Montpelier, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Brown, Palm Bay, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chuck Mellin , Lombard, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arthur Keskinen, Tomahawk, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marlene Carns, Latrobe, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rickie White, Macon, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barry De Jasu, Montague, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Dana W. Carlson, Woodbury, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Priscilla Bradley, Blodgett, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Peterson, Saint Petersburg, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Allen Larson, Pillager, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Leeper, Crestline, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Buttcane, Seattle, WA

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven Rice, Berkeley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joyce Yates, Nashville, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John F Tate, Macon, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stacey Robinson, Solon, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles Shelton, grottoes, VA

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Iliana Martinez, Bronx, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Victoria Headley, Winchester, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carlos R Candelaria, Raliegh, NC

Freedom of the press? In exchange for using our airwaves for free, broadcasters are supposed to
provide programming that fulfills community needs. But too often they focus on maximizing their
profit margins while minimizing their obligation to serve the public. As the FCC reviews its ownership
rules it must commit to strengthening our media — and our democracy — by putting the public
interest before corporate profit: 1. The Commission must not consider any rules that would further
concentrate media ownership. 2. The Commission’s review must address the deep and intractable
disparities in media ownership by women and people of color. 3. The Commission must strengthen
its rules to prevent companies from using local news sharing agreements to circumvent ownership
limits and provide less public interest programming.
—Steve Treegoob, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Greg Hanks, Durham, CT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sandra Wriight, Richmond, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mario Coletta, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kay Warren, High Point, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—full name*Thomas Sargeant, Livonia, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—R ochelle Rollenhagen, Bear Lake, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Betsey Bess, Southwest Harbor, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marshall Jones, Tampa, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cameron Stark, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Yerah & Raquel Gover, Forest Hills, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judy Knop, Bellwood, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Noss, Mesa, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Larry Hawkins, Durango, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard and Betty Ann Smith, Easton, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Meg Kearns, Duluth, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Adam Pierce, city, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Doug Leman, Sarasota, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judy Rowland, Richmond, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—9 Wodell Street, Beacon, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Grant Rauscher, Fairfax, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jody Gibson, Des Moines, IA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Yeh, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Claude A Byrd, Florence, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jonathan Rasmussen, Lanark, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Glenn Dominguez, Tamarac, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gerald Helgeson, Rogers, AR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alexander Chejlyk, North Port, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ann Rea, Montclair, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dirk Murcray, rock springs, WY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—mynka Draper, l.A., CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Cooper, Richardson, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Crocker, Louisville, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charlotte Hagos, south hero, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Doxtater, Wmbg, Va, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Doug Bentsen, Phoenix, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—B Quigley, Springfield, VA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dave Lozier, Iola, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Caro Liu, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robeert Kasameyer, Rogers City, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Crawford, Powell, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leonard D. Harding III, Temple, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles Lacombe, Dorchester, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Catherine Schwenk, Freeport, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Bull, West Suffield , CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Adrian Fink, Waltham, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Catherine Rodgers, Berkeley Springs, WV
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The public and our communities need you totake action and preserve and enforce policies that
prevent the concentration of media ownership. I agree with all of the following: In exchange for using
our airwaves for free, broadcasters are supposed to provide programming that fulfills community
needs. But too often they focus on maximizing their profit margins while minimizing their obligation to
serve the public. As the FCC reviews its ownership rules it must commit to strengthening our media
— and our democracy — by putting the public interest before corporate profit: 1. The Commission
must not consider any rules that would further concentrate media ownership. 2. The Commission’s
review must address the deep and intractable disparities in media ownership by women and people
of color. 3. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—John Graham, fairfield, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Edwards, Harrodsburg, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Grant Henry, Charlotte, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—sara murray, Saint Petersburg, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Cheng, Dunbar, WV
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Grodsky, New Berlin, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matt Johnson, va, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—H Dwayne Taylor, Portsmouth, VA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. An excellent example of this is in Fort Wayne, Indiana where two
stations have essentially become one. Profit making programing has remained separate on these
two channels. However the news and public affairs programing is now simply repeated from the one
station onto the channel of the other. Therefore, public service to the public owners of the airways
was instantly cut in half. Admittedly that represents much less than what it would appear since those
'public service programs' consist mainly of 'news programming' that is essentially nothing more than
gossip providing little or now real information to the public and is invariably biased. It should also be
pointed out that although Fort Wayne has five television stations, two have not provided any more
than short term efforts to produce local news or local information instead just relaying their networks
output. Only one station (WANE) produces on a regular basis their own local gossip newscast while
the other two (WPTA and WISE) share the same gossip newscast. No Station of the five reports on
any issue that is not presented to them in the form of a press release so the only information the
public receives is the propaganda of the government, politicians and the corporations. Further, I
know of no radio station in the area that does any better. Indeed, several such stations have also
entered into the same news sharing agreement that originated with WISE and WPTA.
—Wayne Brumley, Fort Wayne, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rosemary Pettiner, carmel, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donald Roberts, Fitchburg, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karl P. Bradford, SANTA BARBARA, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Keith Cook, roanoke, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Vertrees, Cedar Crest, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bradley Fox, North Syracuse, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Langdon, Bronx, NY
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Broadcasters use our airwaves for free and are supposed to provide community programming that
fulfills public needs. But their focus on maximizing profits overtakes their obligation to serve the
public. FCC rules must strengthen our media — and our democracy — by putting the public interest
before corporate profit: 1. The Commission must not consider any rules that would further
concentrate media ownership. 2. The Commission’s review must address the deep and intractable
disparities in media ownership by women and people of color. 3. The Commission must strengthen
its rules to prevent companies from using local news sharing agreements to circumvent ownership
limits and provide less public interest programming.
—Richard e. Albert, hayward, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Heimer, New Haven, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Blanche Batey, FL, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jessica Wilson, Belleville, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rand Johnson, Weymouth, MA

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Warren Anderson, Washington, DC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donald F. Dyer, Clio, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barb Lavin, Quakertown, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ben O'Donnell, Royersford, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Crimmins-Murdock , Brackney, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mari Helen High, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James LaMee, Inman, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Federico Rosario, Oviedo, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ken Bublitz, Fort Collins, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Partho Ghosh, troy, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Adam Jersett, Superior, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joanie Vigh, Kentwood, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Morris Leibovitz, Beverly, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Obdulio Garcia, Bonita Springs, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary B., knoxville, TN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrick Newman, Morrisville, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Audrey Clement, ARLINGTON, VA

In exchange for using our airwaves for free, the broadcasters provide programming that fulfills
community needs - every single day. They are also businessmen who create jobs by trying to make a
profit. That serves the public too - every single day. As the FCC reviews its ownership rules it must
consider that public service is in the broadcasters DNA - every single day. And they do a great job
keeping us all informed and safe - every day: 1. The Commission must consider relaxing any rules
on media ownership so broadcasters can continue to thrive - as they must to benefit the public. 2.
The Commission’s review must acknowledge the broadcasters do a great job on issues of diversity.
They focus on it intently every single day and that has directly benefitted minority populations greatly.
3. The Commission should allow companies to use local news sharing agreements to survive in an
increasingly competitive world. Broadcasters will always air public interest programming that
surpasses what is required.
—Barney D. Kearney, Arlington, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jack Walters, Madison, SD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Reno, Miami, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Sheila Fay, Cambridge, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tracy Trobridge, W. Friendship, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Becky Sisk, Dunlap, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ron Hauser, Aurora, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Letizia , San Diego, CA

In exchange for using our airwaves for free, broadcasters are to provide programming that fulfills
community needs. Far too often they focus on maximizing their profit margins while minimizing their
obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Duke, Williamsburg, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carole Malisiak, Delaware, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Laing, Stockton Springs, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kitt Moran, North port, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joan Nelson, Oak Ridge, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Courtney Warren, New Haven, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Darlene King, Jonesboro, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Homan, Gainesville, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Heydenburg, Grand Junction, CO

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Fulkerson, Aurora, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Pray, San Marcos, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Denise Rohlfs, centerport, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—George Burtness, st. paul, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Ellen Weber, Philadelphia, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dave Morris, Sequim, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—G Lazarus, Georgetown, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike Wilkerson, Escalon, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shura Saul, Goldens Bridge, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charlene Hoagland, Germantown, MD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jacqueline Ban, Garland, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marc Archer, Lake Odessa, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Art Jassmann, Pierre, SD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donna Lindsey, fairview, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Cole, Hollister, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rick Laupus, Atlanta, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrick Merla , New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Darla Horman, Columbia, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lynn C Champion, tavares, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gabriel Brawley, Wichita Falls, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ken Johnson, LINCOLN, NE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Jason Bowman, Woodstock, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Meredith Nisbet, Arkadelphia, AR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Boylan, Highland Park, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marilyn Scherfen, Atlantic Highlands, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Peterson, Moorhead, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Stephens, Schaumburg, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Naomi Amos, Desert Hot Springs , CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ted Raizen, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Theresa Renteria, Valencia, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Lloyd, Providence, RI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Murray, Lakewood, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas J Shields, st. marys, PA

Use of the airwaves must be in the public interest. It In exchange for using our airwaves for free,
broadcasters are supposed to provide programming that fulfills community needs. But too often they
focus on maximizing their profit margins while minimizing their obligation to serve the public. As the
FCC reviews its ownership rules it must commit to strengthening our media — and our democracy —
by putting the public interest before corporate profit: 1. The Commission must not consider any rules
that would further concentrate media ownership. 2. The Commission’s review must address the deep
and intractable disparities in media ownership by women and people of color. 3. The Commission
must strengthen its rules to prevent companies from using local news sharing agreements to
circumvent ownership limits and provide less public interest programming.
—Tamara Swenson, Salem, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Durkee, Keene, VA
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the media today is what i would call a weapon of mass oppression. in other words it is just
propaganda. In exchange for using our airwaves for free, broadcasters are supposed to provide
programming that fulfills community needs. But too often they focus on maximizing their profit
margins while minimizing their obligation to serve the public. As the FCC reviews its ownership rules
it must commit to strengthening our media — and our democracy — by putting the public interest
before corporate profit: 1. The Commission must not consider any rules that would further
concentrate media ownership. 2. The Commission’s review must address the deep and intractable
disparities in media ownership by women and people of color. 3. The Commission must strengthen
its rules to prevent companies from using local news sharing agreements to circumvent ownership
limits and provide less public interest programming.
—Carl McGarry, clinton, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nathan Tyson, Cordele, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Emmalee Clark, Omaha, NE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4.Develop more local community based programing, with freedom
of speech so people can speak freely without the hand of corporations or government stopping this.
—Gerry High, Cathedral City, CA

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Norma Dupire, Pittsburgh, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jean Alford, Orlando, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laura Sugars, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephanie Levi, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stan Moore, North Manchester, IN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Smith , Mims, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gil Oxley, Wilmington, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Cordaro, Naperville, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nell Morningstar, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ken Goldwine, Surprise, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lauren Astor, MILLERTON, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marilyn Vogel, Green Lane, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joan Mercure, Edina, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hale Landes, Naperville, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maureen Fusillo, Boca Raton, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paula Finn, Hastings, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Levine, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James S. Gardner, Mesa, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kristi Heming, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David M Kleiman, Austin, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Monte Barry, Fort Collins, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Walt Bogner, Wilmette, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gale Tichenor, Huntington Sta., NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jamie Kinner, Claypool, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Millward, Pensacola, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Don D. Tarbet, Bradford, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sheri Reaves, St. Louis, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rhonda Lawrence, Magalia, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Katheen Russell, Spokane, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Geoff Barnes, Needham, MA

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Myers, Spencer, WV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Milford G Gillam Jr, leesburg, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Koch, Haddon Township, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Jacobsen, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Murphy, Plainville, CT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Walter Corey, Kennenunk, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nowell Smith, York, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Grace Burson, Plymouth, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. Broadcasters should be required to pay for the use of our
airwaves. It sould no longer be free. We should be charging a percentage of their profits. Political
news should be free and equal. Nothing is Free we pay dearly for these freeloaders of the media. As
the FCC reviews its ownership rules it must commit to strengthening our media — and our
democracy — by putting the public interest before corporate profit: Make this public profit. 1. The
Commission must not consider any rules that would further concentrate media ownership, by the
theft of our public airwaves. 2. The Commission’s review must address the deep and intractable
disparities in media ownership by women and people of color. 3. The Commission must strengthen
its rules to prevent companies from using local news sharing agreements to circumvent ownership
limits and provide less public interest programming.
—Linda Purtteman, Arlington, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kurt A. Johnson, DURHAM, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joyce Barnes, Berryville, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Let's be fair. Quite honestly, I don't even listen to big, corporate
radio stations because it is all computerized and with no personality, unlike APR and the 2 local
radio stations I dail in. Sure would be nice to have more choice. Think about the 99%. Thank you Mr.
Genachowski, ~ Catherine
—Catherine Arnold, Tumwater, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janet Zimmerman, Warwick, NY

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carolyn B. Mills, St. Michaelsl, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Johanna Cummings, Rochester, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lance Williams, Folly Beach, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Theodore S. Cochrane, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles Ajemian, Richmond, VA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Celia J. Rae, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Pryzbyla, Milwaukee, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jonathan Vaage, Des Moines, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Letitia Mooney, Louisville, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julia King, Glendora, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Glen Bledsoe, Salem, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leland Sinclair, Wichita, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Melissa Ropke, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peggy Savides, Mondovi, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margarita Stokes, Peyton, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeanne Norby, Corvallis, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Faut , Cornelius, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Frances Wheeler, Appleton, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Phill Wiland, clinton, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mrs. Eva Ritter-Walker, Ipswich, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathleen Swartz, Appomattox, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert D McAndrew, Boise, ID

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Ann Kirsling, pasco, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Frank Jacobson, Hillsborough, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. The Commission must ensure licensing for more low-bandwidth
community radio stations.
—Judith Harris, Eastham, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael McEvoy, detroit, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James A Douglas, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Pyle, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—BIll Wilkinson, St Pete beach, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Benjamin Below, Harpswell, ME
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—J Adam Bailey, Gill, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marsha Vila, Greendale, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Louis Santiago, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel O'Connor, Boulder, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jon Adam McGalliard, Brooklyn, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy McGuire, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sam Mufalli, cherry hill, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Abrams, Maineville, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anne Sweeney, Eliot, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Muller, Hatboro, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Todd Chapin, Youngstown, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Randall Tyers, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ann L. Ragan, Oak Ridge, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Lou Wendtland, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Branford, Reno, NV
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eleanor Holden, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Knittel, Saint Louis, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ken Wilkerson, Silver Springs, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judy West, new york city, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Hague, Venice, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cie Sharp, Huntington Station, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Athanas, Toledo, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Geri Woulfe, Sayville, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Keith Turner, Harvard, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Diane Karkhanis, Oldsmar, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Denevan, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sarah Huffman, Wilmette, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Webb, State College, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Wollmann, New Paltz, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shelly Sersch, Stockton, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Holzer, Washington, DC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sarah Dougan, Lebanon, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike K Davis, San Antonio, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. These times are truly amazing; simply trying to keep track of all the
crimes right-wing America is committing, including theft of our airwaves so that right-wing lunatics
can brainwash the masses, is a full time job for an army of people. If you ever wondered why
Americans are getting so stupid, it began with broadcasting!
—W Terrence Robertson, Hitchcock, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Darla Lilley, TX, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lisa Adams, New Orleans, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Jett, Shelbyville, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin Silas, Dale City, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ami Fox, Glendale, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Capron, Hampton, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Denise Warren, Quincy, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Sincerely, Jodie and Craig Johnson
—Jodie Johnson, Walnut Creek , CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Willie Bryant, Miami, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Cox, Eagleville, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Ann Mulvihill-Decker, Sag Harbor, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Schwab, Marion, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Hahn, Colorado Springs, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ed Maestro, rosendale, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James McCauley, South Williamsport, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael O'Connor, Flushing, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laura J Ruede, Fort Worth , TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Francisco Velez, Bronx, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janet Tucker, fayetteville, AR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sean Parrott, San Antonio, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard S Wright, Cumming, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lesley Woodward, Cleveland Heights, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judith Krohn, Excelsior, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Helen Pike, Eatontown, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alyssa French, KANSAS CITY, MO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dave Duncan, Fairport, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Isabel Chase, Ridgefield, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sarah Thurmond, salem, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Carroll, EAST ISLIP, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rebecca Soleil Lithman, Ashland, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian St. John, Spicewood, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. It used to be that you could get unbiased news in America, not
anymore. The corporate mainstream media in America is an abject failure at real issue coverage. It
is only a bullhorn for circus barkers. America loses again. As the FCC reviews its ownership rules it
must commit to strengthening our media — and our democracy — by putting the public interest
before corporate profit: 1. The Commission must not consider any rules that would further
concentrate media ownership. 2. The Commission’s review must address the deep and intractable
disparities in media ownership by women and people of color. 3. The Commission must strengthen
its rules to prevent companies from using local news sharing agreements to circumvent ownership
limits and provide less public interest programming.
—Dan Freeman, Clinton, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Bader, Cicero, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Wolff, Amherst, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sara Gulbrandsen, St. Louis, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Ham, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Aaron Schneider, Fort Lauderdale , FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—MATTHEW "Elvis" Wagner, Bala Cynwyd, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Dommermuth, Astoria, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Norma Bosma, sibley, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elsie Felix, Blairsville, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anthony Loeppert, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephanie Adams, Long Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy CRAWFORD, Cromberg, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lisa Utter, Lynnwood, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laura Mitchell, Oceanside, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim O'Brien, Havertown, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Evan Brooks, Flat Top, WV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Bochnik , Chicago, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Vickie Easley, Cincinnati, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dita Carley, Middlebury, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Stevens, Greenbelt, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul J. Bern, Atlanta, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tamara Patrick, Portland, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Losos, Oak Brook , IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Katherine Midgett, orange park, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve Soble, Highlands Ranch, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William F. Moore, New Haven, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Cassidy, putnam, CT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda James, Louisville, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Louis C. Harris Jr., Cherry Hill, NJ

Concentration of media ownership in a few large corporations is resulting in "news" that is really
propaganda or entertainment, not objective news. Media concentration should not only be stopped,
but reversed. It is very bad for democracy. In exchange for using our airwaves for free, broadcasters
are supposed to provide programming that fulfills community needs. But too often they focus on
maximizing their profit margins while minimizing their obligation to serve the public. As the FCC
reviews its ownership rules it must commit to strengthening our media — and our democracy — by
putting the public interest before corporate profit: 1. The Commission must not consider any rules
that would further concentrate media ownership. 2. The Commission’s review must address the deep
and intractable disparities in media ownership by women and people of color. 3. The Commission
must strengthen its rules to prevent companies from using local news sharing agreements to
circumvent ownership limits and provide less public interest programming.
—Berry Ives, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Goode-Allen, Boulder, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Alexander, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ronald Wood, Malden, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sue Gruenler, Aurora, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeffrey Clair Falkenstein, Cave Junction, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lareta Finger, Harrisonburg, VA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Sincerely, Richard Sullivan
—Richard Sullivan, Monument, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dave Marsh, Lexington, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James T Elder Jr, Olympia, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Neweee, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Martha Van Noppen, Durham, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Corcoran, Brockton, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ron Wood, Malden, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gordon Dysinger, Buffalo, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janet R Mays, Mesa, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Pierce, Campbell, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sam Gibson, Byers, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tripp Badger, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Novak, Altadena, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alan Demers, Hector, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Savini, Monaca, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Tropp, Northampton, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dora Herrera, Glendale, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ralph Horton, Longwood, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Bounds, Yukon, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lorelei Okun, Lyndhurst, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Troy Robinson, Taunton, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—MF Kite, Mt. Pleasant, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matt Marcus, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Bennett, Tacoma, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roberta Peters, Las Vegas, NV
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joel Gelb, ponte vedra, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bob Ziegelaar, Bangor, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ken Dymond, Marblehead, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Hammer, Waunakee, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ethan Middlebrooks, Sunnyside, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christina Pham, Garden Grove, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tiago Galletti, Walnut Creek , CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Put the public in the forefront of public broadcasting where it
belongs. You work for the people. It is our broadcasting station to benefit the public keep that as your
major responsibility.
—LuMarion Conklin, Flagstaff, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gil Johnson, treadway, TN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harriette Jensen, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Quang Trieu, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Doreen Trevino, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Storch, Downingtown, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elaine Blodgett, McDade, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Reuben Darlington, Missoula, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sharon Sweeney, Grass Valley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Layton, Davis, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—George V Schneider, Neenah, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Royal Elmendorf, Pawleys Island, SC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sandy Parrish, Orange, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donald Cruser, Little River, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dr. Christopher Wrobel, Vancouver, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Claire Safran, westport, CT

What is it about We The People beginning the preamble to the Constitution you politicians &
bureaucrats do NOT understand? It is NOT we the corporations. In exchange for using our airwaves
for free, broadcasters are supposed to provide programming that fulfills community needs. But too
often they focus on maximizing their profit margins while minimizing their obligation to serve the
public. As the FCC reviews its ownership rules it must commit to strengthening our media — and our
democracy — by putting the public interest before corporate profit: 1. The Commission must not
consider any rules that would further concentrate media ownership. 2. The Commission’s review
must address the deep and intractable disparities in media ownership by women and people of
color. 3. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Jon Phillips, Warner Robins, GA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Oconnor, ALBUQUERQUE, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Leffler, kennebunkport, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Colleen Fitzgerald, Stony Run, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—H Stuckenberg, WESTMINSTER, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—L Hutchins, Brunswick, ME

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Winger, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ruth Brissenden, Alliso Viejo, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ann K. Blombach, Columbus, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Hicks, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ronald Roy, West Warren, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shirley Jones, Longmont, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Duane Byrd, Soquel, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew Cadot, Roque Bluffs, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Frank Feldstein , crestline, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harvey Uken, Crookston, MN
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The foundation of democracy is an informed public. News in America has become little more than a
business, with profit trumping the public good. As the FCC reviews its ownership rules it must
commit to strengthening our media — and our democracy — by putting the public interest before
corporate profit: 1. The Commission must not consider any rules that would further concentrate
media ownership. 2. The Commission’s review must address the deep and intractable disparities in
media ownership by women and people of color. 3. The Commission must strengthen its rules to
prevent companies from using local news sharing agreements to circumvent ownership limits and
provide less public interest programming.
—Dale Fisk, Council, ID

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paris Tirone, Philomath, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Douglas Silvera, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marj Woodruff, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard D McClure, vancouver, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judith Whitley, chesapeake, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paula Child, Ketchum, ID

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Luis deOlazarra, Richmond, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deni Garlits, cerro gordo, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Beverly Stadick, Portland, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John F Keogh IV, Mansfield, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peg Futrell, Gainesville, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Baesler, Midland, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jon M Hariis, Fort Edward, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Amanda Tomecko, Willimantic, CT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Monte & Elora McKenzie, Talcott, WV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ronda Schuman, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—J Matthew Newell, Graham, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Babitch, Kimberton, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wm Brooks, Lafayette, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donald Foley, Florissant, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shawn Walsh, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John N. McGeed, Newnan, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Todd Fundaro, Clawson, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Bates, Houston, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alex Sugerman, Boston, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Connie Castine, Rifle, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nicholas Agro, city, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Georgia Antonopoulos, Pleasant Hill , CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Valerie Gilbert, ny, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike Strong, Goshen, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kim Jordan, Clinton, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Gliboff, monroe, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Norman Becker, Colby, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pat Kirchherr, Grayslake, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bernadette Kane Cole, Springdale, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Franz Ludwig, Lansing, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joel H. Roache PhD, Salisbury, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ed Kradoska, Collingswood, NJ
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This isn't just another form letter -- although that is often the only way people can make their
wants/needs/fears/hopes known to power brokers like the Federal government. Yes, the FCC *is* a
power broker! You hold in your regulatory hands the ability to work toward independent broadcast
over the public airwaves -- and the ability to put a stop to existing corporate monopolies, and prevent
new or worse strangulation of news and programming. I currently deal with a "deal" made between
the two NBC TV broadcast stations in my area. Although where I live I could likely pick up both
stations via a decent antenna, my cable provider is not allowed to include both in its offerings to the
public. I can watch NBC Cincinnati, but not NBC Dayton, on my cable service. My daughter-- in a
town 20 miles away -- deals with something similar: She is allowed to watch only Dayton's CBS
station; that means she cannot see some network programs she wants to watch -- because of certain
Dayton-centric sports broadcasts. How can corporate non-competition agreements be in the public
interest? Yet they currently exist, and the networks are pushing for more and more control over what
the public is allowed to access. News isn't "news" if it is all "owned" by the same corporate entity. Yet
the Cincinnati area is controlled by a network TV station, news radio, and news paper all under the
ownership and control of a single corporation -- which also controls the media in other parts of the
country. What happened to the 60-minute hour? Broadcast hours used to be 50 minutes; then they
dropped down to 23 minutes per half-hour program. I haven't timed things lately, but I seem to recall
hearing that -- in certain markets (should the public *really* be treated as marks?) -- a half hour is
now 18 minutes. In exchange for using our airwaves for free (face it, any fees don't even cover the
cost of the paperwork ... let alone 'policing') the public is treated to biased non-competitive "Octopus"
monopolistic manipulation. In exchange for using our airways, broadcasters are supposed to provide
programming that fulfills community needs. But too often they focus on maximizing their profit
margins while minimizing their obligation to serve the public. As the FCC reviews its ownership rules
it must commit to strengthening our media — and our democracy — by putting the public interest
before corporate profit: 1. The Commission must not allow any rules that would further concentrate
media ownership. 2.a. The Commission’s review must work toward ways to de-monopolize media
ownership. 2.b. The Commission should work toward ways to implement more diversity in licensees
-- for every corporate license granted there should be a "little guy/gal" license made available. 3. The
Commission must strengthen its rules to prevent companies from using local news sharing
agreements to circumvent ownership limits and provide less public interest programming.
—L D Best, Lebanon, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Brancaccio, Southbury, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeanne Jose, Apple Valley, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Randy Gabrielse, Grand Rapids, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Katy White, Naalehu, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leonard Shea Jr., Bradford, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barry Draper, New Hampton, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew Ainsworth, Placerville, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. I would like to see the return of real public TV rather than the
now moderate Republican bias I often hear when I watch "Public Television". When I watch NOVA, I
don't want to see the KOCH Bros. sponsorship. I no longer watch it for that reason.
—Barbara Pikus, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—R L Guthrie, Athens, AL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julie Robinson, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Lee, Red Wing, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Craig Kazial, Buffalo, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Annette Spaur, Spencer, WV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dolores Rogers Murphy, clinton corners, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Goodman, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathleen A. Shea, Saint Louis, MO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Muits, franklinville, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—L A Selesky, new lenox, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sean Hlavac, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cordley Coit, Simla, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kyle Eby, Chicago, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julie Goins, Leesville, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Howard, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peggy Ryan, Amherst, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hugh Zeanah, Huntsville, AL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Helen Reinecke Reinecke, Santa Barbara,, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Rouse, 600068, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill Womack, Charlottesville, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Ramsden, Centereach, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sara Goodkind, Ann Arbor, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles Hill, houston, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pete Burkard, Sarasota, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Schneiderman Sykes, Mocksville, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Audra Powell, Siletz, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Foulk, Honolulu, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Mooney, Minneapolis, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Bliss, Wheeling, WV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Doug Miller, des moines, IA

Please stop pandering to special interests and regulate in accordance for what is best for the public.
Corporations have gone too far and the FCC has relaxed way too much. As the FCC reviews its
ownership rules it must commit to strengthening our media — and our democracy — by putting the
public interest before corporate profit: 1. The Commission must not consider any rules that would
further concentrate media ownership. 2. The Commission’s review must address the deep and
intractable disparities in media ownership by women and people of color. 3. The Commission must
strengthen its rules to prevent companies from using local news sharing agreements to circumvent
ownership limits and provide less public interest programming.
—Richard Clingman, Salem, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Hunter, Brooker, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Easler, Tamarac, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles and Mary Tillinghast, Oro Valley, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James H Warden, Passumpsic, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Sampson, Queensbury, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Philip A. Gonzales, Edina, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arthur Dristiliaris, Providence, RI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—C Wilcox, McHenry, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Samuel M. Camp Jr., Atlanta, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gina Mundy, AUSTIN, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Corry Mosher, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John D. Wesley, Manhattan, KS
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Galane Flores, La Crosse, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Martha Shugrue, maynard, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Geary, St Louis, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Burcu Baykurt, New York City, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alexander Harris, Pinetop, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gayle Davis-Culp, Pomona, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew Freedman, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gustav Alsina, Cordova, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Ronald Christensen, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robin Gregg, emerald hills, CA

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alice Holman, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ron Ruhnke, St. Joseph, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gail Price, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Aida Marquetti, Astoria, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nevio Poli, Corona, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deborah Blau, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Billie Delawie, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Derry Dean, Ticson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Conviser, Fallbrook, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marylin Kraker, Fremont, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andy Zamenes, Redwood City, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Egan Green, Shawsville, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Moltzen, Brooklyn Park, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bernardo Alayza Mujica, Surquilllo, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—JoAnne Carlin, Black Hawk , CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Louise Goodman, Soda Springs, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joan Lesikin, Cragsmoor, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andre Ditto, Jacksonville, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Raymond Millette, Florence, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Darouian, Beaverton, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—RK Piper, Omaha, NE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Louise Sherman, Leonia, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jane O'Connor, floyds knobs, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pamela DeFilippo, Durham, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Juan Reynardus, Bradenton, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Whitton, Mobile, AL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alfred Montgomery, Doraville, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lisa Gilli, apalachin, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alan Ehrenberg, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arthur Matthiessen, Las Vegas, NV
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard A. Ott III, Somerville, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Evelyn Wachtel, Hidden Valley Lake, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Amy Corey, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lee L'Enfant, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tracey Varnell, Denver, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan Dobson, Hawthorne, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Rosenbladt, Santa Clara, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Sirginson, Everett, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Frank Bartell , Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Audrey Burns, Oaklyn, NJ

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. I ask that he Commission not consider any rules that would further concentrate media
ownership. 2. In your review, please address the deep and intractable disparities in media ownership
by women and people of color. 3. Strengthen the rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Jon paul Davidson, Incline Village, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judith Nappe, North Bonneville, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hussain Marrar, geneseo, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Edward Scanlon, Glastonbury, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—kevin Kinnebrew, tequesta, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ralph Williams, Kettering, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John & Vilma Kurilla, Carbondale, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Augden, Eugene, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Panaiotis !, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sharon Kansas, Garden City, KS
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I am very concerned about concentrated media ownership. I am thinking about companies like Clear
Channels that keep buying up more and more stations or channels. That creates the kind of
conglomerate that will have to be broken up later by the courts. Why let them continue to grow when
it is contrary to the public interest? In exchange for using our airwaves for free, broadcasters are
supposed to provide programming that fulfills community needs. But too often they focus on
maximizing their profit margins while minimizing their obligation to serve the public. As the FCC
reviews its ownership rules it must commit to strengthening our media — and our democracy — by
putting the public interest before corporate profit: 1. The Commission must not consider any rules
that would further concentrate media ownership. 2. The Commission’s review must address the deep
and intractable disparities in media ownership by women and people of color. 3. The Commission
must strengthen its rules to prevent companies from using local news sharing agreements to
circumvent ownership limits and provide less public interest programming. Please take this to heart
and start now to correct the situations.
—Virginia Adams, Schroon Lake, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Don Krahulik, vancouver, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julia TenEyck, Washington, DC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher Kurecka, Fremont, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Catherine DeFoney, Mount Laurel , NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Zimatore, Island Park, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bekki Shining Bearheart, New Marshfield, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Emma Gonzalez, Goshen, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Farbstein, Belmont, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Walker, Altoona, Pa., PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Ruderman, Northampton, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Phyllis M Andrews, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Christopher Freeman, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sally Farneth, Yardley, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rochelle Bayne, Hornell, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. And, occasionally, they do that. Disney's "Phineas and Ferb" for example is
programming at its best. But too often it's just the opposite: broadcasters focus on maximizing profits
while minimizing their obligation to serve the public. Of concern are poor news coverage, heavy
commercial content (commercials per hour are at least twice what they were when I was a kid in the
1970s) and cases of outright censorship (look at the Discovery Channel's decision to not broadcast
their OWN documentary on the warming of the North and South poles, which it just reversed after a
petition drive by concerned citizens; or the spotty coverage of the Occupy movement, which was
covered in detail by the rest of the world-- and they don't live here!). It seems to me that it is time the
FCC got a little tougher with this industry. After all, most people in the US get their news from TV,
which means that the television industry has an enormous impact on our political institutions. As the
FCC reviews its ownership rules it must commit to strengthening our media — and our democracy —
by putting the public interest before corporate profit: 1. The Commission must not consider any rules
that would further concentrate media ownership. 2. The Commission’s review must address the deep
and intractable disparities in media ownership by women and people of color. 3. The Commission
must strengthen its rules to prevent companies from using local news sharing agreements to
circumvent ownership limits and provide less public interest programming. 4. The Commission must
protect and expand the role of Public Television, which has been responsible for some of the
industry's best programming.
—Mychal Simonian, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nathaniel Haack, Milwaukee, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Navarro, goleta, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John T. Goldthwait, St;. Augustine Beach, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sharma C. Fox, Dayton, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kristin Webb, Danvers, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph F Porter Jr, Oakland, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lorraine Krajewski, Shreveport, LA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Delia Daba, Kenosha, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Neptune, Clovis, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathryn Houchen, Poulsbo, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Bennett , Eagle Bay, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—philip Melcher, Birmingham, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—LJ Smith, Mount Holly, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Comito, seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike Koepke, Santa Fe, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Luptowski, Cincinnati, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Priscilla Stork, Dubuque, IA

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—D'Ann Paton, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julio I. Aviles, Jenkintown, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carole Carlson, Anderson, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sandy Neese, Pegram, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James W. Ingemanson, Crystal Lake, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Wiley, Victorville, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Jardine, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Howard Karsh, Corpus Christi, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Trudy Mercer, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Demaso, Lexington, MA

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Krauss, Cleveland, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Fraser, Santa Cruz, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lindsey Collins, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Wierzbicki, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Simons, Austin, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harry T. Kelly Jr., Norfolk, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Graffigna, cottonwood heights, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan Schwartz, l, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Suzanne Gerard, Peoria, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dane Matthiesen, Bothell, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Soretta Rodack, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joh Shea, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Romily Perry, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Meredith Domurat, Hollywood, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Davis, Bend, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ryan Miller, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lucian Grey, Woodbridge, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Darren Collins, Mt. Vernon, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Becky Ogden, Gresham, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sheri V. Staley, Shelton, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Belville, Nampa, ID

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alice Jean Burnettte, Boston, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Lee, Mauldin, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Danita Eastman, Norwalk, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Heather-Lyn Haley, Worcester, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Freeberg, Ashland, OR

Please use your review of ownership rules to underline and enforce that in exchange for using our
airwaves for free, broadcasters must provide programming that fulfills community needs. Reinstating
the FAIRNESS DOCTRINE would be an excellent step to take. All too often the FCC has allowed the
airwaves to be used to maximize profits and minimize this obligation to serve the public. Please
commit to strengthening our media — and our democracy — by putting the public interest before
corporate profit. Some suggestions: 1. Stop the concentration of media ownership and consider
breaking up this concentration. Companies need to be prevented from using local news sharing
agreements to circumvent ownership limits and public interest programming requirements. 2. It is
time to address and rectify the lack of media ownership by women and people of color. 3. Again,
RESTORE THE FAIRNESS DOCTRINE!
—Linda Luz, Myrtle Point, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carolyn Keddy, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William McCoy, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Lehr, Galveston, TX

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arleta Hippenicholsteel, Byron, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Arnold, portland, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dianna Campanella, SACRAMENTO, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Grassi, Binghamton, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cecilie Scott, Portland, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karla Blakley, Scottsdale, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Demblowski, Gibsonia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Montgomery, Norwalk, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Callaway, Ventura, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Micah McConochie, Atlanta, GA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jessie Lawrence, syosset, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Clarence Berry, Schertz, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edna Litten, Altamont, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Neal Sirwinski, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ramakrishna Anne, austin, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marcia L. Schumann, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike Camp, longport, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Cook, North Ridgeville, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Curtis Rohland, Chippewa Falls, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Kinsman, city, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Rager, aliquippa, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nicholas Zennario, Linden, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Lynn, Brandywine, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sasha Hasanbegovic, Chattanooga, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—S Solovaye, woburn, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Thomsen, Newport Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roger Wood, Yale, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William B Wood, Boulder, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Melissa Wynne-Jones, valley village, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sharon Dyson, fremont, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paige Orwin, Silverdale, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paige Orwin, Silverdale, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeanne Houlis, San Luis Obispo, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Boden, Hartsville, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert McManus, Bayport, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arthur Cheliotes, Bayside, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Radu Bogdan, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew Shapiro, Fort Lee, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeffrey Darnell, Oklahoma City, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Fuentes, boulder, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Dunaway, Grants Pass, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peggy H.- Julius E. Harris, Yorktown, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kimberly Luthin, Genva, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ethan Campbell, San Anselmo, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Wood, Austin, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Betty Shuss, Glendale, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeff Cunningham, Algona, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Reola Murphy, Waterloo, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Berit Solstad, Stowe, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph V. Claeys, TROY, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cate White, Manteca, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Lapsley, Yakima, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roger Olowski, Montecito, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Highers, Harrison, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark M Giese, Racine, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sylvia M. Brown, Grass Lake, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sharon Forbes, Surprise, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dinah Dubble, Port Orchard, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gerald Brady, Mojave, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Pelsone, Sierra Madre, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joe Hernandez, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tina Davis, Mill Valley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Raquel Brac, Redlands, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pat Bradley, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Recsei, Goleta, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Martino , Dallas, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Federico Prado, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sam Geffner, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harvey Sarles, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Randle , Parkville, MD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrick Mahoney, Fort Wayne, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Konarik, Herndon, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Harrell, YREKA, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Thompson, Appleton, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Nigro, Columbus, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Virginia DeMoss, Long Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mrs. Vicki Bange, Binghamton, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Melinda Tharan, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Shera, liberty, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lisa Neste, High Point, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anne L. Nelson, Roulette, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathleen Miller, Wilkes-Barre, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rob Metz, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew Plaisted, Campton, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jesse Barr, Winslow, AR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Galina Gorelik, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. The FCC should do everything in its power to increase diversity
in media and in support of that goal, to lower the bar for entry to public media channels in cable tv, in
satellite, tv, and on the Internet.
—David Whittier, Boston, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nan Clancy, Saint Marys, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joyce Dillenberger, Bellingham, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Victor Delgado Jr, El Paso, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lynne Campbell, Naples, ID

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ron Godager, Bryant,, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ted Thomas, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Kogen, Champaign, IL
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A free press is the cornerstone of a strong democracy. A press free of corporate conglomeration is
the only press that can deliver broadcasting to the expansive set of cultural, economic and social
combinations that all create these United States. To underserve one demographic is to underserve
them all and by failure to enforce current policies the consolidation of media will necessarily limit the
number of political, exonomic and social groups served. In exchange for using our airwaves for free,
broadcasters are supposed to provide programming that fulfills community needs. But too often they
focus on maximizing their profit margins while minimizing their obligation to serve the public. As the
FCC reviews its ownership rules it must commit to strengthening our media — and our democracy —
by putting the public interest before corporate profit: 1. The Commission must not consider any rules
that would further concentrate media ownership. 2. The Commission’s review must address the deep
and intractable disparities in media ownership by women and people of color. 3. The Commission
must strengthen its rules to prevent companies from using local news sharing agreements to
circumvent ownership limits and provide less public interest programming.
—Andrew Britton, Santa Monica, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roberta Siemering, lakewood, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Thomason, Raleigh, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lisa Marie Struthers, Gaithersburg, MD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Starley Thompson, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. There are probably competent people available to help your
agency if you think this is too much of a burden.
—Paul Nichols Jr., Oklahoma City, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephanie Biziewski, Asheville, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dawn Paoletti, San Antonio, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Brinkman, brooklyn, NY

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wendy Walters, brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Thomas, fair oaks, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—colette WALCZAK, santa monica, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donna Lormor, Gig Harbor, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lynda Wilson, Sedona, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jane Silverman, Charlotte, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Angelene Flowers, Jamestown, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher Levron, Houma, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ronald J.McMullin, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bob Hailey, Hermitage, TN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve Van Dusen, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Douglas Kuchna, cleveland, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Fabiola Torres, Laytonsville, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tove Hermanson, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Weinstock, Charlotte, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Krystal Mills, Columbia, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Camille Spaulding, Venice, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Warren R. Keller, Clearwater, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Paul Ludwig, Eastham, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Liisa Berre, Seattke, WA

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brandon Reynolds, San Antonio, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sue Wilkin, Kingman, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Reardon-Noblet, Jamestown, RI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bobbie Piety, Mountain View, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Argyle Baukol, Spokane, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Aaron Scantlen, Winona Lake, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lizbeth Videau, Durham, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew may, Emmitsburg, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janet Weidman, Astoria, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kristin MacDONALD, geneseo, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Everts, Rochester Hills, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rod House, La Veta, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard L Booton, saint paul , MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Amanda Walsh, Boulder, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roberta and Owen Cookingham, gardner, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marsha Bradshaw, Schenectady, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jo Crane, Annandale, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mrs. RuthAnn McCollom, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Antony Tomasello, Frederick, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pam Bilodeau, Port Orchard, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dusty Gilmaher, La Crescenta, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marcia Lincoln, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Doggett , Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Annette Heck, Ventura, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Graham Lang, Spokane, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Wilson Jr, St Augustine, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Reese, Waveland, MS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rafael De Leon Jr, sacramento, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margaret Laing, Stockton Springs, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles Sanders, miami, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael T. Copping, Clearwater, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John W Sparren, Milton, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Jack Parker, San Luis Obispo, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Vivian Sabelhaus, nazareth, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John McDonough, Roswell, GA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeff Salvaryn, Redondo Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paige Gillies, easton, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rebecca Browning, Boulder, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Katherine Pflaumer, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Crombie, SANTA FE, NM
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Jo Whittington, Fairlawn, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kent Sakoda, Honolulu, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Martha Goldin, Los Osos, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lance Ganassi, West Newton, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Consuelo Hannan, Los Lunas, NM
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joyce Bonner, Volcano, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Ballenger, Kansas City, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Robbins, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bob Pappas, Dalton, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Daitz, New York, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda P. Springsteen, Indian River, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terri Barmore, Salisbury, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christian Bookter, Goldendale, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harry Hudson, Oceanside, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Bennett, Rocky Ford, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Contreras, Pleasant Hill , CA

I am writing to you from what has become the great American media desert--a desert created by the
corporate consolidation of media and subsequent trivialization of media content. In exchange for
using our airwaves for free, broadcasters are supposed to provide programming that fulfills
community needs. But too often they focus on maximizing their profit margins while minimizing their
obligation to serve the public. An example is the fact that most of what we learn about candidates
running for public office comes from their own paid advertisements--in other words, we don't learn
very much at all. As the FCC reviews its ownership rules it must commit to strengthening our media
— and our democracy — by putting the public interest before corporate profit: 1. The Commission
must not consider any rules that would further concentrate media ownership. 2. The Commission’s
review must address the deep and intractable disparities in media ownership by women and people
of color. 3. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Dr. Glenn Fieldman, Brisbane, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harry C. Kiely, Silver Spring, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jack Wilson, Tucson, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Thomas, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alex Harner, Astoria, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ellen Goldberg, Santa Fe, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alan McCann-Sayles, McKinleyville, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sarah Scher MD, Arcata, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Clark, Lindenhurst, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donald P. Badie, Cape Coral, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Sutherland, Bartlett, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Beatty, New Paltz, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gabriel Cornn, Long Beach, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephanie Skura, Auburn, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Granse, Hollister, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donna Schlemmer, Las Vegas, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michel Dumas Iii, GARDEN CITY, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. Lately, the situation has worsened, with programming becoming
more propagandist. As the FCC reviews its ownership rules, it must commit to strengthening our
media — and our democracy — by putting the public interest before corporate profit, and truth before
propaganda: 1. The Commission must not consider any rules that would further concentrate media
ownership, either outright or through allowing corporations to collude in restraint of diversity of
opinion. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. The Commission must address issues such as torture and
tyrannical authority, and where these are portrayed not only as acceptable, but as the standard, if
not only, way of doing things in corporate programming.
—Jeff Mullen, Alden, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—VirginIa Walsh, Bethpage, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rosalie Steward, Petaluma, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Bush, Los Angeles, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Wynroth, Burlington, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric A. Appleberry, Ypsilanti, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pete Pomarico, Hiram, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Schmitz, Waterville, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patience Hayes, Chicago, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ronald J Hudson, Camas, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ameena Jandali, El Cerrito, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Cunningham, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Johnny Stroud, Wichita, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jonathan R. Moulton, Wentworth, NH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alixen Pham, west hollywood, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eileen Ernst, East Windsor, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cynthia Ambrose, pittsburgh, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nicholas Molson, Carney, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deborah Murphy, Hayden, ID
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bev Trudeau Meyers, Lynnwood, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Louis Budell, Marcellus, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nathaniel J Jackson, Westampton, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Ray-Von, Castaic, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anita Weinblatt, Chevy Chase, MD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Adam Victor, bremerton, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Friess Goldman, Bronx, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. The bedrock upon which our democracy is built is freedom of
expression, in which a free press is the keystone of that foundation. You must act to safeguard the
the individual citizen's access to all forms of mass media. This does not mean allowing huge
corporate interests to control all that We, the People, hear, see, and/or read. Please, stand up for the
individual citizen - Thank you!
—Cody Cowdin, Hartland, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Hermance, Summit, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin Blank, honolulu, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. Too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Gautier, NY, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Veronica Litras-Meehan, East Stroudsburg, PA

Broadcasters are supposed to provide programming that fulfills community needs. But too often they
focus on maximizing their profit margins while minimizing their obligation to serve the public. As the
FCC reviews its ownership rules it must commit to strengthening our media — and our democracy —
by putting the public interest before corporate profit: 1. The Commission must not consider any rules
that would further concentrate media ownership. 2. The Commission’s review must address the deep
and intractable disparities in media ownership by women and people of color. 3. The Commission
must strengthen its rules to prevent companies from using local news sharing agreements to
circumvent ownership limits and provide less public interest programming.
—Don Ediger, Miami, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jose E. Martinez, Brentwood, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dawn Heller, Jonestown, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ann Hildebrandt, Detroit, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pamela Atwell, Leawood, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ted Schoenborn, Bend, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Stanton Tefft, Winston Salem, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Amy Moon, Laramie, WY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gregory Reinert, Plano, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—MC Gibbons, Dallas, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julie Turner, Mobridge, SD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Gorwin, Oakland, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marcy Gustafson, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rudy Cervantes, Clarksville, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roy Henock, Eureka, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Louise Lewis, granada hills, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kurt Gary, Los Angeles, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Merle Koteen, Norwalk, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dina Skeels, Normandy Park, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Henderson, AUGUSTA, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joyce Loewy, Sunnyvale, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Voigt, Portland, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cindy Michaels, Scottdale, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership. 3. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Phil Paquette, Manchester, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anne Redman, Lake Oswego, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ellen Robbins, Baltimore, MD, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Delia Barrett, Rio Rancho, NM
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—M Brown, new castle, DE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kenna Scott, Encino, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard O'Connor, Walnut Creek , CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph H. Robelia, MAPLEWOOD, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marcia Matevia, Cincinnati, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Neel, Gainesville, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Mary & O. L. Bell, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. The Commission should continue to support Public
Broadcasting.
—Richard C. Piaskowski, Shenandoah, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ellen Martin, Sherman Oaiks, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Community media = strong communities, which are the glue that
holds together the national and global network--commerce, society, & civilization. Corporate
profiteers do not respect their responsibility to the larger community of individuals. This is a matter of
survival.
—Daniel Rafferty, Charlestown, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joann Ward, Port Reading, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeff Brown, felton, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Burrow, Bullhead City, AZ

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven D. Orr, Jacksonville, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chad Derosier, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marques Jordan, Moreno Valley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—J Stanton, dana point, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roger Gorskii, Lemont, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Hunt, tampa, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Norma Feaster, bedford, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terry F. Hatch, Mahomet, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James M Shiflett, Balto., MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tyler Lapkin, TAHOE CITY, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Manuel Nestle, Santa Rosa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Canning, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ron Halpern, Hopkins, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nicholas Frangakis, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Rigney, anacortes, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gretchen Miller, Eugene, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Mark Thies, Roeland Park, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ashley Kuehl, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard A. Horwege, Norfolk, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laura Boss, Seattle, WA

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kerri Augustino, Greenville, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Schaefer, West Simsbury, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Koes Jr, Fulton, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Madelyn Ayala, San Leandro, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sharlene White, Oceanside, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Phillips, Nashville, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—D William Boehler Jr., galena, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marie Fitzpatrick, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janine Doporto, Newport, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. They also cater to the agendas of their corporate sponsors. This
results in the public receiving non-news, dis-information and frivolous stupid stores, such as the
endless details of celebrities' romances, hair-do's, etc. This is supposed to be a Democracy, and as
such, requires a citizenry that is educated and informed--two things we've been missing for quite
some time. As the FCC reviews its ownership rules it must commit to strengthening our media — and
our democracy — by putting the public interest before corporate profit: 1. The Commission must not
consider any rules that would further concentrate media ownership. 2. The Commission’s review
must address the deep and intractable disparities in media ownership by women and people of
color. 3. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Marian Schwarzenbach, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leonard Duffy, Newcastle, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lor Cubbison, Milford, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Wichterman, Denver, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Abler, Deer Park, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Heit, El Dorado Hills, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Travis T. Edgar, WATERTOWN, SD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Kieronski, Missoula, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ruth Martin, Bristol, CT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anne Baldwin, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Colley, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Fogie, nashville, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judy Oust, Novi, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Angela Gardner, Hacienda heights, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terence Martin O'Heany, Corona Del Mar, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bates Bates, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Henry Bemis, South Dartmouth, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Jennifer Napoli, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lou Ann S, Reno, NV
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Reina, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Cantwell, Dix Hills, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nolen Reese, ALTON, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Jenkinson, Portsmouth, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James E Bates, San Antonio, TX
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